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SL:\L\I.\RY

The Omee ol"Communieation, fnL of the Lnited Church of Christ ("LCC") is extremely

C<lnccrned ahoutlhe massivc consolidation that has <lccurred in many local radio markets in

rceent years. ;\s detailed helmv, diversity and c<lmpditi<ln have declined dramatically in m'II1\'

l<lealradio markets. Furthermore, the ('ommlssi<ln and the DO.!'s "case-hy-case" analysis 01'

many mergers has ,'ailed to protect diversity or serve the public IIltercst. Accordingly, UCC

urges the Commission to adopt a "hright-line" test Illr radio mergers in order to protect the puhlic

interest. while ensuring that radio l11cr~crs arc rroccsscd in a expeditious manner.

III response 10 the Commission rClJuest Il)r methods to measure the characteristics of [<leal

radi<l markets, LJCC urges the Commission to analyze diversity and competition in local radio

markets hy counting the numher of inderendently-owned radio stations within the geograrhie

houndaries of local Arhitron ,vktro Markets. vloreover, neither "Internct radio" nor satellite­

delivered radio should he used to evaluate diversity in local markets, as neither rrovides a

suhstitute Il)r local radio.

Using this methodology, UCC studied ownership and market concentrations in 33 U.S.

Arhitron Metro Markets hetween I')<)3 and 200 I. In lerms of diversity, UCC found that thc

numher of independent owncrs dropped in 28 out of the 33 radio markets studied, even though

the actualnul11her of stations increased in almost all of the 33 markets. This dramatic decrease in

the number ot' independent owners has substantially affected the amount of "source" diversity

availahle in many local markets, and has negatively impacted the ability of the public to obtain

independent news, sports and entertainment programming.

UCC's study also found that consolidation has not led to any significant increase in the



numb~r or ll1r1llats or "outlet" diversity. In a study or I C Arbitron .'vletro :vlarkets between I')'))

,lIld 200 I, UCC round thaL on average, each of the 17 markets had only gained 1.5 fonllats, e\ en

though tbe actllalnllmber or radio stations III each market increased by an average or 5. 7 ov~r the

same period..-\ccordingly. il appears that consolidation not only biis to increase programming

cllllices, but may actually serve to Inlllhit the growth or n~w Ilmllats.

rh~ study also r~llccl~d th~ increasing anti-comp~titive effect of recent radio

consolidation. None orth~ U.S. Arbitron ,\;J~tro ,'vlarkets studied by LeC had H\-II levels below

1000. [n l'lct, over one-hall' or the radio mark~ts had an \-IHI O\U 3000 - a level I,ll' beyond that

ol'a highly cone~ntrat~d mark~L UCC also noleS that th~ DO.l and the Commission's current

"case-by-case" analysis Ill' radio mergers is generally inclTective. In early 200!, for instance, the

Commission approved a large r'ldio merger in the Billings, Montana Arbitron Metro Market,

even though that market had an extremely concentrated \-II-II 01'3425.

In order to elTeetively C'UTy out the Commission's public interest mandate, and to protect

remaining diversity and comp~tition in local radio markets, UCC urges the Commission to adopt

a "bright-line" standard in reviewing radio mergers. Under this standard, the Commission would

sere~n transactions to detenlline whether a proposed merger would result in one station group

eomrolling thirty-live percent, or two station groups controlling sixty percent, of either the local

audience share within a local Arbitron Radio Metro Market or the radio advertising share of the

local Arbitron Metro Mad,eL Under this "35/(,0" standard, post-merger concentrations higher

than the levels delineated above would constitute a presumption that the transaction is contrary to

the public interest.

uee also urges the Commission to require that transactions exceeding the guidelines

II



detailed above to noticed III a document separate from the \Iass \kdia Bureau's standard

"Broadcast Applications" notice, This separate notice should state tbe exact terms of the

transaction, and note both the degree 01' audience share and advertising revenuc consolidation

that would occur if the transaction were approved, curtherl1lore, to ensurc that all stakeholders

have a voice in thiS process, I~(,(, urges the Commission to rcquire that I'ull-sized vcrsions ol'the

noticed be placed in a local newspaper ot' general circulation, and expand the broadeastnoliees

cllrrently required under Commission rules,
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COMMENTS OF THE OFFICE OF COMMUNICATIONS, INC. OF THE
UNITED CIICRCH OF CHRIST

The Onic~ of Communication, Inc. of the United Church of Christ ("UCC"),' through

undersigned counsel, hcrchy suhmits the following comments pursuant to the Commission's

Notice of Proposed Rule Making and Further "otice 01' Proposcd Rule Making concerning local

radio ownership rules.'

UCC is extrcme[y concerned about the massive eonsolidalion that has occurred in many

'The United Church of Christ is a not-!or-prolit rcligious organization lormed in 1957. It
has approximately 1.4 million members who make up over 6,000 congregations in the United
Slates and Puerto Rico. The Office of Communication, Inc. of the United Church of Christ is
responsible lor developing the Church's policy towards mass media. UCC has actively defended
the public's rights in the communications liled for over 30 years. UCC has also participated in
numerous FCC and judicial proceedings representing the rights of the viewing and listening
public.

'See Rules and Policies Concerning Multiple Ownership of Radio Broadcast Stations in
Local Markets, Notice ofProposed Rille Making and Fllrther Notice ofProposed Rule lVlaking,
MM Docket No. OI-3!7 (reI. Nov. 9, 200!) (hereinafter "Notice"); see also Rules and Policies
Concerning Multiple Ownership of Radio Broadcast Stations in Local Markets, Order, MM
Docket No. 01-317 (reI. Jan. 23, 20(2) (extending the deadline for comments in the proceeding
to March 13,20(2); Rules and Polieics Concerning Multiple Ownership of Radio Broadcast
Stations in Local Markets, Order, MM Docket 01-317 (reI. Mar. 8,2(02) U'urthcr extending the
comment deadline to March 27, 20(2).



local radio markets dUring the last SI' years as a result 01' changcs in local radio owncrshlp rules.

Spccifically, uee is vcry conccrncd thatthc Commission is only conducting rotc rcvicws ell'

radio licensc trans tel' applications to chcck cOlllpliancc with thc numcrical radio ownership

limitations, rathcr than conducting the statutorily rcquircd public intcrcst analysis to dctcrnllnc

whcthcr thc transaction servcs divcrsltv and Clllllpctltion in a spccific cOlllmunity.

In thcse comments, LeC lirst details the massive consolidation that has occurred in local

radio markets since 1')')(" 'Ind the etkctthat consolidation has had on diversity and compelltion

in localmarkcts. Second, I,Ce details the 1~lilLire ol'the Commission and the U.S, Department ot'

Justicc ("DOJ") to adequately address anti-competitivc concerns raised by reccntlocal radio

mergers and acquisitions, Third, UCC proposes certain l'UIe changes that would create a

mcchanism to review the divcrsity and cOlllpetltion aspects 01' local radio transactions in an

e,peditious manner.

I. Thc Commission Shonld Dctcrminc Local Radio Markct Divcrsity and Compctition
By Mcasuring Indcpcndcnt Radio Station Owncrship in Arbitron Radio Mctro
Markcts

In the Notice, the COlllmission requested COlllmcnt on how to "mcasure the succcss or

"Ii lure" 01' its overall goal or ensuring diversity in local radio markets,' In addition, the

Commission rcqucsted commcnt on the "advantages and disadvantagcs ol'measuring diversity by

looking, in whole or in part, to the numbcr 01' indepcndcnt station owners,"" as wcll as "thc

'Notice at 14, '13 I,

'It!.
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approprtate geographic ,Irea 0\ er \\llIch to measure diversity as it relates to radio IJroadcas!lI1g."·

As detailed below, LCC urges the Cllmmisslon to measure diversity and competition in local

radio markets by counting the number lJf independent stations within the geographic boundartes

lJr ;\rbitrtJn 1vlctro .1vLtrkelS.

A, Local Radio DiHrsitv Should Be Measured By Independent Ownership
Rather Than .\Jcrcly Listing the Actual Numher of Stations In a Specific
Local :\Iarket

In lmler to provide truly diverse news, public affairs and entertainment programming,

radio outlets must he independently owned and operated. The Commission has long recognized

lhat "diversity ofviewplJints li'OIll 'IntaglJnlsttc sources is at the heal'! of the Commission's

licensing responsibility."" This concept was I'urlher distilled in the Noticc by the Commission's

discussion ol'the substantial dinerence between "outlet" diversity and actual "source" diversity."

"Oullet" diversity has traditionally been delined by the Commission as "multiple distribution

channels (e.g., radio, broadcast television, and newspapers) rrom which [the public] has access to

inl(lI'Ilnltion and programming.'" "StlUrce" diversity, on the other hand, is generally refereed to

as "a variety orprogram producers and owncrs. t1
')

liCC strongly believes that "source" diversity is the type of diversity that must be

'fd. at 15, '133.

('Amendment of Sections 73.34, 73.240, and 73.(,36 orthe Commission's Rules Relating
to Multiple Ownership of Standard, FM, and Television Broadcast Stations, Second Report and
Order, 50 FCC 2d 1046, 1079 (1975).

'See Notice at 14, '130

'It!.

"Id.
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cmphasizcd in thc contcxl "t'this procccding. In thc past, thc Commission has spccifically stat~d

that sourcc divcrsity was thc most important factor In ensuring broadcast diversity bccause "it' all

Ihc programming passed Ihrough Ihe same lilter, thc material and views prescntcd to the public

would not bc diversc."'" In Ihat respect, It is also important to note that "source" diversity oti~n

rUllS parallel to the cone.:p! l)("Vlcwpoint" dl\"l~rslty, as antagonistic vic\\'Points arc !~lr morc

likely to comc li'om scpar~It~ly-o\\n~d entities, rath~r Ihan through the distribution of the same

contcnt through a numb~r I) I' di ITercnt "outlets."

In the context of local radio markets, UCC believcs "source" diversity and indepcnd~nt

owncrship providc thc bcsi mcasurc of local radio markcts 1,)1' two reasons. I'irst, as dctailed III a

numbcr of studics, minority-owncd stations havc bccn lound to provide substantially more

rcsponsivc cntertainment, ncws and public alhirs programming than non-minority or large

group-owncd stations. Sccond, within local markets and nationally, consolidation and thc

introduction of nationwide "mass-produccd" programming has resulted in a sharp reduction of

locally-originatcd programming that is rcsponsive to community necds.

I. Ownership Is Closely Correlated to Responsiveness to Issues in
Minority COllllllunities

A number of studies have indicated the correlation between ownership ofa broadcast

station and the programming that is provided. This link is especially evident in studies assessing

the responsiveness of local radio stations to the interests of minority communities. For example,

a I'J'J8 study by Santa Clara and Stan lord Universities studied 20'J news directors at local radio

'''Review of the Commission's Regulations Governing Television Broadcasting, Further
Notice ot'Proposed Rule Making, !O FCC Red 3524, 3550 (I'J'J5).
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and television slations rcgardlllg tile amount and type oCnews and puhlic amlirs programllling

produced al their stations. rhe lindings oCthis study "reveal[] that minority-owned radio

stations emphasize issues oCprcsllmed interest to minorities marc than do the majority-owned

counterparts."" Furthermore. a 2001 study by Felix Oberholzer-Gce and .loci Waldlogel shows

tl1at "[b Jlack-nwned and largeted stations l1ave a large e1kct on black voting (and a muel1

smaller. albeit signilicanl. pllslti,e impact on white vnting). while white-ll\vncd black-targeted

stations have no signilicant impaclon black or white voting""

These studies show Ihat l11innrity cnl11l11unity responsiveness closely correlates to actual

stat Inn ownership. rather Ikll1lust thc Cormat llr the station." A diversity measure lhal looks at

"source" diversity captures the unique public service provided by minority and other "niche"

statinns. An "outlet" diversity measure. nn the other hand. illay look at the 10rill 'II ofa particular

radio station. but will Llil to capture the actual community value oC a station. especially in

minority communities.

FUI·therlllore. due to the elTccts nl' eonsnlidation. minority opportunities 10 own radio

stations havc decrc::sed oilbstantially. It is dinieull lor minorities. wOlllen and slllall business

enterprises to purchase radio stations because consolidation has driven up the purchase prices and

"See Lauric Mason el 'Ii.. SUPfJor! For FCC ",lillority OWllershifJ Policy: How Broadcast
Sialioll OIl'lIer Race or Elhnicitv AffcCls News alld Puhlic AfJairs Programming Diversily. 6
COrviN!. L. & POL'y 37 (200])

12/d.

"Felix Oberholzer-Gee and .loci Waldlogel, Elecloral Acceleralioll: The Effeci of
Millorill' Populalion on AIilloritl' VoleI' Turnoul, Working Paper 8252. Nat'l Bureau of Econ.
Research 23, availaNe al http://www.nebr.org/papers/w8252.

"See id. (concluding that "ownership has a consequential effect on content").

5



rcduced thc numbcr of r,,,!io slallons available for salc. In addition, therc is little unuscd radio

spcctrul11 available for ncw radio stations, cspccially in urban arcas. Morcovcr, cvcn whcn

spcctrum is availablc, it is now auctioned, rathcr than award cd through a comparativc process.

rhis proccss ol'ten excludcs minorities, womcn and small busincss cntcrpriscs becausc thcy arc

unable ll) raise the large alllount o( capital required to compete against large group owners.

Accordingly, LCC bellcvcs that counting actual station owncrship, rathcr than looking at station

Illnnats, is the best way to detcnninc whether minority communitics arc scrvcd by rcsponsi,'c

VOices.

2, Owncrship Closely Corrclatcs to Programming That Is RcsponsiH to
Local Community Issucs and Nccds

Thc Noticc asks wbcthcr "consolidatlun in local radio markets sincc I99() [has Icd] to

grcatcr divcrsity."" With rcgard to divcrsc, locally-originatcd programming, it has not. Onc

stark cxample of the lack 01' divcrsc local programming rcsulting from consolidation is the Boisc,

Idaho Arbitron Radio Mctro Markct. In this markct, Clcar Channcl Communication, Inc. has

acquired six radio stations slncc I'J'J'J. H, In consolidating thc opcrations of its Boisc stations,

Clear Channcl has apparcntly not lound "any commcrcial inccntive to air morc diverse

programming to appcal to all substantial intercsts."17 Quite to the contrary, Clear Channel has

made every elTort to remove any tenet of localism from the programming provided in that

"Notice at 17, '138.

"'See Investing in Radio 2001, BIA Publications, Inc, (Y" Ed. 200]) (noting that Clear
Channel owns six radio stations in the Boise, Idaho Arbitron Metro Market),

"Notice at ]7, '137.



market.

This is hest eyidenceu In the programming proviueu by KSAS-f'M in that market, which

provides no locally-originated programming during a substantial portion ot'the day.;' In the

morning. I"l' instanec. I\:S.·\S-I:\I rcplays thc "Rick Dces in the \Iorning" program. which is

produccd by I\:IIS-I'\I III I..us .\ngelcs.:·' Dllrlng the II! a.m. to] p.m. time slot, I\:SAS-f'\1

lCatures thc "Cabana Boy (Jculf Alan" shuw, which originatcs li'om KHTS-f'M in San Diego.'

Furthermore. \\ hile neither oj'these programs have any locally-originated programming, Clear

Channel ol\cn markets the programs as lucally-originated. The Wall Street Journal. tor instance.

rcported that on February 15. 2!)()2. tile "Cahana Boy Geolf Alan" show otfered an interview

with Evan and Jaron Lowcnstein. which purportcdly originateu from Boise." In fact, the

interview was recorded weeks earlier at the KHTS-FM studios in San Diego." f'urthermore, as

"Cabana Boy Cleo I'!' Alan" notcs in thc articlc, hc has nevcr even becn to Boisc.'J

I·,SCC KSAS-Ftvl wcbsitc. availablc at hlll1:iiwww.III.1:.kisslin.cun1/stalT.hlml (listing non­
local programming lor thc "morning drivc" limc slot, thc 10 a.m. to ] p.m. timc slot and thc
ovcrnight limc sIOI).

"'Scc I\:IIS-FM wcbsitc, availahlc at hilI': 'WW\\ .kiisl·m.com (noting thatthc "Rick Dccs"
morning show originates in Los Angeles. California).

2"SCC KHTS-FM wcbsitc, avai lable at hltp:f iWW \\ .channcl')]] .comfc;lb,"whovgco IT, hIm I
(noting that thc "Cabana Boy GcotT' show is prouuccu in San Diego. California).

"Scc Anna Wiluc Mathcws, From" IJisIWICC: ,I (;i""1 !?"dio Ch"ill [s Pc/feelillg Ihe An
o[Sccmillg Loc"l, WALL ST. l, Fcb. 25. 2002. at AI.

"Sce iii. (noting that listcncrs werc askeu to .. e-mail or call the station with questions for
the pcrfonl1crs" even though the intcrview had been tapeu weeks earlier in San Diego).

"See id. ("Mr. Alan himsclfhas never hecn to Boise, though he offers a tlurry of loae!
touches on the show he hosts each weekuay from 10 a.m. to 3 p.m. on the city's leauing pop
station).
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.vluch of the industr:- rationale behind the removal of many broadcast ownership

limitations is that economics \ll' scale In local markets create further opportunities lor local

produetion ol'progr:lmlllin~ \5 the Boise case illustrates, however, consolidation in local radio

markets oneil results III nothIng ll10re than programming that is pipeJ in li-olll larger cities.

B. New "Sound-Based" ,\Iedia Does Not Provide a Suhstitute for Local Radio
Stations

In the Notice, the Cllmmission asks whether "there arc attributes ol'radio broadcasting

lhat should lead litllll deline and measure diversity in radio differently from other media,"" In

addition, the Commission I'urlhcr inquires whcther the "appropriate gcographic area O\W which

to me,lsure diversity" "'Htld change if "Internet" radio or satellite delivered programming was

considcrcd in the COlllmission's diwrsity analysis," I\S lletailed below, lJCC believes that

"new" sound-based media, such :IS Inlcrnet radio and satellite radio, should not be ineluded as

sources of diversity or competition in local r'ldio markets,

I. Internet Radio SllCtuld i'lot Be Considered When Evaluating Diversity

Internet-related media such as Internet radio is not a sufficient replacementllll'local radio

broadcasting Ill!' three reasons, I:irs!. Internet access is neither available nor affordable to almost

half ol'the households in America,'" In Seplcmber 200 I, the National Telecommunications &:

Inlormation Administration (";"nIA") reportcd that 56,S percent of U,S, homes have a personal

"Notice at 15,1132,

"Id at 15,1133,

"'See "A Nation Online, How Americans Are Expanding Their Use olthe Internet," U,S,
Department of Commerce National Telecommunications & Inlormation Administration
("NTIA") (2002) at Table 5-1 (hereinafter "2002 NTIA Rcpol't"),
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comput~r. anJ that :ill.:i peleent hav~ Int~rn~t eonn~etions.:7 Thus. almost halfof!h~ hous~holJs

in !\m~riea stilll'Kk acc~ss to th~ Int~rn~t. In aJJition. som~ incomc kvels anJ Jcmograpll1c

~roups lag I,ll' h~hind in Ihe rac~ to Internet access. Jespite th~ overall increase in computer

o"n~rship and usage." Furthermore. even if a householJ has lnt~rnet access. it still may not have

access to Int~rnet radio due to Ihe additional inv~stment in speak~rs and specializ~d solh,are

r~LJuir~d to r~~~ive Internet-bas~d radio s~rvl~~s.

S~~ol1d. h~caus~ [l1lern~t-bas~d radio r~LJuir~s ~onn~clion to a comput~r and mod~m. it

do~s not oITer th~ "1111~ ~'''~ ol'us~ as broad~ast radio. Local broadcast radio. on th~ olh~r ham!.

is compact. portabk. ,md Ir~~ to th~ puhlic. I'h~ local radio broaJcast industry has thriv~d I'rom

its ability to r~ach mobik us~rs - at no ~ost. Through its audio-only programming styk. the

publi~ is ahk to list~n to the radio whik driving to work. commuting <1Il public transportation.

and during ~x~r~is~ routines. As su~h. Internd-has~d radio does not oriel' the ben~lit or mobility

and ~annot b~ included as a suhstitute Il)r radio.

Finally. it is critical to note that a r~~~nt ruling by th~ Copyright Arbitration I'ancl

("CI\RI'''). stating that raJio stations must pay additional royalti~s lor copyrigbted works

"r~broad~ast"ov~r th~ Int~rnet. could b~ th~ "death kncll" Illl'lnternd broad~asting.2" If this

"2002 NTIA Internet Report, at 5.

"for ~xample. in its 199X report. the NTIA indicates 10% of the Americans who earn less
than $25.000 per year actually usc the web. compared with 45% of the individuals who earn
more than $75.000 per year accessing the w~b. "Falling Through Ihe Nel II. New Dala on Ihe
Digilal Divide." U.S. Department of Commerce NTIA (1999) By 2001. the NTIA reports the
gap between the two groups has grown from 35 to 50 per~entage points. See 2002 NTIA Internet
Report at Table 5-1.

"'See Paige Albinaiak, Weh Radio Rule Sci: Sialiolls. Wehcaslers !vIusi Pay, BUI Some
,'vfm' Not Plm', BROADCASTI'iC; & CAIlI.E, february 25, 2002 (stating that the CARP ruling

.-_.. __ . ..~-_ .. _._--_.-._---------------



n~\\ly propos~d royalty sch~m~ is approwd hy th~ IJ.S. Copyright ()rtic~. it \\<Hild cost r~ldio

statioos an av~rag~ 01·53.JIlO p~r day to str~am musi~ O\~r th~ Inl~rn~t plus a <)'1" charg~ t(Jr

"~ph~m~ral r~~ording"' k~s.·" [ndustrv cxccuti vcs currcntlv claim this d~cision mav kad to thc

~n~cti\/c termination \)f t'rcl' radio on the [J1krt1ct.'1

2. Satellite Radio Should "lot Be Considered When Evaluating Diversit~·

rh~ Commission should also not ~onsid~r sal~llitc radio as a surtici~nt suhstitut~ I(lr lo~al

radio hroadcasting 1;'1' s~\~ral r~asons. First. it is criti~al tll nllt~ that satdlile radio has no plans

to hecome a suhstitut~ 1\1I" local radio. Although XM Satcllit~ Radio C'X'v!"') has secur~d a

I'at~nt that would all,)\\" ils salellites 10 I'rovid~ lo~al programming, XiVl ~x~~utiv~s hav~

llrti~ially I'roclaim~d Xi'vl is a national radio s~rvi~~ with no plans to hroadcast locally." Cjarv

Ti~d~mann, [)ir~~tor ol'lnvcstor I{dations I(lr XM claims that X'vl has no plans I(lr [ocal

hroad~asting. II Lik~wis~, XM spok~sm'll1 Charks Rohbins ~~ho~d this s~ntim~nl. ass~rting Xi\!

is "a national radio s~rvi~~... and Ihaslno inl~ntionofbroadcasting10~a[ly."" With no inlentilln

"would r~quir~ Cll["mClClal radill stalions and W~hcast~rs to pay 0.07 c~nts p~r performance p~r

list~ner of any work or song simulcast ov~r Ih~ Internet as part ol'a traditional radio broadcast").

'<'Sec id (noting that the S3JIlO Iigurc assumcs that thc averagc radio station will play 20
songs per hour, 24 hours a day, to an avcrage of 10,000 listcncrs).

JI Amy Hamlon, Palle! 's Ru!illg all Romilies !s Selhack for Weh Radio Services, N. Y.
TI~lES, F~bruary 21, 2002, at CI \.

"See Xiv! SulclillC Hus PutclIl!iJr Lo('([! Ri/dio, Group Sovs, BLOOM[JERG, March 4,2002,

avai Iab Ic at http://L]ullt~.hl,)( ,mh~rg.com/n~wsarehiv~/.

"Id.

34Renae Merle, Dcspitc Pi/tclIl, Xlvi Pli/IIS No Local COlllelll, WASI-!. POST, Mareh 6,
2002, at E5.
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Finally, sat~llit~ raJio is v~ry costly. In aJJition to paying $1 () to $13 ~ach month I"r a

subscription to sat~llit~ s~rvic~, aJJ-on X:Vl raJios ~ost up to $6()(), with installation anJ

:llllcllllae costs further incrc~lsillg the price or liskning to 'iatdlitc radio. ;'J :\nolher cost

(onsickration is Ih'lt X:VI's monthly subscription k~ onh (ov~rs ~ach unit. If two drivcrs inlll1~

hous~hold "'lllt 10 ~nil)\" sat~llite radio. each dnver must orJer a separate subscription.

In sum, satellilc radio has yet 10 provid~ consislcnt. inexpensiv~ s~rvic~ to th~ public, at

larg~, and has no inl~ntion 01' proviJing local s~rvie~. C'll1sequently, th~ Commission should n,ll

consider sat~llit~ radio as a substitulc I"r local radio broaJeasting.

C. Arhitroll Radio \Jetro \Jarkets Should Be Used As the Relevaut Geographic
'Jarket to Assess Local Radio Competitioll

In the Notie~, the Commission also asks wheth~r it shoulJ continu~ to ~valuat~ Jivcrsitv

at the local kvel. or if it should l1leasure diversity "baseJ on the type 01' inl(>rIllation or

progr\ll11ming involved. for eX~ll11pk. local Ill.:WS cll1d sports versus nationwide enll.:rlainment

programming.""" [)eC strongly believ~s that the COl1lmission should ~valuat~ local radio

div~rsity by counting stations with 'I ckljn~d local ar~a that provick a~e~ss to localn~"s, sports

<'ll1d entertainment programming.

Th~relore, UCC urg~s the Commission to aJopt a local radio market gcographic

definition stanJarJ that counts only stations physically locateJ within local Arbitron RaJio Metro

Markets ("Arbitron Markets"). UCC believes that such as stanJarJ serves two important goals.

First, such a stanJard ensures that radio stations counteJ in the local area actually have a close

"'See it!. (noting that satellite raJio units easily range from $400 to over $600).

"'Notice at 15, '133.
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II. Consolidation in thc Radio Industry lias Resultcd in Suhstantial Dctcrioration of
Owncrship Divcrsity and Compctition in Local Radio \Iarkets

rhe 0iotiee states that "at a[l[lroximately the same time that the 19<)(, Act became law.

there were ap[lnJximatel\ .'.II)() owners of commercial radio statillns nationwide" and notes that

"now there arc onlv a[lpro,im;ltelv .1.X()1) owners. a decrease 01'25"',,,"" While these statistics

SIHlW substantial con:i<llidation even at the national Iewl. it is the number of radio station <lI\l1ers

at the local level that h;IS the most direet im[laet on diverse view[loints available to the public.

\\ihen one examines inde[lendent ownershi[llevels in local radio markets. the eftCets of

consolidation have been much nHlre severe.

In response to the Comlllission's reLJuest Il,r "elllpirical data on the elTectthat

consolidation in the radio industry since IlN(, has had on divcrsity and competition in local

markets."'" I ICC conducted a study of thirty- three U.S. Arbitron Markets to determine the

elTecls of comlllercial radio station consolidation frolll 1993 tn 200 I:" The 1993 start date Il,r

the study was ehnsen tn nbtain inl'lrI11atinn Il,r a "baseline" year [lrior tn the enactment nf the

I')l)(, i\ct 'lnd subseLJuent changes in radio ownership rules. The 200 I end date represents the

mnst current data available In I)(,l'.

The markets examined in the study com[lrised cleven very large and large markets. tifteen

"Notice at 16. '13(,.

"'Notice at 13. '128.

"See Attachment I. UCC Local Radio Ownership and Market Concentration Study at I
1'01' a detailed description oCthe methodology involved in preparing the study (hereinafter "Radio
Study") .
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mcdium-sizcd markcts. and sc\cn small markcts." Furthcrmorc. as rcqucstcd by thc Noticc. two

ol'thc mid-Ie\e1markcts studicd are Syracuse. NY and J{ocklllrd.IL.'·' In all the markets, LCC

looked at thc number or indepcndcnt owners in IlJlJ1. and comparcd that to the numbcr 01'

indcpcndcnt mmcrs in 211111 to mcasurc thc Ie\cl or O\\ncrship div'crsity in a particular arca. In

'lddition. I:CC looked at thc local commcrcial share or the top rour ,"mcrs in IlJlJ3 and 211111 to

detcrminc thc Ie\cl 01' comllClition in a particubr metropolitan arca .

.\. The Lee Ownership and Market Concentration Study Details the
Suhstantial Decline in Local Radio Diversity Th~lt Has Occurred Since 1'1'>6

Thc results or thc UCt' local radio stuuy rc\eal urastic ucelincs in indepcllllent ownership

slncc IlJ<)1. In all but one 'll'thc 11 radio markets sUl'\cyed. thc top Il,ur owners control a greatcr

pcrccntagc or thc local commcrcial audicncc than thcy did in 1')<)1.'" Furthcrmorc. in 2X out ot'

thc 13 radio markets studicd. thc numbcr or inucpcnucnt ovmcrs deelincu. cvcn though thc actual

numbcr or stations incrcascd in almost all 33 markcts."

In addition, both thc Syracusc and J{ockJllru Arbitron i'vlarkcts conlirm this trcnd or

dccrcasing di\crsity. In I')'n. thc Syracuse Arbitron Markct had 21 commcrcial radio stations

owned indcpendcntly by 17 companics." Ily 2110 I. indcpcndcnt radio station owncrship in thc

Syracusc market dccrcascd to lJ com panics, cwn though 5 additional commercial stations

"'See Noticc at 24,1152.

"S'ee Rauio Study, Attachmcnt I, at 52.
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comm~nc~d or~ration during thattim~ r~riod.·· I.ik~\\is~, in th~ Roekl()rd I\rbitron Mark~t

ind~r~nlkntown~rshir «)nsolidat~d I'rom 7 O\\I1~rs to 5-" 80th markets show a signilieant

decrease in ownership din~rsity. :\llo\ving adJitional o\\n~rship combinations. srccitically in

Svracusc and Roekj(mL ""uld substantially harm th~ rublic inkr~st hy I'urth~r d~er~asing local

rCldio di\~rsitv.

B, Consolidation in the Local Radio :\Iarket Has Not Lcd to Any Significant
Increase In the :'-lumber of Radio Formats

In th~ Notic~, th~ Commission s~~ks ~omment on wh~ther il1er~as~d consolidation of

own~rship has cr~at~d an il1cr~as~ in th~ div~rsily ofcont~nt." Sp~cilieally, th~ Commission

LJu~stions wheth~r CI d~cr~cIs~ in ind~p~nd~l1t ()wn~rshir in a mark~t ereat~s a '"eomm~rcial

ine~ntiv~ to air mor~ div~rs~ programming."'" Whik liCC strongly hdi~v~s that actual '"sourc~"

div~rsity is far mor~ importanl than "outlet" or '"format" div~rsity. l)CC studi~d 17 of th~ JJ

mClrkets us~d j(Jr I 'Cl"s clhovc-r~kreneedownership and comp~tition study in ord~r to rrovid~ a

r~spons~ to the Commission's r~LJucst.'7 As with th~ own~rship and eomr~tition study, UCC

look~d Cit comm~rcial station Il'nnat chang~s h~tween 1l)l)J and ~()() I."

l \1lltrary to th~ ass~rtiol1s of many industry rroronents, IJCC"s study indicates that

"See id. at 63.

"See Notice at 17, ~137.

'''Id.

"See Attachment J, UCC Format Change Study.
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format diversity' has remained essentially static. even ;IS massive consoliJation has lH,:currcd [n

local radio markcts. In thc :'-icw York City markct. I,)r instancc. thc numhcr 01" actual commcrclal

r"dio,tations incrcascd hv IXI"rom I()')) to 21J1J 1. vv hi Ie thc numhcr 0 I' indcpcndcnt owncrs in

that markd dcclincd hy 17.'" I)uring that timc pcriod. howcv·cr. only I ncw li)rmat was addcd to

thc divcrsc 0kw York City markcl."" ,\n ("cn icw ol"all 17markds also shows this trend.

Iktwccn I<)'), and 21J1J [. thc actual numher 01" radio ,tat ions incrcascd in thc 17 markds studicd

by 5.7. cvcn as indcpcndent ()\vncrship dcclincd in allm'lrkcts ,tudied cxccpt one.'" During this

samc pcri",!. howcvcr. thc avcragc markct only showcd an incrcasc ol'I,S lill'lllCllS.',2 Bascd on

thc rcsults ol'this survcY', I ICC bclicvcs that consolidation not only 1~lils to incrcasc programming

(hoiccs, but may actually inhibit the growth 01" ncw lilrlllats, Thus, il appears that consolidation

has I,)stcrcd ncithcr addition,i1 ',<nlllel" divcrsitv, nor "sourcc" diversity,

C. Extrcmely High Lcvels of Conccntration Alrcady Exist in Most Local Radio
Markcts

In thc Noticc, thc Commission sccks commcnt on how local radio markct shares should

hc mcasurcd"; Thc IkpartmClll ol'Justicc ("DO,I") uscs thc I Ierlindahl-Ilirschman Index

("11111") whcn dctcrmining Ievcls o['conccntration in a spccilic produd markct. Under the

Justicc Department's ivlcrger guidelines, markcts with an 11111 below 1000 arc unconcentratcd:

")Scc id

1I1S'ce ill.

()~ See iel.

("Notice at 21, ':45.
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IhlJS~ \~ith an II/II b~t\\~~n 1000 and IXOO Jr~ mod~rat~ly ~on~~ntrat~d: Jnd thos~ with In I1111

abov~ IXOO arc generJlly ·Jc~med highly conc~ntrated.'" lTl' took the average commercial

market share rrovid~d bv IlL\ It,r IC)')] and 2000. Jnd calculated the 1111I 1(,1' both the radio and

lch:visiol1 Illarkd in each or the -'3 markds stuJieJ.1l.'

None 01' the radio mark~ls studied in the thirty-Ihr~~ citi~s had In 1111/ below 1000.'"

I\venty-~ight ol'the radio m'lrkcts studied had '111 111II OIW IXOO, indicCiting they are highlv

concentrated ar~as',7 In ['ICt. ()\~r onc-hall' ol'the radio mark~ts had an 111I1 over 3000 -- a Ielel

I'lr beyond that 01' a highl,' conccntrated mCirket.'··\ These HII/s d~monstrate that most. if not all.

loc,r1 radio markets. lack dketil~ competition.

Iloth Syracus~ and Roekltlrd have s~en considerable increases in IIHI levels over the

past ~ighl years. In I')')]. the lOP two owners in the Syracuse market controlled 32.5'Y., and

I5. TV., 0 I' the Iocal comm~rc ial share. ,." In.lanuary I'N'). Clear l' hannel purchas~d one station.

aCLJuired I(,ur aduitional stations in .Iuly that y~ar. anu subseLJu~ntly purchased two mor~ by April

,., See United Stat~s Departm~nl 01' .Iustic~;r:~deral Trade Commission HOI'izontal Merger
Guidclin~s. at ~ 1.5.

,.' See Altachm~nt 2 ("H~rlindahl-Hirshman Indcx (HHI) Cbart lor Radio") (hcrcinalicr
"11111 Study").

117 See it!.

{,X Sec Federal Trude Co/}//}/ 'II v. C"rdlll,,1 l-Ie"llh Care, Ille., 12 F. Supp.2d 34, 53
(D.D.C. 1998) (noting an increasc in HHlto 2277 from onc proposcd mcrgcr Clnd an increase to
3079 from Clnothcr proposcd mcrgcr would raise thc conccntration level so br beyond that of a
highly conccntratcd market the Court enjoined the mergcrs).

{"'See Radio Study, AttClchmcnt I at 52 (eillllg IIl)'esllllg ill Radio 1994, BfA Publications,
Inc. (I" Edition, 1994).
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2000.;" Through th~ purchas~s. Ckar Channel acquir~u 42.2% <II" th~ local cOI11I11~rcial shar~.··

Citadel COl11l11unications Corporation 1"Citau~I"') also ~nt~rcu Syracus~'s Arbitron l11arkct in

\pril 2000 bv purchasing liHlr stations, I~aping to a 22.2'!~, control ol"th~ local cOl11l11crcial

shar~." Thcsc acquisitions incr~as~u th~ Syracusc Rauio (vlark~t 11111 li'ol11 a l110dcrately

conc~ntrat~d I (,,!l) to an ~'tr~I11~ly conccntrat~u kvel oI"2X65.·'

Thc Rockliml. Illinois .\rbitron :Vlark~t :dso rcll~cts an ph~nol11cnal incrcas~ in thc kvel

ol·conc~ntration. [n 1'!'!3,th~ top two r:ldio station ,mn~rs controlku }5.'!<1:, and 29'1'0 ofthc

l11arkct rcspcctively." In :Vlay I <J<),!, Rauio Works, Inc. ("Rauio Works") purchascu its lirst radio

station in thc l11ark~t7; Ih ()ctob~rol'I()()l),Radio W'lrks purchascu anoth~r Ihrc~ stations. [n

Octobcr 2000, CUl11ulus Ilroadcasting, Inc. ("Cul11ulus") purchas~d I'llll' ol"thc scv~n rCl11aining

stations thai w~rc not own~d by Radio Works. :\s a rcsult. two cOl11panics now controlth~ ~Illir~

local radio l11arket - Radio Works has 50.6'1:, anu CUl11ulus has 4(IA% ol"thc [ocal cOl11l11crcial

sharc.'" l:urthcrl11orc, thcsc I11crgcrs incrcascd thc Rocklilru Radio Market HHI I"rol11 an alrcauy

highly Cllnc~ntrakd 24X5 to a stratosphcric 4722.

:I, See 11I1'eslillg ill No,lio lO(J!, I3IA Publications, Inc. (}'" Edition, 2(01).

".'iee Radio Stuuy, Attachl11cnt I, at 52 (citing Invcsting in Radio 2001, BIA
Publications, Inc.(3rd Edition 200 I).

i2,-)'eC! ill.

7'See HHI Stuuy, Attachl11cnt 2.

"See Rauio Stuuy, Attachl11cnt 1 at (J4 (eilillg Illvesrillg ill Rodio 1994, BIA Publications,
Inc. (I" Edition, 1994).

"Sec Illl'csrillg ill Rodio lOO I, BIA Publications, Inc (3'J Edition 200 I).

"'Sec Rauio Stuuy, Attachl11cnt I, at ()4.
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I"h~ ~xtr~m~ly high kvds or C<ln~~ntrJtion in almost JII or th~ raJio mark~ts stuJi~J

illustrat~ that th~r~ ar~ alr~ady s~rious ~omp~titiv~ conc~rns in most U.S. lo~al raJio mark~ts. In

I;I~I. th~ VOlst maioritv 01' th~ markds stuJi~s ar~ alr~aJv at conc~ntration kv~ls that would

g~n~rally I"rhid any I'urth~r m~rg~rs Dr mark~t conc~ntralion. l~nl,)rtunatdy,as d~tailed h~lo\\,

th~ "cas~-hy-c'ls~" m~rg~r analysis C<lnduct~d concuIT~ntl\ hy th~ Commission and DOl

cOlltinues to allt)\-v l11~rgers \\iith seriolls anti-clHllpditin: cfJects.

III. Past Efforts By the Commission and the Department of .Justice to Examine Lar~e

Radio Mer~ers on a "Case-By-Case" Basis l1ave Failed

In the Notice, the Commission notes its usc ol'''case-hy-case'' analysis to determine

whdher certoun local radio license transactions were within the public interest and seeks

comment on whether it should continue with this approach.-- I~CC respectl'ully submits that the

usc 01' case-by-case analysis has been a I'ailure. Furthermore, the result 01' this I'ailure to

adeLJuatdy police the oUlti-compditive elkets orlarge mergers is dearly illustrated by the current

situation in the Gillings, Montana Arbitron ['v!clro Mark~t.

In./anuary ~'H)() \L'ratllOn 'v!cdia L.!'. ("'vlaratllOn"), ownerol'three radio stalions in the

13illings !\rbitronl\iletro 'vlarkel. liled an appli~ation to aeLJuire live radio stations in the same

market I'rom Citadel Communications Corporation.-' In response to the Jpplications, the

Department 0 f./ ustiee (" DO./") Ii bl comments expressing concern over the level 0 I'

conccntration that woulJ exist if the merger was approved, ") In the comments, DOl noted that

"Notice at 25, '15().

"Broadcast Applications, FCC Report No, 24455, at 3, 6-7 (1999).

7" See DO./ Billings Comments at 1-2.
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the pre-merger Hili in the Billings radio market was 3350 and that the proposed transtCr wouid

raise the IIHI to 4070. an Increase 01'720 points.'" Accordingly. 00.1 round that the transaction

presentcd "suhstantial and material reason to helieve that the merger may significantly reduce

competition among radio stations that serve Billings" anJ rcqu(;stl,;t! that the Commission "rull:

invcstigatc by wha1ev'er Il'"ans arc appropriate. including having a bearing. whether the

acquisition scrves the puhlic intcrest."" T" address the conccrns raised hy DOrs comments.

,vlarathon subselJuently agreed to divest three ot'the stations it would own subsequent to the

Citadcltransaction. which lowered the I-II-II in the Billings market slightly to 3201.

!\I\er the Marathon transaction was completed. other ownership and market changes

occurred in the Billings market. Follmving the vlarathon transaction. the stations owned by

Sunbrook CommunicatllJl's were transll:rrcd to Fisher Broadcasting. In addition. Fisher. along

with Marathon. increased their share or the Billings audience due to the size and power or the

station groups. In 21J1J1. Marathon liled applications to transrer all or its stations in the Billings

market to Clear Channel." In the Public Notice accepting the Clear Channel applications lor

assignment or the licenses. the Commission "Ilagged" the applications and speeilieally noted that

comment was invited on "the issue o I' concentration and ItS effect on competition and diversity in

the broadcast markets at issue."" However. even though the HHI in the Billings market had

subsequcntly riscn to 3425 rrom 3201- an increase of approximately 135 points- and the fact

"'See id. at 1I.

"See iii. at 12.

"See Broadcast Applications. Report No. 24001 (2001).
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that Fisher Ii led a Pctltionlo Deny," the DO./ did not Ii Ie comments or otherwise intervene.

I:urthermore, Ihe Commission did not review any ol'the competitive aspects ol'the market. and

'Ipproved Ihe Iransaction at Ihe Bureau leveL"

Furthermore, the Ilillings arca is nol the only localmcdia market that has been injured 11\

thc ('ommisslon's Ictck of media mergcr il\erslghl. The Wichita falls, Tcxas and fargo, "mth

Dakola Radio :Vletro :Vlarkets provide two olher compelling examples 0[' rcecnt radio mergers

Ihal havc esscntially cstabllshed radio oligopolics In a Ilumbcr of loca[ markels. In I')<)3, the tllP

IWl) owners in Ihe Wichita Falls, Tcxas Arbitron market controlbl 2(,.'\% and 2 I .7'X, oCthe local

commercial share.'" In :"ovcmbcr I')lJ7, Cumulus Broadcasting acquircd three stations in the

Wichita Falls market. and subsequently purchased a [l1llrth station in ./une Il)l)8." In December

2111111, Clear Channe[ purchased the remaining Ihree radio stalions in the market, creating a

duopoly where Cumulus controls 54% oCtbe local commercial share and Clear Channel eonlrols

"The Fisher Petition to Deny speeilically slaled that it believed the application "raiscs

serious concerns with respect to the vertical inlegratlon oCprogramming ownership and Clear

Channe['s market power to control advertising revenue and rating via programming controL"

. ,,,,,limtioll olMamiholl Media Groll!'. LLeji)r .. Issiglllllelli o/Lieellses KBULI,·iI'vl).
KKBRIFM). KCTR-Fi'vl. alld KBBBIFM). Billillgs. ,'vlT Will KMKl/(FM). Hardillg. ,'vlT 10 Clear
ClwlIlIl!! Browlcaslillg Licellses. IIIC., File Nos. BAL-20001227AA./, eI seq., Fisher Radio

Regional Group, Inc. Petition to Deny (I-tied Feb. 15,2001).

-<'See Lctter to Dawn M. Sciarrino, el al Crom Linda Blair, Chiet~ Audio Services

Division (reI. April 13,20(1) (stating that the "transfcrofan existing station combination to an

entity that owns no stations in the markct does not increasc ownership concentration").

"'See Radio Study, Attachment I at 75 (citillg Illvestillg ill Radio 1994, BIA Publications,

Inc. (I " Edition, 1994).

"See Illvestillg ill Radio ]()()I, BIA Publications, Inc. (3'" Edition, 2001).



..(,"/" ol'th~ local CDllllllerclal sharc." Even thou~h th~s~ m~r~crs incrcas~Ll thc Wichita Falls

RaLlio Mark~t HHI I'rom an alr~aLly h!~hly concentratcLl 11
) ..2 to a stratosphcric 5032. ncithcr lhe

Commission nor th~ DOJ diLl anythin~ to stop th~ transactions.")

The I:argo. \,Jorlh Dako!a .vlelro vlarkct relkelS a Slillilar level or concentration. In I<)<!.'.

the top two radio station own~rs controlled:; I. c
"" and I<).S<~·;, 01' the Illarkct r~spcctivclv.'''' In

Scptcmb~r 11)1)1), Triad 13roadcastin~Company ("Triad") purchascd livc radio slations inth~

markct.'" In July 2000, Clear Channd purchased six or tlie ei~lll remaining stalions tliat wcre not

owned by Triad.'" Upon th~ completion ()I'th~se transactions. Clcar Channcl and Triad

controlled 5().()O~1 and 40.2 1l ;l. n.::spcctlvcly. oftht.: f-argo l11arkct.'J.1 Again. any action to ensure

compctltion in thcsc markets was woelitlly absent on thc pari ol'thc Commission and DOJ.

Ovcrall. the COlllmission and th~ 1)0.1 hav~ done lillie to SlOp such anti-eomp~titi\C

m~rg~rs and acquisitions in allecled radio mark~ts where numerous radio station transactions

have taken place in th~ last few y~ars. exe~pt in the most egregious cas~s. To th~ ~xtent that thc

COlllmission and thc J)OJ Ii,!ve b~en tlnable to adequately polic~ radio markets wherc thcre arc

only two or three play~rs, it is hard to s~e how th~ Commission hav~ any su~~ess conducting

"'See RaLlio Study, Attachmcnt I, at 75.

"'See HHI Study, Attachmcnt 2.

'JOSee Radio Study, Attachmcnt I. at 73 (ei/illg Illvestillg ill Radio 1994, B[A Publications,

Inc. (I" Edition. [994).

'''See Illves/illg ill Radio :lOOI, BIA Publications, Inc. (3'0 Edition. 200\).

'J'See Radio Study. Attachmcnt I. at 73.
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"cas~-by-c~ls~" r~vi~ws "t" Illcfg~rs. wb~r~ tb~ clllnpkxity of Ib~ issu~s, anu tb~ stak~s il1\o[, ~d.

ar~ Illucb bigbcr. hlrtb~rnli)r~. ~v~n it" tb~ COlllmission and tb~ DO.l an; inclin~d to ~ondu~t

thl:se rt:\'iev\I's. it is"l \·I.,.·I"Y rcsourcc-intcnsivt: anJ c:\[1cnsivc rroccss. Accordingly, l:CC ur:;cs (he

COll1mission to rcctil~' the current situatioJl h; ;IJorting a "bright-linc" standard that clear!;

,klin~at~s, to all parti~s ;I1\,,[\e,1. tr'lns~lcllons Ibat pr~sumptivcly violat~ tb~ public il1l~r~st.

IV. The Cummissiun Shuuld Adupt a Bright-Line Merger Screen Alung With Expanded
Puhlic Nutiec uf .\tcrgers tu Prutcct and Enhance Diversity and Cumpetitiun in
[,1,cal Radiu Marl,ets

In tb~ Notic~. tb~ r.·ommission s~~ks comm~nton wbicb m~tbod sbould b~ us~d to

t;lI'mulat~ a "concr~te l'r'llllework I;,r addr~ssll1g propos~d cOlllbinations ol'r~ldio st~llions Inloell

Illarkds.'",'·1 IJCC strongly h~li~v~s tbatlbc COlllmission sbould adopt a "brigbt-lin~" fram~work

to scr~~n proposcd r~ldio Iransactions has~d on hotb audi~nc~ shar~ anu r~v~nue sbare witbin ~I

delined I\rbitfon Mdro :vLtrk~t. In addition. 10 ensure that tbe public has notice and opportunity

10 comm~nton proposed radio mergers. UCC urges tbe Commission to issue s~parate public

notic~s I,ll' proposed mergers tbat wOlrld result in markd concentration heyond tbat allll\\~d b\

Ib~ presumptiv~"brigbt-lin~" guidelines.

A, Scc:ion 102(h) ufthe 11)1)(, Act Dues Nut Alter the Commissiun's Traditiunal

Puhlic [ntcrest Mandate tu Preserve Cumpetition and Diversity

The Noti~e r~quests ~omm~nt "on tbe interplay between Se~tion 202(b) anu our publi~

int~rest mandate" and specitically wbdher Section 202(b) creates detinitive numerical limits or

merely sets a presumptiv~ limit tbat must also be viewed under the Commission's public interest

''"Notice at 25. '156.
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test." I 'CC helieves that the l1umerlcallimits delincated in Section 202(h) set a [Jresum[Jti\e

numerical local station ,mnershi[J limit. hut do not ahsolve the Commission or' its res[Jonsibilit\

to ;lnaly'zc spccilic tr~lI1sacti()ns 1'01' di\\:rsit~ <Jlld Cotl1rJl.:titivc concerns Linder tlK: COmll1iSSh~!1·"

broad publ ic interest Illandate.

I:irs!. the heading "I' Section 202Ih,-- "I.ocall{adio Diversity"-- illustrates that the

section was only intel1lkd to address numerical station limils, and was not intcndcd to address

conccrns such as aetual audicnce sharc concentration or conccntration in advcrtising markets that

raise substantial concerns under the COl11mission's traditional "puhlic interest" analysis.'''' In

similar C'ISeS, lhc courts have held that "'thc titk ol'a statute ,md thc heading ofa section' eire

'tools availahk Ii,r the rcsolution ol'a doubt' ahout thc mcaning ol'a statulc."""In thc instant

C'ISC, Scction 2021h) sUlcS prcsumptivc l1umericallimits I',r local radio station owncrship, hut

docs l10t statc that thesc limits I',rcelosc I'urthcr COl11mission revicw rcgarding com[Jctiti\c

conccrns hascd on audicnce sharc or rcvenue vvithin a specitic market. Thus. it would appear

that thc titk, which dcals onl\ with numcrical divcrsity, indicates an intcntion to limit sccti"n

202(b)'s application to that arca. J'urthcrmorc, it is critical to l10tc that section 60 I (b)( I) 01' the

1996 spccitically providcs. with a Il:w minor excc[Jtions that "nothing in this Aet ofthc

amcndmcnts made by this Act shall bc construcd to modify. im[Jair. or supersede the applicability

'''1<1. at II, '1 22.

''''Telecommunications Act of 1096, Pub. L. No. 104-104, ~ 202(b), 110 Stat. 56,110
(1996) ("I'll)() Act").

'
J7Almendarez-Torres v. United States, 523 U.S. 224, 234 (19'J8) (citing Trainmen v.

Baltimore & Ohio R. Co. 331 US. 510,528-20).
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l' f any of th~ antitrust law s..... , .\~cordingly. any rossible ambiguily r~garding lh~ Commission' s

continu~d ability to conduct a comr~titiv~ analysis ol'rroros~d radio transa~tions is resol\~d by

s~ction (,0 I(h I( I ).

S~C!lI1d. it is critical to nOl~ lhal Congr~ss had amrle orrortunity. in am~nding th~

Clllllmuni~ations .\ct "I' [').i4. 10 'lI11cnd s~ctions 30()(a) and 31 ()(d) to exelud~ radio liccnsing

I'rom appli~ations suhi~etto a "public int~rcst" r~vi~w.'·' In addition. Congrcss could have addcd

a provision to s~ction 2021h) Slating thatm~rgcr applications ar~ not subi~CllO th~ publi~ intci'csl

detcrminations rcquircd undcr scctions 30l)(a) and 310(d). Ilowever. in hoth instane~s. Congr~ss

did nut modily thc applicatillil ufscction .lOl)ta) and.l IOld) lo radioliccnsing dccisions.

Accordingly. ilmust hc assum~d that thc public inkrest analysis rcquir~d of all broadcast li~cnse

transactions in nol altcrcd hy scctiun 202Ih).'"''

This proposition is I'urth~r supporkd hy sc~tiun 60 I(~)( I j of thc Il)l)(, Act. whi~h stal~s

that: "This Act and th~ ,\mcndmcnts madc hy this Act shallnol bc construcd to modilY. impair.

or sup~r~~d~ Fcdcral. Stat~. or lo~al law unless cxprcssly so providcd in su~h !\~t or

am~ndmcnts."'''' Accordingly. inth~ ahscn~c ul'languag~ in sc~tion202(b) ~x~mpting radio or

hroad~astli~cnsc translCrs from thc purvi~w 01' sc~tions 30<)(aj or 31 Old). thc Commission must

." 1<)<)6 Act. ~ 60 I(b)( I). 110 Stat. at 143

""See 47 US.C ~~ 30l)(a); 31 Old).

'''''See also CHET-5 Broadcasting. L.P.. 14 FCC Red 13041, 13043 ("We agree that the
Commission has an independent obligation to consider whether a proposed pattern of radio
ownership that complies with the local radio ownership limits would otherwise have an adverse
competitive effect in a particular local radio market and thus. would be inconsistent with the
public interest.").

''''Il)l)(,Act.~6()I(c)(I).II()Stat.at 143.
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conduct its traditional public Intcrcst analysis In rcvicwing tbcse transkrs.

B. The Commission Should Adhere to a Modified 35/60 (;uideline When
Examining Local Commerehll Share Within the Relevant Arhitron Radio
.\larket

In light o!'pastl"ilurcs b\ thc Commissl<m and thc DOJ to cnsurc divcrsity and

compctition in a numbcr ot" loc,,1 radio m"rkcls. IiCC urgcs thc Commission to adopt a "bright-

linc" scrccn Il)r proposcd radio transactions that would look to both audicncc share and radi"

~\(..lv~rtising revenue ~lS a means of pn:scrving both diversity and competition in local radio

markds. Undcr I '('(""s proposal. thc Commission would generally screen transactions to

ddennine whdher a proposed merger \\Duld result in one station group controlling thirty-live

percent. or two station groups controlling sixty percent. of either Ihe local audience share within

a local i\rbitron Radio \ktro \larkd or the radio advertising revenue share of the local !\rbitron

Radio Mdro Markel. l. nder this standard. post-merger market concentration higher than the

levels delineated above \\ould constitute a presumption that the transacti"n is contrary to the

public interest. This presumption could be rebulled by an applicant"s showing that the

transaction would serve competition and diversity within a local market. I:ollowing submission

of such evidence by an applicant. or evidcnce contained in a Petition to Deny. the Commission

would have ninety days to decide whether the applicant has overcome the presumption that the

transaction is not in the public interest. In cascs where the Commission is unable to lind that the

transaction serves the public interest. the transaction would be designated for hearing. UCC

believes that such a policy would havc three major bendits over the current system.

First. such a screening systcm would allow applications to be processed within a short

time-frame. Under the bright-line standard. parties proposing acquisitions in local radio markets
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would automatically know \vhcther a rrorosed transaction meets the hright-line stand,m!.

I:urthermore. if a transacl10ntriggers either diversity or comrctitivc concerns. a rany would have

11Illrie time to provide ;Idditional competitive inl()rmation to the Commission. and would receive

a decision on the tr;Ins;Iction v\lthin ninety days of the time that the arplication and all resronsiv'e

Jilings Jr~ compkh:.

that is elear to all stakeholders. IInder a "case-hy-case" rev'iew system. there is an extremely

high likelihood that certain local r;tdio markets will receive different levels of diversity and anti­

trust review. :\ hright-line process. hmwver. ;tllmvs applicants. the C'lI11mission and listeners to

quickly determine whether a proposed transaction comports with rules governing minimum

levels of diversity and competition.

Third. the J5/!JO guidelines would ensure Ihat almost all local radio markets would

m;lintain three viahle m\l1ershir groups that could provide a hare minimum level of competition

;lIld diversity. IJCC Ill)tes thal in ;I numher of markets. esreeially smaller markets. there arc (lilly

two viahle radio station ownership groups remaining. For both advertisers and listeners. this

creates a numbcr of problems. I:or radio listeners. it means that they only have a choice of two

sources of news and public albirs inl'lrmation. which strictly limits listener access to diverse and

antagonistic nc\vs programming.

For advertisers. this level of consolidation also creates severe anti-competitive issues. It:

I,ll' example. a local political candidate or interest group wishes to advertise on a specific radio

I,mllat that is controlled by one group owner. they wililikdy pay more for the advertising due to

the lack of effective competition in that programming category. Furthermore. it is critical to note
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that a station group 111.1\ ~\~n rdus~ 10 ~arry th~ ad\~rtising. thus It)r~dosing ~~rtain \i~\\pOlnIS

Crom a ~ommunity.

c. The Cummissiun Shuuld Separately Nutiee Transaetiuns Seel<in~ tu Create
Cuneentratiuns That Exceed the 35/(,0 Test

Inord~r to ~nsur~ that all slak~I1<JILkrs ha\~ a \oi~~ in Ih~ Ii.nur~ ~ompositionof [oced

I'adio markds. it is erilic:i1th,n holh Industry and radio listen~rs ha\~ a~~~ss to ioformation

r~garding r~ldio m~rg~r Ir~lIha~lion alr~~ting Ih~ir ~ommunity. l.·nltlrlunately. und~r th~ ~urr~nt

syst~moC""ilagging" ~~rtain Iransa~tions. th~ only noti~~ pro\id~d to th~ publi~ is th~ "Broad~ast

i\ppli~ations" noti~~ issu~d h\ th~ \lass \kdi'l 13ur~au.'1l2 lJCC strongly beli~v~s that this noti~~

is insunici~nt to lull\ appr~lls~ parti~s of th~ sp~cilic diversity and comp~tition rais~d by a

proposed transaction \l!". in many casl's. that a tr~lllS~lcti()ll is l',¥'l'1l occurring.

In orLkr to pro\id~ Ih~ maximul11 'lnHluntofpublic participation in su~h transactions.

IICC propos~s that th~ Conllnission r~quir~ lh~ I(lilowing st~ps Itlr transaction that m~~t th~ t\\o·

prong~d test Lklio~at~d 'lb()\~. I:irs\. th~s~ transactions should b~ notic~d in a public notic~

separate li'<lIn the .\lass ivkdia Ilur~au's standard ""Ilroad~ast '\ppli~ations" noti~~.'lll This

s~parat~ notic~ should st,n~ Ih~ ~xactt~rl11sof th~ IranSa~li()n. and not~ both th~ d~gr~~ 01'

audi~n~~ shar~ and ad\~rtising r~\~nu~ ~ons()lidati()n that would ()~~ur ifth~ transa~tion \\~r~

""See, e.g.. Broadcast Appl ications. Report No, 2490 I (200 I) (requesting comment on

Clear Channel Communications application to acquirc certain stations from Marathon Media.
L.P. in the Billings, Montana market and requesting commcnt on "the issuc of concentration and

its effect on compctition and diversity in the broadcast markets at issue"),

IIl'The Commission alrcady issucs similar notices in ccrtain other mass media

transactions. See, e.g., Mass Media Bureau Announces "Permit-But-Disclose" Ex Parte Status

Accorded to Proceeding Involving Applications Filed by Fox Television Stations. Inc. and Chris­

Cralllndustrics. Inc. for Consent to Transfcr Control of Licenses and Authorizations. DA 00­
2246 (reI. Oct. J, 2000)
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appnlv~d. ,,,.( rhis s~parat~ noti~~ should also clearly state th~ dat~ an appli~atinn was a~ccpted

I(lr liling, and note that the listening public has 30 days fnlm th~ dat~ th~ appli~ation was

'Iccepted li,r liling 10 submit ellhcr a I'etition 10 [kny or inl(lrmal comm~nts r~garding the

transactiOll.III"'

Second, Sn th'ltthe penple who live In the area served bv the merging stations will have a

l1leaningl'u[ opportunity' to e"prcss their views, the COl1lmission shnuld r~LJuir~ applicants subicct

to the above public notice to 'Idvcrtis~ a I'ull-siz~d copy nl'the public notice in a newspaper \11'

general circulation in the. \rbitnll1 Nlelnl \llarket wh~r~ the transaction would o~cur at least three

times dUring each ol'the t\\O \\e~ks illlmediately alter the public nntice is released.'"'' [n addition.

tbe stations being aCLJuired in the ;\rhitron Nletro Market should b~ reLJuir~d to broad~ast a

version of the public notice 'It least [(HII' tim~s daily between the hours nf7 a.m. and l) a.m.

and!<lr 4 p.m. and () p.m. Ii,,' a week arter the public notice is released.''''

""Under this proposal. the llolice would contain the nameS ol'the parti~s involv~d in th~

transaction, detail all broadcast licenses currcntly bcld by both parties, provide a ~oncisc

d~scription ol'tlle proposcd transa~tioll, and lletail thc levcl of both audi~ncc sharc and rcvenue
sharc that would be controlled hy an acquiring party if the transaction is approved.

''''See 47 USc. ~ 30l)(d)( I) (stating that thc Commission l1lust provide "no less than
thirty days following the issuance ofa public notice by the Commission of the acceptance" of an
application for parties to tilc a Petition to Deny).

'''''This requiremcnt would generally mirror Part 73.3580(d)(3) of the Commission's
Rules, with the added requirement that the print and broadcast notice contain specific
information as to the potential dl'cct of the transaction on competition and diversity in the
affccted local market. See 47 C.F.R. ~73.3580(d)(3) (rcLJuiring an "applicant who files for
modi lication, assignment or transl'cr of a broadcast station license" to give provide both print and
broadcast noti !ication 0 f such app Iication).
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CO:'iCLlJSIO:'i

Thc massivc WCl\C "f radio station mcrgcrs has led tll dccrcascd divcrsity and compctitilln

in Illanv Illcal Illarkets. In ,)rder III elTectively enl,'rcc thc COlllmission's puhlic intcrcst Illan,bte,

IJCC urgcs thc Comlllission 10 adopt a "hright-linc" Icst tll rcvicw local radio mcrgcrs, In

Clddition, liCC urgcs the (""l1mi"ion to require expanded puhlic notilication of local radio

transactions that trigger cOl1lpetition and divcrsit:, concerns.

Respcctfully submittcd,

(
(JI' Counscl:

Janclle flu, I.aw Studcnl
(icorgctlHvn l Jnivcrsity Law Cenler

Dalcd March 27, 2002
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Local Radio Ownership and Market Concentration Study

Purpose:
The purpose of this study is to analyze the effect of changes in radio station

ownership rulcs on owncrship divcrsity by comparing commercial radio station
ownership in I')')3 to ownership patterns in 2001. In addition, this study also analyzed
whcther rcduetions in indcpcndcnt ownership of radio stations in local markets has Icd to
greater concentrations of market power during that time period.

Design and Methodology:
Using data from BIA Financial Network, this study incorporates a cross sampling

of 33 of the 286 local radio markets listed in the 2001 BIA Radio Ownership Report*
comparing changes in owncrship and market share concentration from 1993 to 200 I.
Spccifically, the BIA sourccs arc hascd on data from "Summer, 1993" and "July, 2001."*
Thc radio markcts in this study wcre grouped by size as either large, mid-level or small as
measured by thcir Mctro Rank. ** Thc cleven largc markets llsed in the study followed
with their Mctro Rank in parenthescs arc: New York, NY (1), Los Angeles, CA (2),
Chicago, IL (3), San Francisco, CA (4), Philadelphia, PA (5), Dallas-Fort Worth, TX (6),
Detroit, MI (7), Boston, MA (8), Washington, DC (9), Atlanta, GA (II), and Charfotte,
NC (37). The filleen mid-level markets are: Las Vegas, NV (39), New Orleans, LA (42),
Jacksonville, FL (52), Birmingham, AL (57), Tucson, AZ (62), Syracuse, NY (78), Des
Moines-Ames, IA (92), Spokane, WA (94). Youngstown, OH (104), Lexington-Fayctte,
KY (106), Tyler-Longview, TX (143), Rockford, IL (150), Portland, ME (164), South
Bcnd-Elkhart, IN (J()(»), and Lincoln, NE (174). Finally, the seven small markets arc:
Topkca, KS (I 85), Fargo-Valley City, NO (216), Wichita Falls, TX Lawton, OK (250),
Billings, MT (255), Grand Junction-Montrose, CO (259), Rapid City, SO (268), and
Cheyenne, WY-Scottsblufl NE (282).

For purposes of the study, data for commercial AM and FM stations in each
market were combincd, categorized by ownership and presented in table format An
additional table for each market is also presented which lists the top four owncrs in tcrms
of their individual and collective market sharcs. Markct share is defincd by the Local
Commercial Share*** Additionally, changes in radio station format were compared for
the first five markets from thc large, mid-level, and small markets. as well as the
Syracuse, NY (78) and Rockford, IL (150) markets.**** For these seventeen markets,
station fonnat changes are also categorized by ownership and presented in table format.

Notes:
The only modifications made to the data reflect the addition of Madison County,

KY to the boundaries of the Lexington, KY market from 1993 to 200 I. Madison County
encompasses the cities of Richmond and Berea, Consequently, a FM and AM radio
station was excluded from the analysis in both cities. The stations are: WCBR (1110
AM) and WLRO (101.5 FM) in Richmond and WKXO (1500 AM) and WLFX (106.7
FM) in Berea.

" Source: Investing in Radio 1994, BIA Publications, Inc. (l st Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
ahbrcviation table.



Radio Station Ownl'r\hip in ,~ew Yurk City. ~Y: 1993 versus 2 001 (2001 .\Ictro Rank: 1**)

1993
Slation/Calls
WXRK (92.3)
WFA~ (!>I)O)

\VI.RC ( 14S0)

I 1993 , Owner 2001 I 2001
1 Formats i Station/Calls ! Formats
! ,\0 R ~~In7-li'-n--:,t-y-;;8:-c--:st-g-o(o-:0-rp------:--~W;:;X7.R:;;K;;(;-;9::;2:.::.3:.::-)---ii:-R~c::;·k==--

1 Spt I WCIlS (101.1) i, Old
Eth W0iEW ( 102 7) i Tlk

WFAN (660) I Spt
WCBS (880) 1 Nws
WINS (1010) Nws

'--:-oW",O:-:-R",E",;-,(9-::2",'7",)_1'_1.,."_'k_' --,--,I,-Or_"-,d-,B_C",st_g_c_'O_I_n,_' +-:'W"'L:o=..:cIR"'(c:92:':,"'7,=.)'-----+-;;R"'C"'k --,,__ WORE (98.5) Rck
WSKQ (lJ7 'I) I Spn : Spanish Ikstg WI' H(93 I) ! Spn

I
!

i '
, I

I WRT" (93,S)

I " WSKQ (97,'1) Son
,

I :VIOR lIudson WRI'N(93.5) Nst
WMIC (94.3) ESY Greater Media W:'vIJQ (983) RCK
WMJQ ('183) AC WOHA (105.5) AOR !

WGS7v1 (740) \lws WWI'R (I 170) Nst !
,
,

WCI'C ([450) :VIOR WMTR(1250) Nst !
WCI'C (1450) I'lk ,

WKJY (98,3) I AC Barnstable 8cstg I WMJC(94.3) AC
WHLI ( I 100) Nst WKJY (98.3) AC

WBZO(103.1) Old
WRCN (103.9) Rck
WHLI (1100) MaR

WFME (94.7) RIe Family Slations Inc ! WFME (94,7) Rle
WPU (95.5) CIIR ABC Radio Inc WPU (95.5) AC !

WAIlC (770) Tlk WABC (770) Nws i

WQEW (1560) Mise
I,

WQXR (96.3) Cis New York Times CO WQXR (96.3) Cis
WQEW (1560) Nst
WQHT (97. I) CHR Emmis WQIIT (97, I) URIl

WRKS (98.7) URIl
i WQCO (101.9) JAZ

WBLS (107.5) Urb Inl1l.:r City Bcstg 1 WilLS (107.5) Urb i
I

WLlIl ( I 190) Urb I WLlIl (1190) I'lk ,

WMCA (570) Rig Salem Comm Corp I WMCA (570) RIg ,
"

WWOJ (970) Rig
WaR (710) MaR Iluckley Ilcste Coro I WOR(710) Nws I

WEVO (1050) MaR Forward Ilcstg Inc WEVD (1050) Nws !

WBBR (1130) Nws Bloomberc Cumm, Inc, I WBBR (1130) Nws I
WWRV (1330) Eth Radio Vision WWRV (mO) Son I
WNWK (105.9) Eth Multicultural Bcstg WI'AT (930) Spn I,

WNSW (1430) Eth

IWZRC (1480) Eth
Lone Is, Multi-Media WLUX (540) Nst

* Source: Investing in Radio 1994, BIA Publications, Inc. (1 st Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbreviated according to [nvesting in Radio 2001 Formats for Radio Stations
abbreviation table.



WIW\I (95 ') I \ORC R d()X i.l 10 ne .J ,
WKHL (967) Old

i

I
WBAB ( 102.3) AOR

i WBU 1106.1) CIIR
Clear Channel IV ALK 1975) AC

WilTZ (1003) CHR
WKTL(1035) CIIR
WAXQ(1043) AOR
WTJ:VI (105.1) URI3
WLTW (106.7) Esy

I WALK (1370) ESY

! Millennium Radio IVJLK (94.3) AC
IVKXW (1015) Old

, Vulcan Ventures Inc WS?'R 1(20) SOl
i K Radin Inc WGSM (740) Ov

Pol net Comm Ltd WRKL (910) Eth
Universal [Jest!!. . WY:'iJ 11160) Nsl

I Aurora Comm WFAS (1230) Nst
i

WFAS (103.9) AC
I

IVFAF (106.3) AC

! lIispanlc Bcst" Com WAOO (12~0) Spn
Ak:xandcr Best!.! IVRCR (1300) ESY
Mc!.!;) Comm Inc W'f.'Y ( 13~0) Son
Pamal Broadcasting IVLNA (1420) Nst

WIIUO (1007) AC

I Mariana [Jestg Ine WGHT(1500) Old
! Access I Comm. WWRL (1600) Urb I

Radio Unica WJD:vr (1530) Mise
I

I WWRU (1660) CHR
,

Pillar of Fire , WAWZ(99.1) RI~

I (-lisnanic Bcstl! WCAAII05.9) Son
Big City Radio WWXY(107.1) Oy

IWWZY(107.1) Oy
iWYNY (107.1) Ov

WHTZ ( IOIU) CHR Shamrock Bcstl' Inc
WI-IUD (100.7) Esv Radio Tt.:rr<lce LP I

,

WCBS(IOI.I) Old CBS Inc i
WCBS (~80) N\vs
WQCO (101.9) JAZ Tribune Bestg Co. I

WBAB (102.3) AOR Libertv BCstL' Com
WNEW(102.7) AOR Westinghouse Bcstg

IWINS (1010) Nws
WBZO(103.1) Old Shore Media [nc
WYNY( 103.5) Ov Bcstll Partners Inc
WFAS (103.9) AC CRB I3dcstg Corp
WFAS (1230) Nws
WPAT (93.1) Esy Park Comm Inc I
WPAT (930) Esv , i
WJLK (94.3) AC D &F Communications

, I
I

* Source: Investing in Radio 1994, I3IA Publications, Inc. ( 1'1 Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior l2-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



-!
WRCN (103.9) i AOR I Starr, (jarv, et al

I WNCN ( 104.3) T AOR I Neweo Holdin"'
! W"'tXV (105.11 ! AC ! l3onnevJ1le Inti

WDIL\ ([0551 .\OR , Northern NJ Radio

.

I

u , , c C
I

WSKQ (620) I Spn I SpanISh Best" Svstem I,

WWDJ (970) RI" HE Ltd Partnershio
WADO (12801 Spn Spanish RadIO Ntwk
WLIR (1300) AC Brenner. Zey ,

WKDM (1380) Son United [3cStlL
,
,

WNJR (1430) Eth Douo!as Best\.!
WWRL ( 1600) Rlu National 81aek Ntwk :

!-,\\~'I3~L-,-1,-,I1'.'c0~6~.I~I~-+'-"~\(,:: ~_I-,I":3c,=,·c~·k:::.-I,,-~:::os,,·sc:(c::~(~)m"",m'-- ':"" -1 _
WL rw (10(") \C , Via 'om In'

Station Format****

I it of Stations Format
;\bbn:vlation

10 AC
6 AOR

3 CIIR

I Cis

I etv

4 Esv
4 Eth

I Jaz

4 MOR
2 Nst
5 Nws

2 Old

I Rek
4 RIlL
4 Son

I Sot
I Tlk

3 Urb

Total # Formats 118

2001
:.I- of Stations Format

Abbreviation
8 AC

,4 AOR
4 CHR
I Cis
4 Ctv

3 Esv
3 Eth

I Jaz

2 Mise
I MOR

17 Nsl
" 6 Nws
: 5 Old

: 5 Rck

4 Rlu

I 7 Spn

2 Sot

3 T1k

5 Urb
Tolal # Formats r 19

1993
Market Ownership

2001
# of Stations: # 0('

Independent
Owners:

57 43

# of # of
Stations: Independent

Owners:
75 36

• Source: Investing in Radio 1994, HIA Publications, [ne. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbreviated according to [nvesting in Radio 200 I Formats for Radio Stations
abbreviation table.



Top 4 Local Commercial Share Owners""""""
1993 2001

4. Westinghouse 1

7 .4%
I3cstg ,

3. Inlinily l3cstg 7.61~I,J

Corp

Owner
I. Capital
Cities/ABC

2. CBS Inc

I AVll LCS Owner Avg LCS

I I. Clear 24.2%) I

. Channel

2. Intinity 21.2(~;;J

IBcstg Corp

3. Emmis 13.8%1 I

, i

I
4. Spanish S.llXl

IBcsw
i TOTAL 67.30% :

• Source: Investing in Radio 1994, BIA Publications, Inc. (1" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 200 I)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-mooth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
*"'** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.

...._--_._--_._-_._--------- ------



Radin St:ltimt Owncrdlip in Lo~ ..\ngclc~, CA: 1993 venus 2001 (2001 \Icfro Rank: 2**)

1993
, Station/Call"

1993
Formah

I, Owner '. 2001
I
, Station/Calls

I 2001
Formats
AOR
J

KCBS (931)
KTWV (94 7)

, Infinity Bestg CorpOld
R k

KRTII (1011)
KROO (101 ')),/ c az

KLSX (97.1) I rJk
. KRTH (lOll) Old
i KROQ (106.7) Rek

;
. KFWB (980) Nws
K~X (1070) Nws

I KLAX (97.9) Spn I Spal1lsh llestg KFSB (93.5) Rig
,

I KFSG (935) Rig I
I KXOL (96.3) Spn

I KLAX (979) Spn
, KLOS (955) ,\OR ABC Radio fnc KLOS (95.5) AOR
I,

KABC (790) N\vs KDIS (710) Mise
KABC (790) Tlk
KSPN (1110) Sot

KJLlI (1023) L'rh rJxi Prod Inc i KJLH (1023) Urh I

I KKGO(1051) Cis NIt \Vdson F\l 8cstrs KMZT(105.1) Cis

IKOJY (540) Nst KJAZ (1260) Jaz
KJQI ( 1260) Nst i

KWVE (1079) RI~ Calvery Chapel KWVE (107.9) RI~

KPWR ( 105.9) CIIR Emmis KZLA (93.9) Cty
KPWR(105.9) Urh

KGER (1390) Rig Salcm Comm Corp KFSH (95.9) RIg Ii KKLA (995) Rig
I

KRLA (870) Nws
KXMX (1190) Rk

KFOX (93.5) Eth Cha~al Comm ' KFOX (1650) Eth
KWKW (1330) Spn Lolus Comm Corp KIRN (670) Eth

KWKU (1220) Spn
KWKW (1330) Tlk

KI3RT (740) RI~ Crawford Best.!.!: Co KBRT (740) RI~

KTYM ( 14iJO) Rig Trans America Bcstg KTYM (14iJO) Rk
Clear Channel KKHT (92.3) AC

KVVS (97.7) CHR
KYSR (98.7) AC !
KIIS (102.7) CHR
KOST (103.5) AC
KBIG (104.3) AC
KLAC (570) Tlk
KFI (640) Tlk
KACD (850) AOR
KXTA (1150) Sot

Entravision Comm KSSE (97.5) CHR
KSSC (103. I) CHR
KSSD (103.1) CHR

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of m::lfket by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begirming the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 200 I Formats for Radio Stations
abbreviation table.



Libt:rman fkstg fne KBLA (94.3) i Spn
KWIZ (96.7) I (jrb
KBLE I 105.5) I Spn
KHJ (930) I Spn

_____-J'-- +-:--;:---.,..,- --L."K"'V"'I:-;:E'"'·1,:,1,c-4;::SO",)_ -'S"'p"'n _
\stor Best Croup KMX:-; 194 3) I AC, , .
Ilispanic Bcstg KRVC (98.3) Spn

KSCA (101.9) Spn

KRCD I 103.9) Spn
, KLVE(I07.5) Mise

Radio One Ine , KKBT (100.3) (jrb

. :Vlultieultural BestQ Inc KALl I 106.3) Mise ,

I

i Gold Coast Bt:stg I KG:VIXII06.3) AC

I KWJL (1380) Nst
I KUTY (1470) Tlk

Bil' C~v Radio I KLYYII07.1) SOD
Catholic Radio KPLS (830) Tlk I

\tlulticultural Bcstg

I

KALI (900) Mise
KYPA I (230) Elh

I
KAZ;'-I (1300) Eth
KMRB (1430) Elh ,

I-1isnanic Best!' Corp KT0iQ (1020) Mise
,

I

f
IIi-Favor Bcste LLC I KLTX (1390) SOD i

I i Vukan Ventures Inc ! KMPC (1540) Sot I

I Radio lJoiea ; KBLA (1580) Tlk

I KKBT 192.3) (jrb
,

Evcrgret:n \tlcJia Com I .I

KCBS 193.1) Old CBS Inc
IK'iX (1070) Nws I

KZLA (93')) Cly Shamrock Bcstg Inc
KLAC (570) Nst
KIKK (943) Ctv Aries Comm
K:VIGX (94.3) ESY Bucklcv Bcstl'
KTWV (947) Jaz Westinghouse Bcstg
KFWB (980) N\\is
KEZY (95.9) CHR WIN Communications

i
KORG (1190) Nws I ,

KFSG(963) RlQ Int'! Foursouare Ch i I

KWIZ (96.7 Elh Douglas Bcstg

! iKMAX I 107.1) Elh
KLSX (97.1) AOR Greater Media

,

KRLA(IIIO) Old
KMNA 198.3) SOD EI Dorado Conun
KYSR (98.7) AC Viacom Inc
KXEZ (100.3) ESY
KKLA (99.5) RII' New Inspiration Best
KLlT (101.9) AC Golden West Bcstrs

!KMPC (710) Sot
KIIS (1027) CHR Gannett Co.
KIIS (1150) CHR

• Source: Investiog io Radio 1994. BIA Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
ilIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conuncrcial Share is the average share for the prior l2 4 month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fomlats for Radio Stations
abbreviation table.



KBJZ (103.1) I Jaz
i

Kclsho Comm. LP
KAJZ (103.1) Jaz
KOST (103.5) AC ! Cox Enterprises
KFI (MO) Nws .

KACE (1039) AC All Pro Bestu i

KIWi 1[0431 I AC f3olll1cville Inti •

, KJAZ ( [(55) AOR Kcymarkct Comm
, KIlL\ ( 15XOI 10th ,

! KY\-lS ( 106.31 Ric Interstate 8(;st~
I KGMX (IO(J.J) AC Eric Chandler Comm ! ,

i
KLVE( 107.5) Spn Ild1.d I3c5tg Corp

IKTNQ ( 1(20)

KPLS (8301 Mise Oranl!c County Best\! i

KIEV 1X70) Tlk So Calif Best!!. .

KGRB 19(0) Nst Burdette & Assoc I

! KKHJ (930) Spn Liberman, Jose & Leonard
IKWIZ (1480) Snn

,

KGFJ (1230) Urb East-West Bcstl! fnc I I

KPPC (1240) Snn Universal Best!! i I

KAZN ( lJOO) Eth Pan Asia Bestg Inc I

KALl (1430) Snn United Bestp Co I ,

KXED (1540) Spn Spanish Bcstg System I I

* Source: Investing in Radio 1994. BlA Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. ZOOI)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Station Format****

2001

3 l\OR
5 -'C::O:I::-IR;c-----i

:I of Stations I f<ormat
Abbreviation

I

I i Cis
I Oy

5 Eth

2
,

laz,

. 5 Mise
I Nst

3 Nws

I Old

I Rek
,

8 Ric
, 12 Spn

3 Spt
I 8 Tlk

4 Urb
,

Total # Formats I 17,

Format
AhhrcV1Jtlon

1993
it of Stations

-,:-S-------j@I'
3 ~.

I
1 \1isc
4 1\st

I 5 Nws

3 I Old
I Rok
7 ! Ric
'J Spn

1 Snt
I Tlk
Total # Formats , 17

() :\c
i i -----:;'' JR
14 I ClIR
'-I'------"-'C=-"I-","· ~.

2 _C,,-::LlV _
2 , by

Market Ownership

1993
if or Stations: 1/ or

Independent
Ov,mers:

()2 44

# or
Stations:

69

2001
# of
Independent
Owners:
27

Top 4 Local Commercial Share Owners***

2001
O\vner Avg LCS

I. Clear Channel 23.7%)
2. Intinity Bcstg Coro 21.611;1

3. Hispanic Beste 15.0%
4. Emmis 7.1%

TOTAL 67.40'Vo

199,-
Owner Avg

LCS
I. Cox Entcrnrises I 10.5%1
2. Intinity Beste Corp 8.8%)
3. Capital Cities/ABC 8.241;)

4. Heftel Beste Corp 6.2%1
TOTAL 33.70%

* Source: Investing in Radio 1994, BIA Publications, Inc. (I Sl Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begiIming the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
c0IlU11ercial stations.
**** Station Formats are abbreviated a(:corJing to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Radio Slation ()wnenhip in Chicago, II.: 1993 "enus 2001 (2001 .\Iclro Rank: 3**)

I 11)93
I Station/Calls

WYCA (92.3)

1993
Formats
Rig

i Owner
I

I Crawford Bcslg Co

I 2001
! Slation/Calls
, WPWX (92.3)

WYl3,\ ( 102.3)

2001
Formats
Urb

I I;,b

f--- , . WYCA (106.3) Rl"
I weHR (1)2.7) Rck i Darrell Peters Prod ,

i WXRT (93.1) Rck 1 Diamond Bcstg Inc
,

WSCR (X20) SrI
I!

I

WSl3C (1240) Srn
wnw (93.5) AC \icw Horizons Comn) ,

I

WLlT (93.9) AC
,

Viacom IncI I

WJKl (94.3) Nst ! EIHII1 Bcstni!: Co
WlS (947) Nws i Al3C Radio Inc I WZZ~ (947) AC
WlS (890) Nws I WlS (890) Nws

, WMVP (1000) Spt
I WRDZ (!300) Mise

Will (95.1) AOR Indepcndcnec I3cstg I

WUP 11(50) AC !

W~l.iA (95.5) J:\Z ' PyramiJ Comm I
WKKD (95.9) ESY WKKD.lne I
WHIlM (96.3) CIIR CBS Inc

iWBIlM (780) Nws
WlLl (96.7) CIIR UNO l3cstg Corp

!
WJOl (1340) AC I

W~IZ (969) Cis N I\linois BCSIi!: Co i
WNll3 (971) Cis Northern Illinois I I
WlUP (979) AOR Evcrgreen MeJia Corp

,

WWBZ (103.5) AOR
WMVP (IIJOO) Sot
WCCQ (98.3) Cty CIIB Venture I I
WFMT(98.7) Cis Chicago Educ TV Assn i I
WUSN (99.5) Cty Infinity [3estg Corp WXRT(93.1) Rek

,
WJMK (1043) Old WBBM (96.3) CHR
WJJD (11(,0) Nst WUSN (99.5) Cty

WJMK (104.3) Old
WCKG (105.9) Tlk
WSCR (670) Spt
WBBM(780) Nws

WBUS (99.9) CIIR Gene Milner Bcstp'
WPNT (100.3) AC Century Bestg
WKQX (IOU) Rck Emmis Radio l3estg . WKQX (IOU) Rck
WTMX (101.9) AC Bonneville IntI WTNX (96.9) AC

WDRV (97.1) Rck
WLUP (97.9) AOR
WNND (100.3) AC
WTMX (101.9) AC

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conunereial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



Page 11 of X2

-
I

WXLC ( 102.3) CHR ! H & [) Best (,n,up
!

WKRS (1220) ~ws I

WEMG (102.3) MaR Holtzclaw, Kellv
WVAZ(102.7) URB Bcstg Partners !

WVVX(1031) Spt Douglas Ikstg
I

I W'iDZ (750) Eth
,

!W;\IlT (lOB) OIR i At]antll':: :vlorns Best
i WOJO (105.1) Spn Tichenor \tIedIJ

IWIND (560) Son
WZSR(105.5) AC Pnde Comm LP

iWAIT (850) Nst
WCKG (105.9) AOR I Cox Enterprises I

WYSY (107.9) AC
,

WJPC (106.3) UR8 Johnson Publishing
WJPC (950) Urb
WYLL (106.7) Rig Salem Comm Corp WZFS (106.7) Rig

WYLL (1160) Rig
WZVN (1071) AC Gracn! Beste Corp !

[ WGC! (1075) Urb Gannett Co
IWGCI (1390) Crb

WMAQ (671)) Nws Wcstin~housc [3cstl.!
WGN (720) MaR Tribune Bcst!..! Co WGN (720) Nws
WOPA (1200) Son Valezouez. Arthur
WJOB (1230) CHR Colby Best!!
WEDC (1240) Eth ForciL:n Lant:uJL:c
WCRW (1240) Spn Jacker f'amilY Trust
WWCA(I270) RI" Willis Familv 8cst"

,

WBIG (1280) AC McNaughton. J., Trstec WJKL (94.3) Rig
Wl3IG (1280) Nws

I WRMN(1410) Nws i

WTAQ (1300) Spn Lotus Comm Corp
WKTA (1300) Mise Polllct Comm WNVR (1030) Eth

,
,

WKTA (1330) Mise
WLTI[ (1370) Crb Illiana Best).! Inc I

WVON (1450) Urb Midway Bcst~ WVON (1450) Tlk I

WCEV (1450) Eth Migala Comm Corp WCEV (1450) Eth
WCFJ (1470) RI" Libertv Temple Chrch
WPNA (1490) Eth Natl Polish Alliance WPNA (1490) Elh :

WWHN (1510) Urb Hawkins, Raymond WWHN (1510) Rig i
WBEE (1570) Jaz Mariner Bcstrs Inc WBEE (1570) Jaz
WCGO (1600) AC Word of Faith Inc I

Big City Radio WDEK (92.5) CHR
WKIE (92.7) CHR
WKIF (92.7) CHR
WXXY (103.1) Spn

IWYXX(103.1) Spn

* Source: Investing in Radio 1994. 13IA Publications, [nco (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the ayerage share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



I I i ~t:xt\kdiJ. (Jroup wnw (935) AC

I
WIlL (95.1) Rck
WERY (95.9) Old

I
WI.U (96.7) Rck
WBYS (100.7) CIIR

I WXI.C (1023) AC

I

WZSR (105.5) AC
I WAIT (850) Nst

I WLIP (1050) NstI
I WKRS (1220) Nws
I

WJOI. (1340) Tlk
WKKD (1580) Nws

•! Clear Channel

I

WUT (93.9) Esy !

Wl\iLA (95.5) Esy
WVAZ(102.7) Urb

. WKSC (103.5) CflR
!I i WGCI (107.5) Urb

! ,

I WGCI (1390) Rlu I
Three Eades I WCCO (98.3) Ctv I
Windovv' to \Vorld I WFMT (98.7) Cis
Entravision Comm ! WRZA (99.9) Son
M&f\,1 Broadcasting I WXRD(103.9) Cty i,

: WZVN(107.1) AC
,

EnlrJ.vlslon COOlm WZCfI (103.9) Spn
WNDZ (750) Mise

II. 13lblc Instilute WCFI. (104.7) RI~

Hispanic Bcstg WOJO (105.1) Spn
i WIND (560) Spn

WI.XX (1200) Son I

Porter County I3cstg WUE (105.5) Cty
WAKE (1500) Mise

I STARadiu Corp WYKT (105.5) AOR
Nelson Enterprises I WSPY (107.1) AC

I

I WCSJ (1550) Nst I

Spanish Best\!. WI.EY (107.9) Son
NcwsWcb Corp WCSN (820) Tlk

IWSBC (1240) Mise
WCFJ (1470) Mise

Radio Unica Wl\iTD (950) Son
Biraeh 13cst~ Corp WNWI (1080) Eth
St. George Bcstg WJOB (1230) Nws
Willis Family 13cstg WWCA (1270) RIg
Williams, Marion R. I WI.TH (1370) Tlk
Leveton Comm Inc WEEF (1430) Eth
Kovas Camm WONX (1590) Eth
WDDZ I.I.C WPJX (1500) Mise,
Joseph J Gentile WJJG (1530) TlkI

oBroadcasting WCGO (1600) Nst
WPW Broadcasting WMCW (1600) MOR

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200],
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
". The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Station Format****

\1)<)3 ZOOI

'I it of Stations Format
AbbreviationI--------\...:..:.="'-'=='-i

i_II L'-C ~

4 ' AUR

Nst

, AOR
') AC

-
6 CHR

I Cis
4 Oy
2 Esv

6 Eth
I Jaz
7 Misc
1 MOR

8 Nws
2 Old .

5 Rck

I 8 Rl!! ,

9 Spn
2 Spt

6 Tlk
4 Urb I

Total # Fornmts I 19 ;,

I if. of Stations Format
Abbreviation

Cis

I CIIR

8 I; rh

Tot'll # Formats I I ()

.---
2 Crv
2 Jaz i

I :VI isc
,

2 :VIOR i

3 :\st I

5 ]\i\VS i

I i Old i
, I

I ()

i .1

I -' I-oR~Ck,,-.-----,
\ 4 .-,Rc:.I"'~~__-j

! 6 ! Spn

D= (-"scPt__----I

:\I~lrket Owncr~hip

1993 ZOI)l
it of SlJtions: # o(

Independenl
Owners:

6i'{ 52

I II of
! Stations:

i 87

# of
Independent
Owners:
40

Top'" Local Commercial Share Owners***

1993 ZOOI
Owner Avg

LCS
l. [ntinity Bcst~ Corp 13.4%
2. CBS Inc. 10.2%1
3. Gannett Co. 9.8%1
4. Evergreen Media 9 .4(~'{)

Corp.
TOTAL 42.8 1YO

Owner Avg LCS

l. Clear Channel 24.9%
2. Infinitv Bcstg Corp 19.2%

3 Bonneville [ntl IZ.3%
4. ABC Radio Inc 8.Z%

TOTAL 64.6%

* Source: Investing in Radio 1994, l3lA Publications, Inc. (I" Edition. 1994); Investing in Radio ZOO I,
l3lA Publications, Inc. (3rd Edition. ZOO I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Sunmlcr ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 FOffimts for Radio Stations
abbreviation table.



Radio Slation ()wnenhip in San Franci,co: 1993 ver,u, 2 001 (ZOOI "Ietro Rank: 4**)

1993
Stalion/Calls

1993
Formats

Owner I 2001
I Station/Call' I

2001
Formats

I \OR

Rck

I Oy

I KFlO(92.I)
I KC:-iL(!04.9)

I KSlO(97 3)

Chast: Radio

Cl CIt:Jr lJIlI1t: _. i

, KYLD (94.9) CHR
I KISQ (98.1) Urb
i KLFX (98.5) AOR,
! KIOI (lOU) AC
! KKSF(103.7) laz

KMEL (106.1) Urb
KNEW (9 I0) Mise
KABL (960) Nst

Spanish 8est!!: KXJO (92.7) AOR
Emerald City Radio KFGY (92.9) Cry

!

KMGG (97.7) Old
KXFX (101.7) AOR
KSRO (1350) I Nws

I KOMI' (')S.)) AOR lnflllity I3cstg Corp KYCY (93.3) Oy
KBAY (94.5) AC
KLLC (97.3) AC
KFRC (99.7) Old
KITS (l 05.3) Rck
KEZR (IOu.5) AC

i KFRC (610) Old
I KCBS (740) Nws

KYCY (1550) Tlk
KZST ( IOO.!) AC i RLdwood Empire KJZY (93.7) laz

KZST (100.1) AC
KRTY (95.3) Oy ! Empire I:k:st!!: Corp KRTY (95.3) Cry, ~

KARA (1057) AC I KARA (105.7) Old
!

KLiV (1590) Nst i

I Alta I3cstg Co KlJIC (95.3) AC
I KKIQ (101.7) AC

KOIT (96.5) ESY I l30nnevillc Inti KZQZ (95.7) CHR ,
KOIT (1260) ESY KO!T (96.5) Esy I

KDFC(I02.I) CIs I
KO!T (1260) Esv i

KFOG (104.5) Rck Susquehanna KFFG (97.7) AOR I
KNBR (680) Spt KFOG (104.5) AOR I,

KSAN (107.7) AOR
KNBR (680) Spt
KTCT (l050) Spt

Hispanic Bcstg KSOL (98.9) Spn
KZOL (99.1) Spn

Entravision Comm KBRG (100.3) Mise
KLOK (1170) Spn

>I< Source: Investing in Radio 1994, BIA Publications, Inc. (1 >1 Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. ccnsus.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



RigKSFI3 (1007)Salem Comm CorpRigiKF!lX (1100)
I ~ I

i I KFAX (1100) Rig
KSFB (1220) ~ws

KIlLX (102.9) JAZ Inner City Bcstg KBLX (102.9) AC
KllLX (1400) JAZ KVTO (1400) Eth

KVV:< (1430) AC

!
Results fCHilo KMHX (104.1) AC

i KRPQ (104.9) Rck

I Famdv Stations Inc KEAR(106.9) Rl~

i KCiO (XIO) :"Jws :\I3C Radio Inc KSFO (560) Tlk

I KGO (XIO) Nws
KMKY(1310) ivt isc

R:l<.ljo Lnica I KATD (990) Tlk
,

KIQI (1010) Tlk
~ Bavbriduc Com KDYA (1190) Rig• 0

KOlA (1640) RI~

Duhartc Carlos A KZSF (1370) Spn
i I :vtulticulttlral I3cstg KEST (1450) Elh,

KSJX (1500) Eth
:\mcr Radio Brokers KCKC(1480) Mise

: KTID (1007) AC , .\tit Wilson F\l B-:strs KJQI(1510) Cis
KTID (1510) !lC
KZWC(921) Spn Z Spal1lsh 'ct\vork
KSJO (92.3) AOR BayCom Partners
KSJX ( 15(0) 10th I .

KJi\Z (92.7) Jaz SUllrlse Bank orCA
KVVV (92.9) !lC I Fuller-Jeffry (,roup

i
KXFX (1017) AOR i
KSRO (1350) Nws I

KYA(933) Old I First llcstg Co ,
,

KSFO (560) Nws I
KUFX (94.5) AOR i Kool Comm IDe
KSAN (94.9) Cty i Shamrock Bcstg Inc .

KAll L (n.l) AC
KNEW (910) Cty I

K!lBL (960) Nst I

KUIC (95.3) AC Quick Bcst~ Inc I

KKHI (95.7) Nws Westinghouse Bcstg i
KKIH (1550) N\vs
KRQR (973) AOR CBS Inc
KCBS (740) Nws
KHQT (97.7) CHR Anaheim Bestg Corp
KMGG (97.7) Old Li~gett Best Group
KSRY (98.9) AC I Viacom Inc
KSRI (99.1) AC
KFRC (99.7) Old Alliance Bcstg
KFRC (610) Old
KBAY (100.3) ESY Golden Pacitie I

* Source: Investing in Radio 1994. BlA Publications, Inc. (1" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
"'** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of·market and non­
commercial stations.
"'*"'* Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
;..Ibbreviation table.



PJge I () of Xl

E\"crgrccn .\kdla CorpAC
('IIR

KIOI(IOU)
I KMFI (106 I), ,

\ KKIQII01.7) AOR Tn Valley Bestrs I
I KDFC (102.1) Cis I Brown Bcstg Co II KKSF(103.7) laz , II KDFC (1220) CIs ;

KBR(; ( 104.'») Spn ! EXCL Comm Inc 1

KLOKII170) Spo
KRPQ (1049) i Cty ; Sunrise Best':! Co Ltd

, KITS 1105.3) ! AOR J Entercom
I

I KEZR (1065) ! AC L-=vltt James & John
I KEAR (I OlJ.9) I Rig : FJnlllv StatlOns Inc
I KSOL (1077) i CHR Velasquez Arthur
I KATD (990) AC ! Peoole's Radio fnc
i KIQ! (1010) Spn I Oro SpanIsh Beste
, KOFYII050) Spn I Pacific FM Inc

I KAZA (1290) Spn Radio Fiesta
KDIA (UfO) Urb Brown W & Harris E
KNTA ( 1430) Spn Imperio Enterprises
KEST (1450) Eth Doul.!.las 8est\.!.

Station Format****

1993 200!
it of StJliOllS pormat

Abbreviation
12 AC
7 AOR

3 CHR
2 Cis
4 Ctv

3 Esv
2 Eth
4 Jaz
2 iSiSI

lJ N\\'s
4 Old
I Rck
2 Rle
7 Spn
I Spt
I Urb

Total # Formats I 16

II of Stations Format
Abbreviation

10 AC
7 AOR !

2 CHR ,

2 CIs
,
,

4 Cty ,

2 Esv
3 Eth
2 laz
4 Misc
I Nst !

4 Nws
"

4 Old

3 Rck

5 RI~

4 Spn

2 Spt

4 Tlk.
2 Urb
Total # Formats I 18

'" Source: Investing in Radio 1994, BfA Publications, Inc. (l sl Edition. 1994); Investing in Radio 2001,
8IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the u.s. census.
**. The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-or-market and non­
commercial stations.
"'*** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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:\larket Ownership

!993
II of Stations: II of

Independent
O\.... ners:

/I of
Stations:

65

200!
1101'
Independent
Owners:
23

Top'; Local Commercial Share Owners***

1993 200!
Owner ! Avg

i LCS!

1. Evergreen ;"'1cdia 9.7% i

iCom ,
2. CaDi tal Cities!ABC 9.6'~{)

3. Susuuenhanna X.5%
4. CBS Inc 8.4(~/;)

TOTAL 36.2%

Owner Avg LCS ,

I
1. Clear Channel 26.80;;) i

2. Infimtv Beste 20%) -,
3. Bonneville Inti 13.4%)
4. ABC Radio Inc 12.1%)

TOTAL 72.3%) I

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200],
BIA Publications, Inc. (3rd Edition. 200!)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begirming the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owne"hin in Philadelphia, PA: 1993 vu,us 2001 (2001 "Ietro Rank: ;**)

1993
1

1993 On'ncr i 2001 \2001
Station/Calls Formats Station/Calls Formats
WXTtJ (92.5) Cty Ikas!cy Best (jroup WXTL: (92.5) I Cty
WTEL (X(,O) Spn WPTP (96.5) ! AC

WTMR (ROO) i RIl..!:
i

I '
WWDB (S60) : N\vs

W\I:VIR ('IL1) I AOR i \Vt.:stinghollsl: l3cstg
KYW (10(,0) i '\\\.'1

WYSP(94.1) \ AOR :1 Infinity fJcstg Corp WYSP (94.1) Rck
WIP (610) Spt I WOGL(9X.l) Old

WIP (610) Spt
, I KYW(I060) N\vs,

WPHT (1210) Tlk!
WFLN (95.7) Cis i Marlin Bestg Inc
WWDB (965) Nws ' Panache Bcstg LP

WPST (975) CHR i 'iassau Bcstg Holding WPST (97.5) CHR
WOGL('IR.I) Old I CIlS Inc
WOGL (1210) Old ,
WUSL (9R.9) t:rh Eskridi!.l: M Rl.:cvr
WJIlR (995) I AC CRB Ilcstg Corp
W18R ( 1290) I AC
WPLY (100.3) CHR Lerner, Daniel M
WIlEB (IO!.l) ESY WEAZ-I'M Radio Inc

WIOQ (t02.1) CHR EZ Communications
WMGK (102.9) AC Greater MeJia WMMR (93.3) Rck
WPE'i (950) l':st WMWX (95.7) AC

WPEN (950) Nst
WII3F (103.9) Rck Jarad Bcstg
WYXR ( 1(45) AC Pyramid Comm

WDAS (1053) URIl Unity I3cstg Nt.:twork
WDAS (14S0) RIll;

WJJZ (10(,.1) Jaz Malritc Comm Grouo
WPHY (560) Rig Sab:m Comm Corp WFIL (560) Rig

WZZD (990) Rig

WWJZ (MO) Jaz Mt Hollv Radio Co
WVCH (740) Rig WVCH Comm Inc WVCH (740) Rig
WTMR (SOO) Rig Gore·Overgaard Best!.! ,

WURD (900) Rig Willis Family Bcstg i

WZZD (990) Rig HE Ltd Partnership i

WNAP (1110) Rig GHB Bcstg WNAP (1110) Rig

WSSJ (1310) Old WSSJ Bcstg
WHAT (1340) Urh Anderson, William C
WPAZ (1370) Nst Great Scott I3cstg WPAZ (1370) Nws

WCOJ (1420) AC Chester County Bestg WCHE (1520) Nws
WNPV (1440) MOR WNPV Inc WNPV (1440) Nws
WBCB (1490) AC Progressive Bcstg Co WBCB (1490) Mise
WPGR (1540) Old All Star Radio Inc

* Source: Investlltg lit RadIO 1994. BIA PublIcatIOns, Inc. (I" EditIOn. 1994); Investlltg lit RadiO 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to lnvesting in Ri.ldio 2001 Formats for Radio Stations
abbreviation table.



(;kn ',,!Ills School
Ck;u Channel

WZZE 1973)
WCSL(n~)

WLCE (1045)
WDAS (1053)
WJJZ (106.1)
WDAS (I4S0)

C1IR
Crb
Rck
Crb
laz
Ric
\CW1I3B (~~ -" t',,1 d Cex. C IJJrOUp , .) ) ,

Radio One rnc i WPLY (103.~) Crb
, \th:ga Comm Inc I WEMG (I04.~) Spn

!
':

i WEMG (900) Spn

! WSSl(1310) Spn
,

, AIlC Rallin Inc : WWJZ (640) \tlisc

I i SalvJtion Best\!: Co WPHE (690) Spn
, Innt.:r City Best" WHAT (1340) Tlk,

; I Forsvthe I3csto Co WNJC (1360) Mise
i I WCOl Radio Co WCOl (1420) Nws

I Real Lllc Best" WIFI (1460) Rlo
i I ':'Jew World Ibdio WNWR(1540) Elh

I I Holv Spint Radio WISP (1570) RIo ,

! I \tIOlll1t Ocean i'vkdia WPW!\ (1590) RI\!

Station Format****

2001
# of Stations Format

Abbreviation ,

3 AC
2 CHR ,

I Ctv
"

I Eth I

I Jaz :

3 Mise :

I Nsl !
6 Nws i

I Old i

3 Rck i

9 RIc I,

4 Spn
,

I

I Sot I

2 Tlk i
3 Urb i

I
!

Total # Formats I 15 I

191)1,-
1# or Stations Format

Abbreviation

6 AC
2 AOR
3 CIIR
I Cis
I Ctv
I Esv
2 Jaz
I MaR
2 Nst
2 ~\VS

4 Old
I Rck
7 Rig
I Spn

I Sot
3 Crb
Total # Formats I 16

* Source: Investing in Radio 1994, BlA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is rhe average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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\larkct Ownership

199~ 2001
It of Stations: I 'I ()t'

I

Independent
O\vnL'rs:

# of
Stations:

# of
Independent
Owners:

31 41 2S

Tup'" Lucal Commercial Share OWllcrs***

?001-
Owner Avg LCS

'!

I. Clear Channel 30.61/;l
,

i

2. Intinity Bcst.~ Corp 24.91~{) ,

3. Greater Media 11.3% !

4. Beasley Bcst 8.41%
,

Group I

I TOTAL 75.2%)

199\

Owner .\vg

LCS

I
1. Westinghouse 15_1%
[3cstg

I 2. Inlinity Bcstg Corp I 1.4')<1 i

3. Greater Mt:dia \).7?{1 I
4. EZ '""" "'011 __' dl

Communications

TOTAL I ..U.S%

• Source: Investing in Radio 1994, B1A Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
B1A Publications, lnc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Sununer ratings period) adjusted for lost listening to ollt-of-market and non­
commercial stations.
**** Station Formats are Jbbrcviatcd Jccording, to Investing in Radio 200 I Fomlats for Radio Stations
abbreviation table.
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Radio Station Owner-hip io Dallas-Fort Worth, TX: 1993 vor"" 2001 (2001 "I<tro Rank: 6**)

1993
Station/Calls

Owner
'I 2001

Station/Calls
y1ctrol3c,trs- IX Inc KXEZ(92.I)

KIIYI (953)
KZPS (9 ' 5)CI C1(:ar .. lal111C - . _.
KEGL (97.1)
KDGE (102.1)
KDMX (l02.9)
KHKS (1061)
KTRA (1190) ,

KPLX (995) Susquehanna Radio KK:VIR (93.3)
KLlF (570) KPLX (99.5)

KTDK(I04.1)
KLIF (570)
KKLF (950)
KTCK (1310)
KTI3K (1700) .

lIispanic 8cstg Corp KL0iO (94. I)
KHCK (99.1)
KHCK ('I'll)
KDXT (106.7)

I

KDXX(107.9)
KESS (InO)
KDXX (1480)

\ Radio Oll~ [nc I KTXQ (94.5) i, KI3F13 (97.9) I

Sal~111 Com111 Corp KLTY (94.9) ,

KWRD (100.7)
,
t

KSKY (660) I

I ESCS (963) AIlC Radio Inc KSCS (96.3)
WIlAP (S20) KMEO (96.7)

KESN (103.3)
KMKI (620)
WI3AP (820)

KVIL (1037) Infinity Bcstg KLUY (98.7)
IKVIL (1150) KRBV (100.3)

KYIL (I03.7)
KYNG (105.3)
KOAI (107.5)

! KRLD (1080)
WRR (101.1) City of Dallas WRR (101.1)

Entravision Comm KZMP (10l.7)
KZMP (1540)
KRVA (1600)

KKDA (1045) Service Bcstg Corp KKDA (104.5)
KKDA (730) KRNG (105.7)

KKDA (730)

• Source: Investing in Radio 1994. I3lA PublicatIons, Inc. (I" Edition. 1994); Investing in Radio 200 I,
81A Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12·month period"(beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 200t Fonnats for Radio Stations
abbreviation table.
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Spanish Ilcstg KTCY (1049)
KXEB (910)

First Bestg Co LP KRVA (106.9)
KRVF (1071)

KPIlC (l711)
KF17 (Xilll

Mullieultural Bcstg
Crawford [kstg Co
[.uJan Clmstobal

KDFT (540)
KAA:-"! (7711)
KF1Z (870)

Trumpet , KHV"i (970)

KCLE (1140)

I KGGR(I040)
. KT"O (1440)

I :-"1&:-"1 Il d

I .\ifortcnson Ikstg Co

i
raJ cas crs ,

I,

I :vlarcos Rodri!.!Ucz KBfS (1150) ,

[arrant Radio Bcst~ I KZEE (1220) I

Radio Unica KAHZ ( 1360)
KPYK (1570) :-"Iohnkern I KPYK (1570)
KZPS (92.5)

,
Bonneville Inti i,

KLTY (94.1) 1 I.atin American Best.!!; I I

KDGE (94.5) I Celebrity RadiO Corp
KSN0i (94.9) Alliance l3estg

I.

KYNG (105) i I

KEGL (971) Sandusky Radio

KRRW 197.9) CBS Inc
KTXQ (102.1)
KLUV (98.7) TK Comm I

KDZR (991) Best lIouse Inc ofTX
,

II

K1MZ ( 100.3) Summit Comm Group I
i

KHVN (970) I,
KDMX 1102.9) ~ationwide Comm I

KIIKS (106.11 Gannett Co i
KCYT II O(J.7) first I-I~ritacc Bcstg
KRVA (IO(,.9) Radio Plano Inc I
KRVA (1600) I

KTLR 11(71) Metro I3cstrs Inc
KOAIII07.) Granum Comm Corp

I,KMRT (1480)
KDFT (540) Willis family Bcstg
KGGR (1040) C2M Inc
KRLD (1080) SfX Bcstg Inc
KCLE (1120) Moss Lloyd E
KGBS (1190) Russell Carol
KESS (1270) Mark Rodriguez Bcstg
KAAM(1310) Cardinal Comm Inc
KAHZ (1360) Marsh Bcstg Corp
KDNT (1440) Gilbert Galen et 0.1
KTNO (1540) Dalworth Bcstg

* Source: Investing in Radio 1994, BfA Publications, Inc, (I" Edition, 1994); Investing in Radio 2001,
BIA Publications, Inc, (3rd Edition, 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats ari.~ abbreviated according to Investing in Radio 200l Formats for Radio Stations
abbreviation table.
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199.1 200 I
IF of Stations: :t of

Independent
Owners:

# of
Stations:

60

IF of
Independent
Owners:

23

Top 4 Local Cummercial Share Owners***

I
I Clear Channel i 23.1°;)
2. Intinny Ilcstg 20.9\% I

3 AIlC Radio Inc 12.9%
4. Susquehanna 12.5?~,

Radio
TOTAL 69.4 11

0

-
Owner ;\vg

LCS
I. Capital Cities/ABC : 14.21~,~,

2. Susquehanna :-S.IS';;}
Radio

•

3. CIlS Inc 7. 91~'~1
4. Summit Comm 7.1%
Group

TOTAL 3X()/;) I

Ownt:r
2001

Avg LCS

• Source: Investing in Radio 1994. ilIA Publications, Inc. (l" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbreviated according to fnvesting in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owner-hip in Detroit, 'lichigan: 1993 versus 2001 (2001 'Ictro Rank: 7**)

1993
Station/Calls

I Owner i 2001
, Station/Calls

(Jl..:af Channel ; WMXD (923)
WKQI (95.5)
WJLB (979)
W0iIC (100.3)
WLLC(106.7)
WDF~ (1130)

I WXDX(1310)
f--:-:c::-o:-:=-:cc-=--------.r:c~~;c_:------"_:':~~"::7':""_------

WHYT (963) 'I Aile Radio [nc i WDRQ (93.1)
WJR (760) I WDVD (96.3)

I ! WJR (760)

i WH"II (93 5)Livini!ston Radio
~

WHMI (1350)
WCSX (947) Greater ivlcdia WCSX (94.7)
WRIF (10l.1) WRIF (101.1)
WHND (560) I WMGC (1051)

. WOMC (104.3) Inlinity lkstg I WKRK (97.1)
! WVMV (98.7)
. WYCD (99.5)

WOMC (104.3)
WWJ (950)
WXYT (1270)

Pt lIuron Familv RaJ ' WGRT (102.3)
Radio One Inc ' WDMK(102.7)

WDn (105.9)
WCHB (1200) !

WMUZ (103.5) Crawford Bcstg Co WMUZ(103.5)
WLLZ (560) ,
WEXL (1340) i

Liggett Best Group WSAQ(107.1) !

WHLS (1450) !

WGPR (1075) WGPR Inc WGPR(107.5) ;

WNZK(690) Ilirach Ilcstg Corp I WNZK(690)
•

IIJ90 Investments WCAR (1090) !

Queens Best!! Corp WQBH(1400)
WMKM (1440) Galla."her M & K WMKM (1440)

,

I

Forei"n Radio WPON (1460) I

WLQV (1500) Midwest Bcstg Corp WLQV (1500) I

WMXD (92.3) Fritz Bcstg I
WXYT (1270) I

WLTI (93.1) Viacom Inc i
WKQI (95.5) Bcstg Partners Inc

I
WN[C (100.3)
WMTG(l3[0)
WJOI (97.1) CBS Inc

IWWJ (950)

I WIIMI (95 3)

• Source: Investing in Radio 1994, I3IA Publications, Inc. (I"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats arc abbn:vi;.1tcd according to tnvesting in Radio 2001 Formats for Radio Stations
abbreviation table.



i WJLll 197 'J)
[\i--,W.:.I::,_L'.:'Z",I!-,9;.:..S~7,--) _

WYCD 199.5)

Booth American Co
Wt.:stinghousc I3cstg
Alliance Best'

WDZR ( 102.7) US Radio LP

i Wl)RS 1105.11i WjZZ(105'») --~_._.-

I WCIIU (120tll
! WWWW(IOiJ.7)
! WWWIIUO)

TransAmcrica Inc
~arlin Bcstg fnL:
Bell Bcstg

Shamrock I3cstg Inc

I WSAQ(I07.I)
i WHLS 11450)

\V iSOla Bcstg

f<'amily life BcstgWCFI 11(30)- I -
WCAR (1090) Wolpin I3cstg Co
W8R8 (1430)
WEXL (1340) SDarks 8cs," Co
WPHM (USO) Hanson Comm Inc
WQI3H (1400) TXZCom
WIFN ( 1590) BarrlSchrcmn Comm

Market Ownership

1993

it of Stations: # nf
Imkpcmlcnl
O\VllCfS:

40 28

i ~ of
I Stalions:

I

i 36

2001
# of
Indcpcndl.:nt
Owners:
16

Top ~ Local Commercial Share O",,'ners***

1993
O\\/l1cr Avg

LCS

\. CaDital Cities/ABC 14.1 1
/;)

1 COS Inc 10.21XI
3. Fritz Beste 10.2l X)
4 Bestg Partners Ine 9.21%
TOTAL 43.7%,

2001
r Owner Avg LCS
i

, \. Infinitv Beste 27.9(~'-;)

! 2. Clear Channel 27.6%
3. ABC Radio Inc 13.9(Yo
4. Greater Media 13%
TOTAL 82.4<%

'" Source: Investing in Radio 1994, BIA Publications, Inc. (l,tEdition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
*'" Metro Rank denotes the ranking of market by size of population based on the U.S. census.
**'" The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
*"'** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Radio Statinn Owncrlihip in Roston, .'IA: 1993 versus 2001 (2001 'Ietro Rank: H**)

1993
Station/Calls

I Owner 2001
Station/Calls

Phoenix \1cdia WFEXI92.I)
WF:-iX (101.7)

WQSX (93 7)

WXRV (92.5)
W130S (92.9)
WTKK (96.9)
WKLB (99.5)
WROR (105.7)
WMJX (1067)

i'iorthcast Best 1 Co

I Entcreom

I Cin:atcr .\1cdia

I
!

WLYT 1')2.5)
W13CS 1')6.'1)
W\1JX (106.71
W\IEX (1150)

I

IWAAF(1073)
: WRKO (680)

WEEI (850)
Clear Channel

i
WJ1vr.'I (94.5)
WXKS (107.9)
WKOX (1200)

i
I WXKS (1430) I

Harvard Radio 8est~ WHR13 195.3)
Marshlield 8cstg Co i WATD (95.9) I

Radio One Inc W80T (977)
I

! WILD (1090) I

WZLX (100.7) Infinity Bestg I WBMX (98.5)
,

WIlOJ (104.1) WZLX (1007)
!

WODS (103.3)

I
! W8CN(104.1)

W8Z (1030)
WPLM (99.1) Plymouth Roek I WPLM (99.1) !
WPLM (1390) , WPLM (1390)

Brandeis UnIversity i WBRS (100.1)
Charks River I3cst~ WCRB (102.5)
Citadel Comm Corp WXLO (104.5)
Marlin Best~ LLC WBOQ (104.9) i

Tele-Media Bestg Co WH08 (106.3)
WEZE (590) Salem Comm Corp WEZE (590)

!

WROL (950)
Langer Bcstg Corp WJLT (650)

WBlX (1060)
WSRO (1470)

WJlB (740) 130b Bittner Best~ WJIB (740) ,
Mega Comm Inc WBPS (890)

IWAMB (1150)
WLLH (1400)

WCAP (980) Northeast Radio Inc WCAP (980)
Money Matlers Radio WBNW (1120)
Discussion Radio wms (1170)

WESX (1230) Asher James D WESX (1230)

• Source: Investing in Radio 1994, BIA Publications, Inc. (1" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12~month period (beginning the
previous Fall through the Sununer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to [nvesting in Radio 2001 FOffi1ats for Radio Stations
abbreviation table.



WJDA(1300)

\VU:"R ( 16(0)
W130S (92.9)

ABC Radio Inc
Beasley Best Group
Add Radio Group
Anastos f3cst Gropu
Radio ~cwburyPort

AfltJUr Comm rne
V ulean VemuTes Inc
Callahan Steven J
Colt Com LLC
\,t\t'illow Farm Inc

Champion Bestg
I Granum CoOlol CO'l'

WJDA (1300)
W:-'IKI (1260)
WRCA(I330)
WLY:-i (1360)
W:-'ISX(1410)
W:-iBP (1450)
WBET(1460)
WWZ:-i (1510)
WVBF (1530)
WNT:-i (1550)
Wi'SI I (1570)
WL:-iR (1600)

WSSH (995) I
WCGY (93.7) Curt Gowdy Bcstg I i
WCCM (XOO) I

,
WJMN (94.5)

,

Aroman l3cstg Corp I I
WATD(95.9) Pl.:rrv CommuOlcatlOns i
WSRS (96.1) Knight Qualitv Stns I
WCAV (977) i Enterprise Publ Co

I
WI3MX (9X.5) Amcr Radio Systems

I

WRKO (680)
WIIDII (X50)
WFNX(IOI7) MCC IJcstg
WCRI3 (102.5) Jones ~ath;,.dic Rev
WOOS (103.3) CBS Inc
WXLO(1045) Deer River Group
WBOQ (1049) Southfield CoOlol ,
WCLB (105.7) F:.urbanks Comm
WKOX(1200)
WAAF(1073) Lapis Comm Corp
WXKS (107.9) Pyramid Comm
WXKS (1430)
WEEI (590) 805ton Cclties CaOlm
WI3IV (890) Satellite RadiO Ntwk
WROL (950) Carter I3cst" Corp
WI3Z (1030) Westinghouse Bcstg
WILD (1090) Nash Comm
WRCA (1330) SMY Media Inc
WMSX (1410) Sandler Donald
WBET (1460) Enterprise Publ Co
WSRO (1470) New England I3cstg Co
WHAV(1490) Northeast Bcstg Co
WSSH (1510) Noble I3cst Group

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-01onth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
"'''''''''' Station Formats an: abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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.\larkeIOwner,hip

2001
~'I-o-'r---C::CI '-/':-1-()C;-f~-----'

Stations: Independent
I Owners:

1993
ff. of Stations: 1/ of

fndependent
O\\ltlers:

~ 35 57 34

Top ~ Local Commercial Share Owners***

1993
Owner i I\vg

: LCS

1. Amer Radio

i
16(%

Systems
2. PYramid Comm I 11.6%
3. Intinity Bcst~ I 10.3%
-to Greater Media 18.9%
TOTAL I -t6.8%

______---'2::.cOO::cI'---:--.=_~

Owner I Avg LCS

1. Intinity I3cstg I 30.2%

2. Greater Media 19% .'

3. Entercom 17.8%)

4. Clear Channel 14.8%)

TOTAL 81.8%

• Source: Investing in Radio 1994, BfA Publications, Ine, (I"Edition. 1994); Investing in Radio 2001,
B1A Publications, Inc, (3rd Edition, 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Statioo O"ner\hip in Washington, DC: I 993 versus ZOOI (2001 Metro Rank: 9**)

1993
Station/Calls

Owner 2001
Station/Calls

I WJ3ZS (92.7)
I, WJ3PS (94.3)

I WKDL (730)
I WPLC (1050)

I .\1ega Comm Inc

I,

,
WFLS (93.3) i Free Lance-Star . WFLS (93.3)
WFLS (1350) I i

Radio One Inc WKYS (93.9)
WMMJ (102.3)
WYCJ3 (1340)
WOL (1450) ,

WPGC (95.5) Infinity I3cstg ! WARW(94.7)
WJFK (1067) i WPGC (955)
WJFK (1300) I WHFS (99.1)
WPGC (1580) WJFK(106.7)

WPGC (1580)
WHlJR (%3) Howard LOlV 1311 WHlJR (96.3)

Clear Channel WASH (97.1)
WMZQ (98.7)
WIHT (99.5)
WJ31G (100.3)
WWDC ( 10 1.I )
WDIT(570)
wrMD (930)
WTEM (980)
WWRC (1260)

rrederick J3cst~ LLC WAFY (103.1)
BonnevIlle Inti WGMS (103.5)

WWYZ(1039)
WWZZ (104.1)
WTOP (107.7)
WXTR (820)
WTOP (1500)

Soundwaves Inc WGRX (104.5)
WAYA (1051) Salem Comm Corp WAYA(105.1)

WABS (780) I

WRQX (107.3) ABC Radio Inc WJZW (105.9) i
WMAL (630) WRQX(107.3) i

WMAL (630) I
WILC (900) ILC COnJoration WILC (900) I

Seven Locks [lcstg WCTN (950) I
Mortenson [lcstg Co WWGB (1030) I

WUST (I 120) New World Radio WUST (1120)
WMET (1150) Beltway Comm WMET (1150)
WAGE (1200) Radio WAGE Inc WAGE (1200)
WFAX (1220) Newcomb Bcstg WFAX (1220)

* Source: Investing in Radio 1994, J31A Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-oF-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



FamIly RadIo Ltd
:v1ultlCultural Bcstg

WDCT (1310)
WZIIF (1390)
WKDV (1460)
WKDM (1600)

JMK WPWC (1480)
AC CommunicallOns WM:A (1540)

W\-\O\-l (I SilO) Somar Comm Inc WKIK(1560)
WKYS (93.9) Albimar Camm Inc

CBS Inc
I I_I :vcrgrccn \tlctJia CorpW,\SII 1'17.1)

WTOP I 15(0)

WARW (94.7)

WylZQ (98.7) Viacom Inc I
I

WCXR I 1(59)
WCPT (730)
WMZQ ( 1390) I
WHFS (99.1)

,
Liberty Bcstg Corp

WXTR (104.1) I
WGA Y (99.5) \ Greater Media
WWRC(980) i !
WFRE 1')9.9) i Gibbons James L ,

WFMD (930)
,
i ,

WG18 (100.3) 1 Colfax Cumm Inc
WGMS (103.5)

IWTEM (570)
WWDC(IOl.l) I Capitol Bestg Compny i
WWDC (1260)

,,
WMMJ 1102.3) Hughes C & Liggins A ,
WOL (1450) i
WAFY (I03.l) Marmet Uarbara D
WZYQ(l03.9) Muslcall-Iclghts Inc

!WQSl (820)
WRCY (107.7) First VA Comm Inc
WABS (nO) Radio 780 Inc i
WNTL ( 1(30) Gun.:ckis & Brisker
WKDL (1050) Capital Kids Radio
WKDV (1460)

,
I

WDCT (1310) Marsh Bcstg Corp
WYCB (1340) Williams G Cabell
WRHX (1440) Vireinia Network Inc
WMDO (1540) Guernica Antonio
WNTN (1550) Newton Best" Corp
WINX (1600) Radio Bcstg Comm Inc

• Source: [nvesting in Radio 1994, BIA Publications, Inc, (l"Edition, 1994); Investing in Radio 2001,
BIA Publications, Inc, (3rd Edition, 2001)
"'* Metro Rank denotes the ranking of market by size of population based on the U.S. census.
"''''If< The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 200 1 Fonnats for Radio Stations
abbreviation table.
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:\Iarket Owner,hip

# of Stations:

I'J'JJ
N of
Independent
Owncrs:

It of
Stations:

2001
# of
Independent
Owners:

51 ! 23

Top 4 Local Commercial Share Owncrs***

1993 2001
Owner Avg

LCS

1. Infinity lkst n 16.4!1'~J

2. Caoital Cilles/ABC 11%
3. Viacom Inc 11%
4. Collax Comm Inc 8.3'~,{,

TOTAL
, .+6.41Yt)

Owner Avg LCS

i I. Clear Channel 25.5(~:;)

! 2. [ntinity Bcstg 20.3'X)
i .1. ABC Radio Inc 14.7%

: 4. BonnevIlle IntI 13.61
/;)

i TOTAL 74. 1<y;)

• Source: Investing in Radio 1994. BIA Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-or-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.
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Rad;o Slal;on Owner<hip in Allanta, GA: 1993 versus 2001 (2001 Metro Rank: t IU)

! 1993,
\ (Slalion/Calls)

I Owner

I Gr<ldick Stevcn L

; 2001
I (Slation/Calls)
I WBTR (92.1)
, WLB[J (1330)

: WGST (640)
i WCOH (1400)

WZGC ('J2.9)
; WVEE (103.3)
, OK 380

Infinny 13C5tg

, I WA (I )
Providl:nt 8C5t(I Co ' WVFJ(93.3)

WSTR (941) JdTcrson -Plio! WSTR(94.1)
WQXI (790) WQXI (790)

Clear Ch<ll1nc! WPCH (94.9)

I WKLS (96.1)
WLDA (96.7)
WYAJ (105.3)

II WMXV(105.7)

, WBTS (95.5)
I WFOX (97 I)

Cox Radio IncWSB (985)

i WY\I (104 I),
I ' .WS[J (50) WS[J (98.5)

!

I I WALR(1041)!

I WSB (750)
Radio One rnc WHTA(975)

WJZZ (107.5)
WPEZ (1079)

KNNX (99.7) Susquchanna Radio WNNX (99.7)
WWWZ(IOO.5)

WGST (105.7) McClure [Jestg WNSY (100.1)
WCHK ( 12')0) WCHK (1290)
WKHX (IO!.5) ABC Radio Inc WKHX (101.5)
WYAY (106.7) WYAY(106.7)
WKHX (590) WDWD (590)

Macias Javier WAZX (101.9) ,

WAZX (1550) I

WLKQ (102.3) I3utord Bcstg Inc WLKQ (102.3) I

Salem Com Corp WFSH (104.7)

IWNIV (970)
WOKA (1190)

\WLTA (1400)
Prieto Comm Inc WPLO (610) I

WFTD (1080)
Dickey [Jros Bcstg WCNN (680)

WFOM (1230)
WALR (J340)

Beasley Best Group WAEC (860)
WWWE(1100)

Rivers Group WGUN (1010)

* Source: Investing in Radio 1994, BIA PublicatIOns, Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market bysize of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior l2-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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\,fidwav f10llness i WPI3S (1050)
WXEM (1460) La Favorita Inc WLI3A ( I 130)
WAOS (1600) WXEM (1460)

WAGS (1600)

1

Corey William E WKGE (1160)
WMLI3 (1170)

IVTJI [ (12('()) i WillIS Bcslg Corp WTJH (1260)
r Word ChristIan WNEA (1300)

WDPC (1500)

i WDCY (1520)

"

Pacific Star Best WPBC (1310)
Henrv (mv Radio WKKP (1410)
IPS Inc I WGFS (1430)

WLT ASSOCIates LP WKEU (1450)
WYZE (1480) GHI3 Bcstg WYZE (1480)

Hellinger BcslQ Co WYYZ (1490),
Saints Inc WSSA (1570)

WJGA(92 I) Earnhart Donald W
WPCH (94.9) Jacor Comm
WGST (640)
WKLS (96.1) Great American 8cstl.!
WMKJ (96.7) Tarkenton Dallas i

WFOX(97.1) Shamrock I3cstg Inc
WQUL (97.7) Thomas John
WKEU (1450)

WVEE (103.3) Summit Comm Group
WAOK(1380)
WALR(104.7) Midwestcm Bcstg
WCNN (680)
WAEC (860) Forus Comm
WAFS (920) Moodv BIble Inst
WNIV (970) Genesis Comm
WGUN (1010) Rivers Group
WFTD (1080) Roswell St Bptst Ch
WMLB (1170) Lanier Bcstl.! Inc .

WGKA (1190) WGKA Inc !

WXLL (1310) Watson Marecry J ,

WIGO (1340) Allicd Media Inc

Market Ownership

1993
# of Stations: # of

Independent
Owners:

38 27

2001
# of # of
Stations: Independent

O\\mers:
62 29

* Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2001)
...... Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summcr ratings pcriod) adjusted for (ost listening to out-of-market and non­
commcrcial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.

....._.•. ---_....-_..._ •.__._-----------
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Top -4 Local Commercial Share Owners***

1993

Owner I Avg
I

LCSI
1. Summit Comm

,
17Jo~)

I
IGroup I

2. Capitol Cilics/Al3C ! 15.1 f1.~!

3. JacoT Comm 15.1 'X,
4. Cox Enterprises : 14.8(.'~, ,

TOTAL , ()2.J';~, I

2001
Owner Avg LCS

I
, 1 Cox Radio fnc JO.X1i;) ,

I i

:
1 Infinity l3cstg 16.9%)

, J. Cleor Channel 15.4%,
4. Jefferson - Pilot 9.4%)
TOTAL 72.5%)

• Source: Investing in Radio 1994, BIA Publicotions, Inc. (1" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (Jrd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-01ooth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-or·market and noo­
conunercial stations.
**** Station Formats are abbreviated according to ["vesting in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owner-hip in Charlotte-Gastonia-Rock Hill: 1993 versus 2001
(2001 \Ietro Rank: 37**)

1993
(Station/Calls)

I Owner 2001
(Station/Calls)
WBT (99.3)

I WL\;K (1079)
I Jd'krson-Pilo[
I
,

WBT (107.9)
I WBT(IIIO)

i i WBT(lllO)
WAVO (1150) I GliB Bestg WNMX (1061)

, WIIVN ( 1240) WAVO (1150)
WHVN (1240)
WCGC (1270) ,

WRNA (1140) Ford Bcstg Inc WRNA (1140)
WLTC (1370) , WRKB (1460)
WGSP (1310) Willis Familv Bestg WGSP (1310)
WRIlI (1340) Our Three Sons WRHI (1340)

Infinity Bcstg WNKS (95.1) ,

WPEG (97.9)
WBAV (101.9)
WSOC (103.7)

I WSSS (104.7)
WFNZ (610)
WGIV (1600)

Radio One Inc WCHH (92.7) I

Pacilic I3l.:stg Group WXRC (95.7) .

Clear Channel WWMG(96.I) I

WKKT (96.9)
WRFX (99.7)
WLYT (102.9)
WEND (106.5)

Cana Best.!! Co Inc WAAK (960)
Baker Family Stns WNOW (1030) ,
KTC Bestg Inc WLON (1050) I

WCSL (1590)
,
,

Helms Comm Corp WKRE (1060) i
MOfl.,?an, Archie W WIXE (1190) i
WSAT Inc WSAT (1280)
Neely. Frank WLTC (1370)
Suburban Radio WEGO (1410)
Victory Chrstn Centr WGAS (1420)

WOGR (1540)
New Life Comm WDEX (1430)
Hastings, Calvin WGNC (1450)
ABC Radio Inc WGFY (1480)
Rowan Media Inc WSTP (1490)

WAQQ (95.1) Pyramid Comm
WRFX (997)
WAQS (610)
WXRC (95.7) Westcom Ltd

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2001)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begiIU1ing the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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WIRC (630)
WWM(j(96.I)

WTDR (96.9)
WEZC(102.9)

Dalton Group
Trumper Comm [ne

WPEG (97.9)
WCKZ(1019)
W(iIV (!I,OO)

Bestg Partners Inc

WSOC (1037) EZ CommumcJlions
WMXC (1047) i
WRDX (106.5) , WSTP Ino

IWSTP (1490)
WLON (1050) Startown Bcstnl! Inc ,
WIXE (1190) Monroe Best!! Co i
WSAT (12XO) Mid·Carolina Bcst~ i

1()93
:\tlarket Ownership

2001
ff of Stations: if of

Independent
Owners:

26 15

! II of
, Stations:

40

II of I
[ndcpcnd~nt

Owners: i
22 i

Top ~ Local Commercial Share Owners***

7001-
Owner Av.~ LCS
I. Infinitv Bcst~ 41.4%
2. Clear Channel 33.3%)
3. Jcflerson-Pilot 12.g<Y"

4. Radio One Inc 4.6<11,

TOTAL n.IO'Yo

I ')l)3
Owner Av~ LCS
I. [Jest!! Partners Inc 20.g<Xl
2 EZ Communications 19.T';;)

3. Trumper Comm Inc 16.9'%
4. JdTerson·Pilot 16.2%
TOTAL 73.60%

* Source: Investing in Radio 1994, B1A Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings paiod) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



1~;Hlio Station ChnH.'roihip in Las \"cgali, :\V: 1993 venus 2001 (2001 .\-Tetro Rank: 39**)

1993
St.tioo/C.lls

1993
Formats

Owner 2001
St.tion/C.lls

2001
Formats
AOR
Rck
Spt

KOMI' (91.3)

KXPTI97I)
KI3AD (nO)

Lotus Cnmm CnrpI AOR

! AC
I :'\ist

KOMI' (1J2.3)
KXI'T 197.1)
KORK ('J20)

I
KENO 114(,0) Spt KENO (1460) Spt

Ch~ar Channel i KQOL (93.1) Old
KWNR (95.5) Cty
KFMS (101.9) CHR

I • KSNE ( 106.5) i ESY
, i \1&\1 [JeslU LLC KADD 193.5) , AC

I Infinltv Bcsto KMXI3 (94.1) AC, . 0

KLUC (98.5) CHR
KMZQ (100.5) AC
KXTE (107.5) Rck
KXNT (840) N\vs

i KSFN (1140) Tlk
lkaslq' Best (Jroup KKLZ(96.3) AOR

KSTJ (102.7) AC
KJUL ( 104.3) Nst

K-:mp 8roadeaSlinl! KVEG (97.5) CHR

I i
HIspaniC Bcslg Corp KISf (103.5) Spn

KLSQ (870) Spn
Entravlslon Comm KRRN (1051) Spn .

Desert Sky Media KI3YE (105.7) Jaz
KVGS (107.9) Urb ,

Radio 0.ievada KDWN (720) Nws
! CRC [Jcstg Co Inc KNUU (970) Nws

Las Vccas Bcstrs KKVV (1060) RI~

Gore-Overl.'aard KLAV (1230) Mise
S&R 13cstg Inc KDOX (1280) Spn I

W\:illbcrc Fred KRLV (1340) Nws
McNaul!htol1 KSHP (1400) Mise

KEYV (93.1) Cty I3roadcast Associates
•

KFMS (101.9) Cty
KFMS (1410) Cty
KXTZ(94.1) Esy Parker Comoanics
KWNR (95.5) Cty Southwest Radio Inc
KKLZ (96.3) AOR Southern NV Radio
KMTW (1340) AOR
KLUC (98.5) CHR Nationwide Comm
KXNO (1140) Misc
KMZQ (100.5) AC Commonwealth Bcstg
KEDG (103.5) Rck Geor~c Tobin Prdctns
KJUL (104.3) AC Mobley I3estg Inc !
KRRI (105.5) Old Recreation Radio

,

KRLV (106.5) ESY Wescom Group Inc

• Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
13IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes tht>: ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according 10 Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



i KFIlI (107 5) AOR \mcncom

I KLUK (1079) : AOR II & R Best\! Inc -.
K[)W~ (720) i ~w, Radio ~evada

KVEG (X40) i Spt K -G Comm Inc
KOWA (X70) I Cty \111110n dollar Best"

K~UIJ (970) i "iws i Ikrnstcm-Rcm Advtl!,
KKVV 110(,0) I Rig I Las \/c"as £3e:·ars I

KLA V (I2JO) I flk \Val.!omoord I.ola I
KDOL (12S0) I Spn i, Ruttan P & Gentry S ;

Stalion Format****

1993
I # of Stations Format!
j Abbrc\"iauon

3 lAC

5 AOR

I CHR
5 Cty

2 Esv
I :Ylisc
I ~st

2 \I ws

I Old
I Rck

I Rk
I Spn

2 Spt !
I Tlk

Total # Formats , 13

1993
# of Stations: # of

Independent
Owners:

27 20

:\-Iarke! Ownership

2001

I
It of Stations Formal

Abbreviation
4 AC

2 AOR

3 CHR

I Ctv
I I Esv
I laz
2 Mise
I Nst
4 Nws
I Old
2 Rck ,

I Rig

4 Spn

2 Spt !

I Tlk !

I Urb
Total # Formats I 15

200[

# of # of
Stations: Independent

Owners:
31 [6

* Source: Investing in Radio 1994. BrA Publications. Inc. (I" Edition. 1994); Investing in Radio 200 I,
BfA Publications, [nco (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.
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Top ~ Local Commercial Share Owners***

I TOfAL

I Owner Avg LCS ,

i 1. Intinity 30.6%)
BroadcSstinl!

,
2. Clear Channel 27%) ,

3. Beasley BRig 17.2% i
Group !,

4. Lotus Comm Corp 11.3%)
:

X.T~';)
,

i

~1.6% ITOTAL

4. Southwest Radio
Inc

3. Natiomvidc Camm 9S%

I~3 2001
Owner :\vg

LCS

2. [3roadc~s( 11.3"~)

Associates

I. Lotus Comm Corp 12.1 ,),;)

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BfA Publications, fnc. (3rd Edition. 2001)
** Metro Rank denotes the ranking ofmarkct by size of population based on the U.S. census.
*** The Local Conunercial Share is the average share for the prior l2-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out~of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station OWl1cnhip in ,"cw Orleans, LA: 1993 vcrsus 2001 (2001 :\-fetro Rank: "2**)

2001I 2001Ow ncr
1

19931993
Station/Calls Formats Station/Calls i Formats
WCKW 1923) I AOR 222 Corp WCKW 192.3) i AC
WCKWIIOIO) I,\OR . WCKW (1010) IRk

Clcar Channcl WQLE (93,3) Lrb
WYLD (9X,5) AC
W:--;OE (101.1) Cty
KFX" (I 1l4.1) Rck

, KK0:D (106.7) Rck
WYLD (940) Rig
WODT (12XO) UR13

I Fleur de Lis Bcst~ WTIX (94,3) Old
Styles [3cstg Inc I WYLA (94.7) laz

; WlAZ (94,9) laz
Entcrcom WTKL (95,7) Old

WEZ13 (97.1) CHR
WLMG (10!9) ESY
WKDi (105,3) AC
WWL (X70) I Nws
WSMB (1350) Tlk

I lkaslcy Bcstg Group WR:--iO (99,5) AOR

I
KMEZ (102,9) Urb
WBn; (1450) Mise

Southwest r3est!..: Inc WlSH (104.7) Old
Guaranty 13cstL: Com WKSY (106,1) ESY
FW Robber! I3cstg WVOG (600) Rig

WTIX (6'JO) :'-J\VS GlIB lkstg WTIX (69Il) Nws
WASO (730) Nws America First Comm WASO (730) Nws

I3lakes Robert C Sr KK:--iO (750) Rig ,

Shadowlands Comm WSHO (XOO) Rig
Me Media LLC WFNO (830) Spn ,

,

WGSO (990) Nws
COl11l11unicom WLNO (I 1l60) Rig

,

Willis 13cstg Corp WBOK (1230) Rig ,

Crocodile Best!.! KGLA (1540) CHR I

Mapa l3estg LLC WSLA (1560) Nws ,
WQUE (93.3) Urb Snowden Bcstg Inc
WYLC (985) Urb I

WYLD (940) Urb IWQUE (1280) Spt

WADU (94.9) Esy du Treil Family
WADU (830) Esv
WTKL (95,7) Old Phase II Bcstg Inc ,

I
WLTS (105,3) AC i
WGSO (990) Old
WEZB (97,1) CHR EZ Communications
WRNO (99,5) AOR Galloway Thomas R

* Source: Investing in Radio 1994, 8IA Publications, Inc, (I" Edition, 1994); Investing in Radio 200 I,
8IA Publications, Inc, (3rd Edition, 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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W:-;OE (101.11 Cty
KGrR(IO()7) Cty

'.;ew \i1arkct .Vkdia Corp

W:-;OE (lOW) Cty , i I

WUyf(j(IOI!)) AC I Keymarkct Comm

IWWL (X70) N\vs
K:vtEZ (I02!)) I URI3 j Coastal Bc~·;tg Inc :
WKJ:'J (lOLl) , Ctv i Southern Comm Inc Ii -
KIIOM (I04,lj I Old ' Iluquet J & Saadi R
WZRII (lOr" I) I Rek I Ifowes Bcstg co I
KelL (1075) I Cty I (Jammon Thomas
WVO(; (()OO) I Rig I Westenberger Family
WSHO (XOO) Rig I Tamarack Comm
WGOK (1230) Rig I Willis I3cstg Corp
WSMIl (U50) ~\\'S i Elliot \-kdia Co

WIWU ( 1450) Nst I Vanderbilt Corp

I KAGY(1510) Cty I Miracle Assembly God I
I KGLA (1540) Spn I Crocodile Bcstg Corp !

St'ltion Form'lt****

2001Iif of Stations Format

IAhhreviJtion

2 AC I
,

AOR.,
I CIIR
() Cty
2 Esy
I ;\st

4 Nws

3 Old

I Rck

3 RIg

I Spn

I Spt

4 Urb

Total # Formats I 13

1993
# of Stations: # of

lodependent
Owners:

32 22

Market Ownership

I # of Stations Format
Abbreviation

3 AC
I AOR
2 CIIR
I Cty
2 Esy
2 laz

I

I Mise I
5 Nws ,
3 Old I
2 Rck I

, 7 RIg I
I Spn I

I Tlk I

3 Urb i
Total # Formats 1 14 I

2001
~ of ~ of
Stations: Independent

Owners:
34 18

• Source: Investing in Radio 1994, iliA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
iliA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of.·market and non­
commercial stations.
**** Station Formats arc abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



I'age 42 01' ~2

Top ~ I.ocal Cnmmcrchll Share Owners***

Owner Avg LCS
I

L Clear Channel i 42.:·n{)
2, Entercom 32.W% ,

3, Beasley Bcstg 13.1%)
Group
4,222 Corp 2.5%

TOTAL 91.2%) ,

I , -,

2, KeymRcket ('00101 I XAIl
{. I

J. New Market I ()JOI~I 1

Media Corp
4, EZ 7.;n~,

CommunicatIOns

TOTAL () 1.4%

I 'J<)J 200 I

Owner i\ vg
LCS

* Source: Investing in Radio 1994, BIA Publications, Inc (I" Edition, 1994); Investing in Radio 2001,
I3lA Publications, Inc, (3rd Edition, 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** 111e Local Commercial Share is thl: average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for (ost listening to ollt-of-market and non­
conunercial stations.
**** Station Fonnats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owncf'ihip in .Jack.lionvillc. FL: 1')')3 vcrlius 2001 (2001 :\Ictro Rank: 52**)

J;rh
Rck
CIIR
Ctv

2001
Formats

Tlk
wmT 1<)2.7)
WPLA (')3.]1
WFKS ('J7.9)
WQIK(99 II

i WIXR (92.1)
('kar Channel
P~nch (ircgory (J

Owner

Ctv

1993
Formats

WIXR 1<)2.1 )

1993
Station/Calls

! WSOLr 11l!.5) Rck,

i , WROO(I073) Cty,
, i

I

WFXI (930) Spt
WIGR (1320) \i\VS

i WZAZ(14001 Rk
WSOS-FVI Inc I WSOS (94.1) AC

i I Cox Radio Inc WAPE (95.1) CHR
i

i WKQL (969) Old I

W:VIXQ (102.9) AC
I

WFYV (1045) Rck
I
i

I WBWL(600) i Spt
,

I WOKV(690) \i\VS
,

WEE (%.1) I hy Renda lkstg CUJ1} WEJZ (96.1) Esy !
I I

I
WGNE (99.9) Cty

,

I

ii i WWRR (11l0. 7) Rck

I
,vlondospherc Ikstg WXGV (1053) CIIR i

I
WYGV (105.3) CIIR

I
I WAOC (1420) Tlk

~
I ! PSI COl1lunications WXQL (105.7) AC I

i
I Concord i'vkdia W13GB (1065) Rig

Ii WZNZ(1460) i'iws

i\ilorl!al1 Media Inc WVOJ (970) Tlk ,
,

McEntee lJest~ FL WIOJ (1010) RI~

I[all Elwyn V WROS (1050) Rio
,

P&13 Com Ltd WELX(1160) Spn ,
ChesaDcakc·Portsmo WKLN (1170) Nst

, Joncs Collcl!c WIAX(1220) Nst !
WFOY (1240) Nst Shull Best~ Co Inc WFOY (1240) Nws

Willis 13estg Corp WSVE (1280) RI~

WCGL (1360) RI~ Maiden D & Battle B WCGL (1360) RI" i

MctrODolitan Radio WOBS (1530) RI~

RJM Comm Inc WGSR (1570) Nst
First Coast Catholic WQOp (1600) Rig

WJBT (92.7) Urb UNC Media Group
WZAZ (1400) Urb
WAIA (93.3) AOR Paxson Bcstg
WROO (107.3) Cty
WNZS (930) Spt
WZNZ (1460) Nws
WSOS (94.1) AC Partech Comm GrouD

• Source: Investing in Radio 1994, BlA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd EditIOn. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



PrIsm Radio Plrs LP

OmmAmerica Comm

~~~~Ir':)~(~: I ~~~s
WPDQ 1i>9(U '\ws
WSTF 197 'Ji 1-1""Fcc"cc.'-~--~I'-a.-xs-o-n-;I'C}c-·v-o-n--------+------

\VQIK (lJ9.\) ! ety Jacor ('omOl ,I

WQIK(1320) ~
WFKS (9') 'J) Old ---T("")-;sb-o-r-n-;C;-o-n-,m-;(C;-:o-rp--~-_-L_-----+------I

WI3YI3(100.7) Rle i I

WAPE (951) I CIIR
WFYV (1045) I .\OR

WH]X (101.51 Lrb Reed (jeo,,'e Reevr i

WIVY (102.9) AC ] ] Tavlor Cos Inc I

WSVE I 1280) Rle I Soann Darrell
WAOC(1420) '\\\S A"elBeslg I

i WCR] (1530) Rle I Counlry Radio Inc I

Station Format****

JOOI-
i # of Stations Format,

I Abbreviation
3 AC
4 CHR

I 3 Cty

I I Esy

: 3 Nst
14 Nws

! I Old
4 Rek
8 Rig
I Spn
2 Spt
3 Tlk

i I Urb
Total # Formats I 14

\91)1,-
If of Stations Format

:\bhrcVIJtion
2

,
A( !

2 AOR I

I CIIR
4 Ctv
2 I Esy

I
,

'\51I

4 :--';\VS

2 Old
4 RI~

I Spl
3 Crb

Total # Formats I 12

;\,larkct Ownership

1993 2001
# of Stations: # of

Independent
Owners:

26 17

# of # of
Stations: Independent

Owners:

38 20

* Source: Investing in Radio 1994, I3IA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
I3IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non~

commercial stations.
**** Station Formats are abbreviated according to [nvesting in Radio 2001 Formats for Radio Stations
abbreviation table.



!99J

Top -4 Local Commercial Share Owners*"''''

200!
Owner

I.OmmAmcrica
COll1ll1

2. Paxson Bcstg
I 3. Jacm Comm

4. PrIsm IbJio Ptrs
LP
TOTAL

Avg
LCS

IJ.Y%

60.3%

Owner Avg LCS
I

I l. Clear Channel 45.5%,

, 2. Cox Radio Inc 36.3%

I J. Renda Best!.! Com 9.1 rXI

.j Concord y!edia 1.S rYt}

TOTAL 93.4%

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
B!A Publications, Inc. (Jrd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio SI:llion Owncr'ihip in Hirmingham,..\1. 1993 "'enus 2001 (2001 "felro Rank: 57**)

2001
Formals
Rig
Tlk
\1st

i 2001
! Station/Calls

WDJC (93.7)
WYDE IR50)
WLljS II '60)

Owner

i Crawt'lrd Bestg Co

1993
Fnrmah
Rig

1993
~alion/Calls

WDJC (937)

-
WFF\I (9).3) Ciy

,

'\~L.:W CL.:ntury Radio i WFF'; 195.3) ! Old,

WARF I 1240) Civ i i WARF (1240) Old
, WKLD 1')77) Cty Blount County 13cstg '! WKLD (97.7) Cty
I
I ' WCRL (1570) Old
! WURL (760) Rig I 8ill Davidson Evan!.!cl . WURL (760) I Rig
,

WATV (900) , Crb Blfmmgham Ebony i WATV(900) Old
WAVE (1220) Rig Willis I3cstg Corp i WAVE (1220) Rig

WLPH 114RO) Rig
First Coast Catholic WQOP (92.5) Rig ,

i Radio South Inc WTUG 192.9) Crb

! Citadel Comm Corp WYSF (94.5) Esy

I
WZRR (99.5) AOR
WRAX(107.7) Rck
WJOX (690) Spt
WAPI (1070) Tlk i

Cox Radio [IlC WBHJ (95.7) CHR I

WRLE (97.3) Rck
WBHK (98.7) Urb
WZZK (104.7) Cty
WOOL (106.9) Old

I WAGG (610) Rig
WRJS (1320) RIg I

Clear Channel WMJJ (965) AC
,,

WQEM (101.5) CIIR
WDXB (102.5) Cty
WQE;-.I (103.7) CIlR
WEN;-.I (105.9) l;rb
WERC (960) Nws

STG Media LLC WRRS (101.1) AC I,
Johnson. Paul T. WPYK(IOIO) Ctv
Lee. Jamt:s WZPQ (1360) Rig i
Richardson Bcstg WJLD (1400) Rig I
Stocks Bestg Inc WFHK (1430) Cty
Bessemer Radio Inc WSMQ (1450) Nws
WGTT Inc WQCR (1500) Rig

WAPI (94.5) CHR Dittman Group
WAPI (1070) Nst
WMJJ (96.5) AC Ameron I3cstg Inc

I
WERC(960) Nws
WLBI (98.7) AC N. Jefferson Bcstg
WZRR (99.5) AOR Dick Bcstg Co, Inc
WJOX (690) Spt

• Source: Investing in Radio 1994, B1A Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
B1A Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-01onth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non~

commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 200 I Fonnats for Radio Stations
abbreviation table.



WZBQ (1025)
I

ClIR (irant, Wm, Jr, ct al I
WZPQ( 13(0) Spt I

WQEN (1037) AC I Osborn Comm Corp ;

WAAX (570) Ctv i ;

WZZK ( 104.7) I Ctv \icwCity Cnmm
1WOOL (106.')) I ClY

WZZK (610) : etv
WENN (107.7) I Lrh /\.(;. Gaston Corp ;

WAGG (1320) i Rig
WYOE (850)

,
:"J \\/5 Amcr General Media ; ., ,

WCEO (1260)
,

\iws Samlilrd & Woodall ,,
WJLD(1400) Crb Richardson. Gary

,
.,

WCRL (1570) AC Blount Familv !

Station Format****

1001-
I

tf- of Stations Format
Abbreviation

. 2 AC
I AOR

3 CHR
5 Ctv
I Esv

i I Nst
'2 Nws

5 Old
2 Rck
10 Rio

I Spt

2 Tlk

3 Urb
Total # Formals 113

-
I~ of Stations I f-ormat

1 AbbrevIation

4 I AC

1 AOR

2 CHR

7 Ctv

I Nst

3 ~ws

4 Rig

2 Snt

3 Urb

Total # Formats 1 <)

iVlarkct Ownership

1993 2001
# of Stations: # of

Independent
Owners:

27 18

# of # of
Stations: Independent

Owners:
38 18

* Source: Investing in Radio 1994, I3IA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
I3IA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



1'NJ

rop -t Local Commercial Share O\\'ners***

2001
Owner i Avg

I LCS
I. ~ewCilyCamm 2IJ.O%)
, A,(;, (jaston Corp 16.4%)

J. Anwron [kstg [ne 16.4'Y;l

4. Dittman Ciroup , 1D. ()"I,)

"

TOTAL 72.70'~~)

I O\...ner Avg LCS iI

I I

I ICox RadIO Inc 44.Y%

I 2.Clear Channel 21. W~I,)
,

3.Citadcl Corom 21.0'%!
Corp

I 4. Crawford 4.9'XI
Bcstg Co :,

I TOTAL 92.00% I

• Source: Investing in Radio 1994, BIA Publications, Inc, (I" Edition, 1994); Investing in Radio 2001,
BrA Publications, Inc, (Jrd Edition, 200 I)
** Metro Rank. denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



Radio Station Owncr\ihip in Tucson, ..\Z: 1993 \"H'iiUS 2001 (2001 ."Tetro Rank: 62**)

1993
Station/Calls

1993 Owner 2001 2001
Formats Station/Calls Formats

KI'KO 1')21)
KLPX 1%1)
KTKT 1')<)0)

_ car lannt.: . ) Iy

1

KRQQ (93.7) CIIR
" KWFM (97.1) Old
I KOHT (98.3) CHRI

K:-.IST (790) Nws,
KTZR (1450) Spn

! KXEW (1600) Spn
,

,
Journal [kstg Group KMXZ (94.9) AC

i I KZPT (104.1) AC
, KGMG (106.3) Urb
I KFFl' (1490) Spt
i Ciladel Comm Corp KOAZ (97.5) Cty

: KIIM (99.5) Cly
KHYT (107.5) Old
KCUI3 (1290) Spt
KTUC (1400) Nst

I Enlravision Comm KZLZ (105.3) Spn,
KSAZ (580) CIIR l'hhnger P&W KSAZ (580) Nst II

!

Good News Bcstg , KVOI (690) T1k
KGMS (940) Rig

Cortaro 13cstL; (orp KEVT (1030) Son I

I
Nelson Enterprises ! KGVY (1080) AC i
Radio Unica ' KQTL(1210) Son
Hudson Comm Inc KJLL (1330) Nws

KWFM (92.9) Old Prism Radio Ptrs LP
KRQQ (937) CIIR
KNST (790) Nws I

KWFM (941)) Old I

I KKLD (94.9) AC Behan l3cslg Co ,

,
CHR

I
KJYK (1490) I

KGMS (97.1) Rig Good News Comm Inc
,

!KVOI (690) RIg !,
KRKN (97.5) AOR Maloney I3cstg Inc j

KOHT (98.3) Spn Lazams F & J
IKXEW (1600) Son

KlIM (99.5) Cty Rex Bcstg Corp
KCUB (1290) Cty
KMRR (1330) Old Golden State I3cstg ,,
KCRZ (107.5) Cty Tucson Commty Bcstg
KFLT (830) RIg Family Life I3cstg I

KGVY (1080) Nst Crystal Sets Inc

Rck Lotus Comm Corp KFMA (92.1) Rck
AOR KLPX 1%.1) AOR
Spl Kevil 11(19) AOR

! ,'-----+ KTKT (990) 'iws
:--------;----- 1-::(;;--1-(;c-·I;-------c--------:Kc;.O~Y";;T-';-("'n.;'("'~ -- -'C='-----

* Source: Investing in Radio 1994, BIA Publications, Inc. (l>IEdition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through thi; Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investinl..! in Radio 2001 Formats for Radio Stations
abbreviation table.



KQTL (1210)
KTLC (14001

Spn EI Saguanto f3cstl.!
KTLC Inc

KTZR (1450) S n Radio Pantcra Inc

Station Format****
1')93 2001

CHR I

AOR I
AC

Format 1

Abbreviation

Cty3

2
2

3

/f of Stations
,

i 2 Nst
I
I 3 Nws :

! 2 Old I
! I Rck I

I RI~ I
5 Son I

2 Spt I

I Tlk I
I I Urb i

I Total # Formals I 12 I

I ft or Stations f'ormal
! Abbreviation,

! I AC
I 2 AOR
I 3 CHR
I 3 Ctv
II

,
Nst

I 2 Nws
I 3 Old
I 1 Rck

13 RI"
I 4 Son

I I Snt
I,
rTotal # Formats TIO

Market Ownership

1993
# of Stations: /I of

IndepenJent
Owners:

24 IS

2001
# of /I of
Stations: Independent

Owners:
28 II

Top..t Local Commercial Share Owncrs***

?OOI-
I Owner Avg LCS

. 1. Clear Channel 34.9'%

2. Citadel Comm 21.5%>
Corp
3. Journal Bcstg 17.9%)
Grouo

I 4. Lotus Comm Corp 12.9'Yo
I TOTAL 87.2%

1993
Owner Avg

LCS
I. Prism Radio Ptrs 26.1(%
LP
2. Rex Bcstg Corp 22.4%

3. Lotus Comm Corp 13.3%

4. Behan Bcsto Co IJI;.{,

TOTAL 74.8%

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition, 2001)
** :\tletro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owncnhip in S\'racu\c, :"iV: 1993 \,cr.,us 2001 (2001 \Ictro Rank: 7M**)

------~----~._---------------~----
1993 1993 Owner I 2001 I 2001

I Station/Calls Formats I Station/Calls Formats
WSE;\ (92.1) Old IJuekley [Jcstg Corp WSEN (92.1) I Old
Wr-n L 17Xc:"O'.')__~ '- --'-".:W'-'I,,'[J",I:...,,,(1",0",5,,0)'-----'-.':N"st'---__~

i ('IIadei ('omm Corp WNTQ (')3.1) i CIIR
WAQX (95.7) AOR

I WLTI(105.9) Esy
ji

i r-- W:-iSS (1260) Nws
,

CI~ar Channd Wyyy (94.5) AC i

, WBBS (104.7) Cty

I

WXBB (105.1) Rig
WPHR (106.9) Urb
WWHT (107.9) CIIR

I I
WSYR (570) Tlk

I , WHEN (620) Sot1CSJ[axy Comm I WKLL (94.9) Rck
WTKW (995) AOR

I : WKRL (1009) Rek
WSCP (101.7) Cty
WZUN (102,1) AC
WTKV (1055) AOR
WKRH(106.5) Rek

I

WSCP (1070) Cty
WTLA ( 12(0) Nst
WSGO (1440) Nst

Fnx, Cr<lig WOLF (96.7) Misc
WVOA (103.9) Rig
WOLF (1490) Mise
WSIV (1540) Ric,

R~t!cnt Comm WFRG (104.3) Ctv
WMCR (106.3) MOR Warren [3cstg Co Inc WMCR (106.3) AC
WMCR ( 16(0) MOR WMCR (1600) AC

Zinkhann, David WZZZ (1300) AC
WDCW (1390) Nst Craw('>rd Beste Co i WDCW (1390) R1"
WNTQ (93.1) CHR Osborn Comm Corp
WNDR(1260) Ctv
WYYY (94.5) AC NcwCity Comm
WBBS (104.7) Cty

I WSYR (570) MOR
WAQX (95.0) AOR Leven, James L.
WZOS (96.7) Esv Binder-Johnson Best!!
WTKW (99.5) Ctv Toee, Francis G
WKRL (100.9) AOR Radio Corp
WKRL (1200) AOR
WSCP (101.7) Cty Wheat Hill Bcstrs
WSCP (1070) Ctv
WMHR (102.9) Rig Mars Hill Bcstg

• Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
fJlA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



I WKFM 11(43) ~!.'B: ~_~--:W;-r:.oUoc;--::\:-,I",nc=-· +- _

I

WVOA (105.1) Cis Forus Cnmm
WSIV ( 1540 Cis

I WGES (105.5) AC
I WSGO (1440) :"Sl

; Gessner Comm

WOLF RaJ]() Inc

PJrk Cnmm Inc
Great Scott Bcslg

WOLF (1490) Lrh

! WPCX (106.Q) i Cly

I
, WIIE:\ (107'») . Cty

WIIE:\ ((,20) A('

JOOI-
, i; of Stations Format j,

I Abbreviation! I

, 5 AC
! J AOR

2 CHR
14 Cty

i I Esy
2 Mise

I 3 Ns!
I Nws

i I Old

! 3 Rck

i 4 RI~

I Spl
I Tlk
I Urb

Total # Formats I 13

Station Format*""""*

,1- of Stations Format
i\bbrcviation

3 I AC

3 AOR

2 CIIR
2 Cis

7 C!v

I Esy
J I MaR

2 Nst
2 Old
I Rig

I Urh

Total # FormOits I 10

1')93

Market Ownership

JOOI-
1101' 1101'
Stations: Independen!

Owners:

32 9

# of Stations: /I of
fndependent
Owners:

27 17

1993

1993
Top 4 Local Commercial Share Owners**""

2001
Owner Avg

LCS
I. New City Comm 32.YXI
2. Osborn Cornm 15.7'X)
Com
3. Leven, James L 14.3'/;1
4. Park Comm Inc 8.9%1

TOTAL 71.4%1

Owner Avg LCS

I. Clear Channel 42.21Vo
2. Citadel Comm 22.2%
Com
3. Galaxy Comm 21.7%
4. Buckley Bcstg 10.8%
Com
TOTAL 96.9%

• Source: InvestIng In RadIo 1994, BIA Publications, Inc. (l"Edltlon. 1994); InvestIng In RadIO 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Fonnats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owner-hip in /les "'oines, IA: 1993 vcrsus 2001 (2001 Metro Rank: 92**)

i 2001Owner1993
. (Station/Calls) (Station/Calls)

Wilks Bcstg LLC KJJY (92.5)
WGGO (94.9)
KHKI (97.3)
KZZQ (98.3)
KBGG (1700)

KIO/\ 1<)3.3) Saga Comm [ne KIOA (93.3)
KSTZ (102.3) KSTZ (102.5)
KIO/\ (940) KAZR (103.3)
KR"iT (1350) KLTI (104.1)

KXTK (940)
KRNT (1350)

Lifestyle Comm COfJl KLRX (96.1)
KJJC (1071)

Positiv Impact \;ledia KZZQ (99.5) ,

Clear Channel KMXC (100.3)
KCCQ (1051)
KLYF (106.3)
KKDM (107.5)
WHO (1040)

i
KASI (1430)
KXNO (1460)

KDLS (1310) Perry Bcstg KDLS (105.5)
KDLS(1310)

I Putbrcsc Comm Ltd KWKY (1150)
I KXLQ (1490) Warren Best\!. Inc KXLQ (1490)

KJJY (92.5) Fuller-Jeffrey Group
KKSO (1390)
KGGO (94.9) Arner Radio Systems I
KDMI (97.3)

IKGGO (14()0)
KRUU (9X.3) James Inl!.stad Best\!
KLYF (100.3) Palmer Comm i
WHO (1040)
KFMG (IOJ.3) Intergalactic Carom
KEZT(104.1) Bunce Bcstg Co
KMXD (106.3) V 0 B Inc
KJJC (106.9) McBride James A
KWKY (1150) Norseman Best,!.!

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" EditIOn. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conunercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to Qut-or-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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\Iarket Ownership

I<)'J 3 2001
# of Stations:

I 1<)

I II of
I Independent
I Owners:

I 12

# of
Stations:

2S

ff of
Independent
Owncrs:

Top 4 Local Commercial Share Owners***

I 'J'J ] 2001

fO L.\L

Owncr AvgLCS
I

I. Clear Channel 34.7%J !

I 2. Sal2:J Comm Inc 33.3<%
,

I

3. Wilks Bestg LLC 26.3% ,

:
4. Lifestyle Comm 2.T%
Corp

..

, Owner Avg
ILCS

I. Palmer Comm 25.3°1,)
2. Saga Comm Inc 23.4<~·<)

3. Fuller-jeffrey 22.J!%
Group
4. Amer Radio 15.1 11;1

Systems
TOTAL X6.1%)

• Source: Investing in Radio 1994. BrA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BrA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Radio Statioo Owoe.-hip io Spokaoe, W.\: 1993 verms 2001 (2001 Metro Raok: 94**)

1993
Statioo/Calls

Owner 2001
Statioo/Calls

KZZU (92.9)
KEZE (96.9)

I KXLY (99 9)

\<lorgao \<Iurphy StosKXLY (99.9)
KXI.Y (')20)

KXLI (630)
; KXLY (920)

KDRK (93.7) Citadel Comm Corp KDRK (93.7)
KXLY (99.9) KEYF (101.1)
KEZE (105.7) KWHK(103.9)
KJRB (790) KAEP (105.7)
KGA (1510) KJRB (790)

! KEYF (1050)
I KGA (IS 10)
I KXLY BCSlg Group KHTQ (94.5)
! KVNI (1080) !

: Clear Channel KIXZ (96.1) ;

KISC (98.1)
KKZX (98.9)
KCDA(I03.I)
KAQQ (590) I

KUDY (1280)
!

Pamplio Comm Corn KTSL (101.9)
Rcad Bcstg ~etwork KSPO (106.5)

KTRW (970) ,

Kazmark Barbar5a KAZZ (107.1) i

Gottlieb Alan M KSBN (IDO)
KZZU (92.9) DaArias Louis Rcvr

,

KTRW (970)
KKCH (94.5) Media West (nc
KNFR (96.1) Silverado Bcstg Corp
KISC (98.1) IKAQQ (590) ,
KKZX (989) Robiosoo CT
KEYF(IOI.I)
KEYF (1050)
KUDY (1280)
KTSL (101.9) Word in Music Inc i
KCDAI103.i\ Rook Joho H
KNJY (103.9) Laoce lotI loc
KKPL (840) Hauser & Associates
KVNI (1080) N Idaho Beste Co
KSBN (1230) Cock Thomas C Jr
KCKO (1380) Carom Services Inti
KSVY (1550) Orr Harold

* Source: Iovestiog io Radio 1994. BIA Publicatioos, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publicatioos, Inc. (3rd Editioo. 2001)
** Metro Raok deootes the ranking of market by size of populatioo based 00 the U.S. ceosus.
*** The Local Conunercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



.\Iarket Ownership

1993
II of Stations: t; of

[micpcnJcnt
O\lir1LTS:

,--,--c-_-----'2~0(:..:1l_c._---
/I of I II of
Stations: I IndepenJent

, Owners:

25 14 25

Top -1 Local Commercial Share Owners***

7001-
()WIll:f Avg LCS

I. Citadel Comm 31.6{~)

Com
2. Clear Channel 28.4I~J

3. Morgan Murphy 77 0 /__ dl

Stns
4. KXLY Bcstg 7,511:,

iGroup
TOTAL 89.5%) l

1993
Owner

I
Avg
LCS

I. Citadel Comm 30.7%
Com
2. Silverado Bcstg 20.1 °'0

Com I

3. Rohinson CT 15.r~l

I
,

4. Morgan Nlurphy 13 .2'/0
ISIns

TOTAL P).7% l

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc, (3rd Edition. 20(1)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12 M month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.
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Radin Statinn Ownerlihip in Ynungstown-\Varren, 0": 1993 versus 2001 (2001 1"lctro Rank: 10"**)

1')93
Station/Calls

Owner

Clear Channel

2001
Station/Calls

WNCD (933)
WICT (95.1)

I WAKZ (959)
W\1XY (98.9)
WBI3G (106.1)

'I

WKBN (570)
WNIO (1390)

i i Cumulus I3cstg WLLF (96.7)
, ,

WHOT(101.l)

, WYFM (1029)
WWIZ (1039)
WQXK (105.1)
WSOM (600)
WPIC (790)
WBBW (1240)

Stop 26-Riverbend WRI3P (101.9)
WASN (1330)

WKTX (X30) KossanYI Family WKTX (830)
Salem Comm Corp WFHN (1440)
D&E WPAO(1470)

WRTK (IS40)
Esquire Comm Inc WGFT (ISOO)
I3cacon WANR (IS70)

WI3I3G (93.3) H & D I3est Group
WI3I3W ( 1240)
WRKU (9S.I) Penn Radio Inc

,

WHTX (95.9) I3resson & Hatlcr I

WRQQ (1470) i
WLLF (967) Tobin J & dobosh J I

WKI3N (9X.9) WKI3N I3estg Corp ,

I
WKI3N (570) I

WHOT(IO!.I) Joncs M & Kanzius J
I

WHOT (1390) I

WYFM (102.9) Regional Group Inc !

WPIC (790) I

WWIZ (103.9) GI3S Communications
WQXK (IOS.I) Lincoln Group
WSOM (600)
WNCD (106.1) WN Bcstg Corp
WNRB (IS40)
WASN (1330) WYBR Inc
WRRO(144) I3est R & Williams L
WGRT (ISOO) Faris Charles H
WANR (IS70) W-A Bcstg Inc

• Source: Investing in Radio 1994. I3IA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
I3IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conunercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.

-------------------
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\Iarke! Ownership

/I of
Independent
Owners:

2001

23

/I of
StatulI1s:

1.522

19'J3
r:iI-o--;f'"'S:-'t-at--;,,-,n-s-':-'-1 .. () f

I

I ;'ndcpcndcnt

, Owners'

Top -' Local Commercial Share Owncrs***

7001-
Owner Avg LCS i

,

1. Clear Channel 45.6<%

I

2. Cumulus Best\!; 44.21XI ,

3. Stop 26-Rivcrbend 4.5'%
I

,,
4. Salem Comm Corp 2.3'%

TOTAL 96.6(%

1991
Owner 1 Avg

! LCS
1. WKBN Bestg 27.1 '/;,
Corp
2. Lincoln Group 11.4%
3. Jones tv! & 15.4%)
Kanzius J
4. II & D 8cst Group 11.4%
TOTAL 75,3'XI

* Source: Investing in Radio 1994, BIA Publications, Inc. (["Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
>!<>!< Metro Rank denotes the ranking of market by size of population based on the U.S. census.
>!<>!<'" The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
>!<>!<>!<>!< Station Fonnats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Radio Station Ownerd,ip in Lexingtoo-Fa\'Clte, KY 1993 ve",us 200112001 Metro Rank: 106**)

I, 1993 ' Owner 2001
I (Station/Calls) (Station/Calls)

WGKS (%')) 1.\1. WSTL (92.1)
WLXl, (!JOO) WGKS (96.9)

WCDA (106.3)
WBTF (107.9)
WLXG (1300)

WJMM (106.3) \lortensol1 £3l;stg Co WCGW (770)
WCGW (770)

!

WUGR (1250)
i WJMM (99.3)

! Cumulus Bcstg Inc WVLK (92.9)
i WLTO (102.5)

, WXZZ (103.3)
I WVLK (590)

i Clear Channel WMXL (94.5)
WBUL (98.1)
WKQQ (100 I)
WLKT (104.5)
WMKJ (105.5)
WLAP (630)
WSNE (1580)

i Baldwin WVRB (95.3)
I Clanty Comm Inc WLXO (96.1)
! [ Wallingl,)[d Bcstg WCYO (100.7)

WEKY (1340)
WIRY (1550)

Davenport Bcstg Inc WKYL (102.1)
Thy Kin~domeCome WMJR (1380)
Hammond Bcstg Inc WYGH (1440)

WVLK (929) Stephens, Don, Rccvr
WVLK (590)

•

WMXL(94.5) Trumper Comm Inc
WWYC(IOO.I)
WKQO (98.1) Villaee Comoanies ·
WCKU( 102.5) Hieh Media Group
WTKT (103.3) Kentucky Radio L.P. ·

WBBE (1580) ,

WLAP (630) Trumoer Comm Inc I

WNVL (1250) Laney Communications I

WHRS (1380) Smith, Tim i
WRPZ (1440) Somerset Educ Bcstg i

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



\Iarket Ownership

2001
II of Stations: :Iof

Independent
Owners:

i I() , 11

Top ~ Local Commercial Share Owners***

ffof ffof
Stations: Independent

Owners:
27 i 10

2001

2.TrumperCommrnc ! 15.r'~1
I

I. Stephens. Don. 34.5%
Recvr I

Owner

3. Villa~c Companies
4. High Media Group

I TOTAL

Avg

LCS

1
11 .-1% I
77.30% !

i Owner Avg LCSI
I

1. Clear 43.16(~';)

Channel
2. Cumulus 32.921)~)

Bcst~ Inc
3. LM. 18.39%)

4. Mortenson 3.34%)
I3cstg
TOTAL 97.811~,;)

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BlA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station O\\-'ner'ihip in Tvler -Longview. TX: 1993 ver~us 2001 <2001 Metro Rank: 1~3**)

1993 ' O\\:ncr 2001
(Station/Calls) (Station/Calls)
KOOI (10(,5) \Valler Broadcasting KFRO (953)

, KEBE (1400) KLJT ( 102.3)
, KKUS ( 104.1)

I

KYKX (105.7)
KOOI (106.5)
KFRO (1370)

I KEBE (1400),,
I KWRW (97.7) Whitehead 10.11. KWRW (97.7)

KTLU (1580)
! KZEY (690) i Community 8est C:iroup KZEY (690)
! KOFY (1060)

! Citad~J Comm Corp KOOK(n.l)
KTBB (600)

I

KGLD (1330)
KEES (1430)
KYZS (1490)

i ! CI~ar Channel KTYL (93.1)

i
KKTX (96.1) i

,

KNUE (101.5) ,

I

I

KISX (107.3) :
KBGE (1240)

! Witeo Ilcstg LLC KYYK (98.3)
Salem Comm Corp KPXI (100.7)

I Reynolds, Kenneth KBLZ (102.7) I,
KAZE (106.9)

Wiley Colle~e KZEY (103.9) I
KOOK (92.1) Glciscr Comm Inc
KGLO (1330)
KTYL (93.1) Stans~J1 Comm Inc
KTBB (600)
KFRO (953) Curtis Bcstg Stns
KFRO (1370)
KKTX (%.1) Noalmark Bcstg Corp

IKKTX (1240)
KTUX (98.9) KTUX Inc
KNUE (101.5) Bestrs Unlimited Inc
KKUS (104.1) Tvler FM, Inc
KYKX (105.7) SunGroup Inc
KISX (107.3) Whitlev, Wm, Recvr
KARW (1280) Praise Media Inc
KEES (1430) Williams, Bruce H.
KYZS (1490)

'" Source: Investing in Radio 1994. BIA Publications, Inc. (1'1 Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*"'* The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non~

commercial stations.
*"''''''' Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.



.\tarket Owncr.'ihip

I if- of StatIOns:

f 1'1

:j. o(

I Independent
i Ov"ners:

14

# of
Stations:

20t)(

# of
Independent
Owners:
'I

Top -4 Local Commercial Share Owncrs***

JOOI-
Owner Avg LCS

1. C\car 37.1(%
Channel
2. Waller 27.8(~/;)

Broadcastinc
3. Citadel 16.4r~~)

CommCom
4. Reynolds. 10.6%
Kenneth
TOTAL 91.90(~;;)

I ()i) 1,-

I Owner Avg I

LCS
I. Bcstrs Unlimited 26.6% !

,

Inc
2. Community Best 12.9°~)

Groun
:

3. Waller 8cstg Inc. I o.sn.~)

4. Stansell Comm Inc j{U5O~1

I TOTAL 161.10%

* Source: Investing in Radio \994. BIA PublicatIOns. Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station ()\\'ner~hip in Rockford, II.: 1993 versus 2001 (2001 :'\tctro Rank: 150**)

1993
Station/Calls

19l)3
Formats

Owner i 2001
, Station/Calls

i 2001
! Formats
. Old

l

AC

i ~~::~
! OldWK"lQ (96 7)

WYIlY (95.3)
WGFIlII03.1)
WXRX (104.9)
WClTA (1330)

i Cumulus Best" rnc

i RaJioWorks Inc

0
I WZOK (97.5) CHR

i
!

I

WXXQ 198.5) Cty
,

! , WROK (1440) Nws
WQr-L (100.9) RIL: i First Assembly (,od I WQr-L (100.9) Rlt:

Good Karma 8estg WTJK (1380) Sot
WLLV (967)

i
Cty Lnves Park £3cstg Co WLLV (1520) Cty

WLLV (1520) Ctv i
WKMQ(95.3)

I

Old Mid-West r-amdy Best , ,

WClTA (1150) \; \\'S
,

WZOK (97.5) Rek , ~()lte Communications ,,
WROK(1440) Tlk I

WXXQ (98.5) Cty I Statelinc Best\.!; [ne
WFRL (1570) AC i ~

,

,

WRWC(IOJ.I) I AC i Saltcr lkstg
!

WBEL (1380) I ,\C

WXRX (104.9) AOR Rhea, Rohert Jr.
1WRRR (1330) "'OR

Station Format****
-

it of Stations Formal
Abbreviation

3 AC
I i\OR

3 Ctv
I MOR
I Nws
I Old

I Rek
I Rig
1 Tlk
Total # Formals i 9

2001

# of Stations Format
Abbreviation

I i\C
I i\OR

i 1 CIlR i
2 Cty

2 Nws

2 Old
I Rig

I Sot

Total # Formats i 8

lVlarkct Ownership

1993 2001
# of Stations: # of

Independent
Owners:

13 7

# of # of
Stations: Independent

Owners:
II 5

• Source: Investing in Radio 1994, BlA Publications, Inc. (I" Edition, 1994); Investing in Radio 200 I,
BIA Publications, Inc, (3rd Edition, 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



fop.J Local Commercial Share Owners·*·

199]

Owner

I. Nolte
Communications

:\vg
LCS

i Owner

i
1. RadioWorks Inc

2001
j Avg LCS

50.6%

2. Rhea. Robert Jr.
3. Mid-West Family
[Jest
4. Salter Bcstg
TOTAL

I 2. Cumulus Bcstg fnc 46.41~.;)

J. First Assembly J%
God

I 4. nia
! TOTAL 100%

• Source: Investing in Radio 1994, BlA Publications, lnc, (I" Edition, 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition, 2001)
"'''' Metro Rank denotes the ranking of market by size of population based on the U.S. census.
"''''* The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.

-----_._----- --------



Radio Stalion Owncnhi in Portland, '-IF:: 1993 verm, 2001 (2001 '-Ietro Rank: 164**)

1993
StationlCall,

Owner 2001
StationlCalls

Saga Comm Inc WMGX (93.1)
I WYNZ(IOO.9)
I WPOR(IIl1.9)
i WGAN (560)

WMGX (93.1)
WYNZ (100'»)
W(iAN Cillll)
WZA,:,< ('nlll"

WZA':-i (970)
WBAE (1490)

Citadel Comm Corp WCYI (93.9)
WCYY (94.3)
WHOM (94.9)

I WJBQ (97.9)
WTPN (98.9)
WBLM (11l2.9)

Atlantic Coast Radio WCLl (95.5)
WRED (95.9)

I WJJB (901l),
WLOB (1311l)
WJAE (1440) .

Mariner Ucstg Ltd WBQQ (99.3)
WBQW (106.3)

WMTW Bcst (iroup WMEK (99.9) I

WMTW (11l67)
I WTHT (11l7.5)
i WMTW (871l),

WLAM (1471l) ,

Blount Comm Group WBCI (105.9) ,

WXGL (93.9) Powell, Stephen
WHOM (949) Barnstable Bcst" Inc I

WHYR (95.9) Vactionland Bcstg i

WCSO (97.9) Atlantic Morris Bcst
WLPl (1441l)
WCLl (98.9) Devereaux, William

,

,

WCLl ('lOa) I

WKlS (99.9) Grt Down East Wreles I
WLAM (870)

I
i

WlOU (1470) i

WPOR (101.9) Ocean Coast Prop
WPOR (1490)
WBLM (102.9) Fuller-Jeffrey Group I
WlPK (103.7) New England Bcstg
WKRH (105.9) Kaleidoscope [nc

iWJTO (730)
WPKM (106.3) McCreery, Charles
WTHT (107.5) Bacon Best" Corp
WTME (1240) Gleason Radio Group
WLOB (1310) Carter Best" Corp

• Source: Investing in Radio 1994, BIA Publications, Inc. (1" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
**** Station Formats are abbreviated according to [nvesting in Radio 200 I Formats for Radio Stations
abbreviation table.



.\Iarket Ownership

!l)i)3 2001

IF of Stations:

24

:; of

IndcpcnJcnl
O\\llcrs:

----i
1::" I

! #- of

Stations:

25

if. of
Inoepenoent
Owners:

Top 4 Local Commercial Share Owncrs***

'OO!-
I Owner Avg lCS I

i I

I I. Saga Comm 37 .T~i~)

, 1.1'

I 2. Citaoel 37.:5(%
I

C"mm CorPI

i 2. WMTW Best 16.1% I

IGroup
4. Atlantic 5.7%)
Coast Raoio

TOTAL 97.001Y;)

1993
O\vncr I :\vg

I
I LCS

I. Saga C"mm LI' I, 2S.S!Yo
I

2. Ocean Coast Prop
I

20.5%

3. Fuller-Jdfrey i 18 -",
I .) '"

{Jroup
4. Atlantic :Vlorris ItJ.oo;J
Best

TOTAL i 76.S0%1

• Source: Investing in Radio 1994, BIA Publications, Inc. (l" Edition. 1994); Investing in Radio 2001,
B IA Publications, Inc. (3rd EditIOn. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12~month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.

--------_._-_._---------------



Radio Statiun Owncr~i11ip in South nend, 1:\1": 1993 vcrlius 2001 (2001 \-fetro Rank: 166**)

1993
(Station/Calls)

Owner

Artis tiL: \1e(ila Ptnrs

2001
Slation/Calls

W:'-iDV (92.9)
Plymouth 8estg Inc
Federated \tkJia

I WZOC (94.3)
i \V .....OR (95.3)

I
WIlYTII007)
WLIJ{: (106.3)
W'JIL (1290)
WTRC 11340)
WHPZ (96.9)
WH\1E (103 I)

jl.esea Be'tg CorpWHME 1103.1)

!

VanHawke-lohnson , WZOW (97.7)
! Williams Marion R WSMK(99.1) !

WinComComm WHFB (999) !

WNSN (1015) I SdlUrz Comm Inc W:-ISN (101.5) I

WSBT (960) I WSBT (960) I

WGTC (102.3) l.eep Michael WGTC 11(23)
Ilicks DaVid etal WRBR (103.9)

WFRN ( 104 7) I Progressive Best WFRN (104.7)
IWFRN (1270)

Artistic \;kdia Plnrs WNDV (1490)

I

WJVA (1580)
WHL Y (1620)

WNDU (92.9) i'vliL:hiana Tell:L:asting (

WNDU (1490)
WNZE (943) Nova Comm
W,\OR (953) Nill:s BL:stg Co
WNILII290)
WLTA (100.7) Pathfinder Comm Corp
WTRC (1340)
WR8R (103.9) [3ooth American Co :
WUBU (IO(d) Focus Radio
WLLJ (910) Lan~tord Larrv Jr
WIWO (f580) Times Communications I

Markel Ownership

1993 2001
# of Stations: # of

Independent
Owners:

16 12

# of # of
Stations: Independent

Owners:
21 12

• Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conunercial Share is the average share for the prior l2-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Top -4 Local Commercial Share Owners"'··

! Avg LCS

20(H

I Feder"tcd Medi"

Owner

, -
2. Schurz Comm Inc ")')0/...... ",

i

i 3. ArtlSIlC :vIedt" I 17.3%)

i Ptnrs

i 4. Hicks D"vid "'"' t)J'l;}

I TOTAL 75%, ,

Avg
LCS

I l() ....~%
'I

•

TOTAL
4. Leep :vIieh"cl

1. Niles [3cstg en

I Owner

I. Schur!. Comm 1m: :!4.:!".~)

1-::2-'-.~:vI:::l'-'.c"-h"I:.J'-'n""===---=I:C~"."'"c')·;'-', -!
I

r~lccastinl!

• Source: Investing in R"dio 1994. BIA Publications, Inc. (I >l Edition. 1994); Investing in Radio 200 1,
BIA Publications, Inc. (3rd Edition. 20(1)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



l-ladin Statinn Owner'ihip in Lincoln. ~E: 19<)3 ""en us 2001 12001 'tctro Rank: 17~**)

1'1'13
. (Slation/Calls)

;

! KTGL (929)
• KZKX 1%.9)

1 KLDZ(95.1)
I KMEM (1481l)
! KYNN (11l!.9)
, KFRX II 1l2.7)

KFOR ( I 241l)
KK:-i13 (11l4.1)
KIl3Z ( I llo.3)
KHAT (1531l)
KFGE (1IlS.3)

I
i KEZG (I 1l73)

KLIN (l41l1l)

1993

Owner

Clear Channel

rhrec Eagles Comm

Triad [)cstg ('0

Mitchell flest" Co
Rohinson CT

Lamb Raymond

!'vlidwcst Comm Inc
I May 13cstg Ltd

Rock StC;Jt!y Inc

Salt Valley Besw
\V;JrJ1cr Entcrpriscs

Market Ownership

2001
Station/Calls

KTGL 192.'1)
KZKX ('16.9)
KSLI (11l4.1)
K1I3Z (I 1l6J)
KRKR (95.1)
KFRX (l1l2.7)
KFOR (1241l)
KL:VIS 11481l)
KFGE (98.1)
KKl.'L (I 1l53)
KBBK IIIl7.3)
KLI:-i 1141l1l)

, KZFX (11l!.9)

!

I

21l1l1

•

!

If of Stations: II of
Indcpcndcnt
Owners:

13 7

I # of
: Stalions:

!13

II of
Indepcndent
Owners:

4

Top ~ Local Commercial Share Owners***

1993
Owner Avg

LCS
!. Robinson CT 28.7%)

2. M~ Bcstg Ltd 24.1%
3. Rock Steady Inc 16.9%
4. vVamer Enterorises 15.6%)
TOTAL 85.3%)

2001
Owner Avg LCS

!. Three Eagles 35. J<Vo
I Comm

2. Clear Channel 34.S'Vo
3. Triad Bcstg Co 26.6%
4. Mitchell Best" Co 3.8%
TOTAL IIlO%

* Source: Investing in Radio 1994, BIA Publications, Inc. (l,l Edition. 1994); Investing in Radio 2001,
B1A Publications, Inc. (3rd Edition. 21l01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begiIUling the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



R'ldio Station Ownen:hip in Topeka, KS: 1993 "'erliUS 2001 (2001 \-fetro Rank: 185**)

1993 I 1993
,

Owner 2001 2001
, Station/Call.' I Formats Station/Calls Formats
, Gott Radio ~etwork KCVT (92.5) ! RI",---' C & C Consulting Inc KA~S (929) , Old, ---_.__ ..~-_ ....-.
i ,

\-lorris Comm Corp \\iJ[3W ('n.3) Uy
I I WJ[3W (580) :'\i\-vs
,----_._~

I Cumulus Gcstg Inc KWIC (99.3) Old,

, KDVV (100.3) Rck
I KQTP (102.9) CHR

I K:VIAJ (107.7) AC
K.VIAJ (1440) Nws
KTOP (1490) Nst

•

I Seaton Stations K:VIKF (IOU) Rck
Zimmer Radio ' KLZR (lO5.9) CHR
Kansas Capital KTPK (106.9) Cty

KZOC (92.7) Cly Osaec Radio Inc I
KZTO (95.7) AC Amer Bestg Svstcms ,

WJ[3W (97.3) Cty Siauffcr Comm
,

WJ[3W (580) Nws
KDVV (100.3) CHR UNO I3cstg Corp
KTOP (14')0) Nst '.

K:V1KF (IOU) AOR Manhattan Bcstg Co
•

,

KLZR (105')) CliR Lawrence lkstrs
KTPK (1069) Cty Twenty First Century
KMAJ (107.7) AC Midland Bcstrs
KMAJ (1440) Nws
WREN (1250) DRCK Satellite Radio Ntwk

,

St'ltion Format****

1993
it or Stations Format

AbbreviJtion
2 AC
I AOR
2 CflR
3 Cty
I Nst
2 Nws

Total # Formats 16

2001
# of StJtions Format

Abhreviation

"
I AC
2 CliR
2 Cty I

I Nst
i2 Nws

2 Old
2 Rck

I Rig
Total # Formats I 8

• Soorce: Investing in Radio 1994, I31A Publications, Inc. (l" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 200 I Formats for Radio Stations
abbreviation table.



rage 71 of X2

.\larkct Owncr<hip

# of Stations:

12

1993

# of I
Independent
Ow'ncrs: i

<) I

iI of
Stations:

13

2001
# of
Independent
Owm:rs:
7

Top 4 Local Commercial Share Owners***

1993 2001
Owner Avg i

LCS
I

1. ylidland BRiers ! 34,ll'l;l

2. Stauffer Comm 26S~'-;J

3. Twenty First 11°/ i
__ '0>

Century
4. UNO Best" Corp 11%1
TOTAL ()4.4%

Owner Avg LCS
, I

i 1. Cumulus Bestg 47.6%)

! 2. Morris Comm 33.7%)
,

I

Corp I
I

3. Kansas Capital 10%
!

i 4. Zimmer Radio 5.9%)
I TOTAL 97.2% I

• Source: Investing in Radio 1994. BIA Publications. Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2(01)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12·month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station ()wnerdtip in Fargo. :"iD-\lorehead: 19Q3 verlius 2001 (2001 \letro Rank: 216**)

1993 1993
Station/Calls Formats

Owner ZOO 1
I Station/Calls

2001
Formats
NwsWDA Y (970)Forum Puhltshlng CoWDA Y (937) OIR

WDA Y (9711) bv
~::.cc-'--'--~'----l--C-~'~--'--~---=--c-------~~::-:-:-=-=:---t--=c-

Clear Channel KLLW (n.7) Old
WDAY (93.7) CIIR
KRVI (95.1) ESY
KFGO(101.9) Cly

KFGO (790) I ~wS
K OX 1180v ( " ) Sot

KIPS Inc , KVMI (96.7) Tlk

, I
Tflad Ikstg Inc i KQWI3 (98.7) Rck

! KVOX (99.9) Cty

I

i
KESY (105.1) AC

I KPFX (107.9) AOR
, KQWI3 (1660) Nst

KSSZ (92.3) CIIR Cerm I3cst~ ,

KKOL (95.1) Old Lel~hton Enterprises,
KQWI3 (987) AOR llnll .'vledia CO
KQWI3 (1550) Cly

I KVOX (')')')) Cty Nelson. DaVId et. a!. I
I NSI I
I KVOX (1280) ,

KFGO (101.')) Cty Ivlid-Stakcs Ikvelopmnt I,

KFGO (790) Cly
KESY(I05.1) AC IIl~stad. Tom
KPFX (107.9) AOR Carlisle & Patel

Station Format****

1991 2001
It of Stations Format

Abhn:vlatloll
I AC
2 AOR
2 CIIR
4 Cly
I Esy
I Nst
I Old

Total # Formats I 7

#- of Stations Format
Abhrcviation

I AC
I I AOR

I CBR I

2 Cty
I ESY
I Nst
2 Nws

I Old
I Rck
I Sot
I Tlk
Total # Formats I II

• Source: Investing in Radio 1994, I3IA PublicatIons, Inc. (l"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (Jrd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begiIU1ing the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to (nvesting in Radio 2001 Formats for Radio Stations
abbreviation table.



."larkelOwnership

1<)<)3 2001
!/ of St~Hions: I 'I of

I [nlk:pcndcnt

--,-=- +-:O:-w-'-n~
12 X _J

tt- of
Stations:

13

I if of
Illlkpcmknt
Owners:

Top" Local Commercial Share Owncrs***

JOOI-
I Owner Avg LCS I

I
1. Clear SO.W%
Channel
2. Triad I3cstg 40.2(%
Inc
3. Forum 7.0%)
Publishing Co
~. KIPS Inc 2.0%,
TOTAL [00.00%,

\<)<)3

Owner
, ,

I i\vg
LCS

1. Mid-States 31.7%)
Development
2. rorum Publish1I1g 19.5%
Cu
J. Nelson. David ct. 15.21;{1

al.
~. Bnll Media Co II.Y;·{1

TOTAL 7X.20"!'1

• Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
•• Metro Rank denotes the ranking of market by size of population based on the U.S. census,
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Station Owncr\hip in Wichita FaiL" TX: 1993 VCr\U' 2001 (2001 :l<lctro Rank: 250**)

1993
Station/Calls

1993
Formats

Owncr 2001
Station/Calls

2001
Formats
CIlR
Cly
AC
Cty

I W:'iIN (92'»)
KWFS (102.3)
KTLT 110(d)
KWFS 11 '90)- .

i CllmuJus tkstg rne KOLI 194.'» Cty

i

KLCR (99.9) Cty
KQXC (1031)) CIlR
KYYl (1047) AOR

I . The Watch Inc KXXL (990) Spl
Ki'J1N (92.9) i CHR Moran Bcslg Co I

Ki'J1N (990) I CIlR ,

KLUR (99.9) Cty Beard Sam & Pamela
KWFS (103.3) Cty Amer General \tledia ,

KLLF (1290) RI~ I

KYYI (104.7) Cty I Y-104 llcst~ Co Inc ,

KTLT (IO(d) AC Pc~asus Best!..: i

KWFT (620) MOR Norlh Texas Radio .

Station Format****

?OOI-
i

:1 of Stations Format
Abbreviation

1 AC
I AOR

2 CHR
4 Cty
I Spt

i Total # Formats I 5

1993
nof S(;.Jlions Fnfmat

Abbrcvi;Itioll
I AC
2 CHR
3 Ctv
I MOR
I Rig

Total # Formats I 5

:\'Iarkct Ownership

1993 201J[

# of Stations: # of
Independent
Owners:

8 6

# of # of
Stations: Independent

Owners:
9 3

• Source: Investing in Radio 1994, BlA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Tup 4 Local Commercial Share Owners***

2001
Owner Avg LCS

1. Cumulus 8cstg Inc 54'XI ,

. 2. Clear Channel 46%J
o.

4.

TOTAL IOO%J

Avg
LCS

Pamela ! I

2. Moran Bcst~ Co : 21.7'~/')

J. Amer (Jenera! , 20.r·/'f IMed.a I

4. Y-104 Bestg Co 12.Jo.{) I
Inc
4. Pal!asus Bcst~ 12.3%
TOTAL i 93.4'~·{)

1~~3

I Owner

I I Ikard Sam &

* Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.



Radio Stalion ()\\:ncr<.;hip in Hilling"..'IT: 1993 vcr,,"S 2001 (2001 "rcfro Rank: 255**)

1993
Slation/Calls

1993
Formals

Owner 2001 2001
Stalion/Calls Formals

Fisher Ikstg Co KYYA (93.3) AC
KRKX ('J4.1) AOR
KRZ:" (<J6.J) Rek

_______ ~.-_--_t_cC':_-cc_--------~K2:Il::.:L::.:(:.:.J:.:.('__=)I=_:O":),____---'N--'·_=_w.:;,s _

I

Clear Channel KylHK (95.5) 'I AOR
KKIlR (971) I Olt!
KCTR (102.9) i Cty
KIlIlIl (IOJ7) (AC
KIlLL (970) I Ctv

KYYA (')].J)
KRKX ('J4.1)
KilLe; ('JIO)
KDW(; (95.5)
KKIlR ('n.l)
KCTR (102.9)
KCTR (970)
KIDX (9g.5)
KGHL (790)
KOHZ (IOJ.7)
KlJRL (7JO)
KKlJL (12JO)
KMA Y ( 1240)
KllSR (14,}O)

CIIR
AOR
Nws
Cty
Olt!
Cty
Cty
Cty
Nws
ESY
Rig
Olt!
Spl
Olt!

199J

Ne\v :\\\/ [3cstrs

Elenbaas \kdia Inc

Sun MountalIl
Sunbrook Comm

First Securltv fhnk
CitJ.del ('00101 Corp

PegJ.SllS I3cstg nr \ttT

Kalil, Inc.
Christian Enternrises
Slerlin~ f3cst~ Cn
'"lay, Michael

Slation Formal****

KGIIL (9g.5) Cty
KRSQ(I01.7) CIIR
KIlEX(I05.1) Rck
KZVR (107.5) AC
KGHL (790) Cty
KURL (7JO) Rig
KMZK ( 1240) RI~

KIlSR (1490) Nws

20(JI
# of Stations Format

Abbreviation
I AOR
I CHR
4 Cty
1 ESY
2 Nws
3 Old
1 Rig
I Spt
Total # Formats I 8

# of Stations Format I

I
Abbreviation i

J AC I
2 AOR
1 CHR
4 Cty
2 Nws
I ad
2 Rck
2 Rio
Total # Formats I 8

• Source: Investing in Radio 1994, IliA PUblications, Inc. (1)( Edition. 1994); Investing in Radio 200 I,
IlIA Publications, Inc. (Jrd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the averagt: share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of--market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio lOOl Formats for Radio Stations
abbreviation table.



PJgt: 77 of:-:2

.\larkct Owncr"hip

:1 of Statiolls:
1993

/I of
Imkpt:ndt:lll
Ownt:rs: I

it of
Stations:

2001
lit of
! Independent
I

Owners:

17 5

199J

Top 4 Local COlllmercial Share Owners***

200!
Owner .. \vg I

LCS
I. Citadel Comm 39.6%)
Corp
2. Sunbrook Comm 31.()O{) I

I

I !
J. KOIIZ, Inc. 11.1%

4. Pegasus [3cstg or IO.51~;;,
\1T
TOTAL \)2.20%

I
Owner Avg LCS i

I
I ,

, 1. Clear 44.9%)
II

Channel,
i 2. New:"lW 26.2% I, Ii Bcstrs ,

i J. risher Bcstg 26.8%
Co !

4. Elenbaas 2.1%) ,

\-kdia Inc ,

TOTAL I00.00%, 1

* Source: Investing in Radio 1994, BIA Publications, Inc. (1" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (Jrd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-01onth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and 110n­
conunercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Radin Statinn Owncr"ihip in (;r:wd .Junction. CO: 1993 ver"iUS 2001 (2001 ~tetrn R.. nk: 259**)

.. .
I 20011993 1993 Owner 2001

Station/Calls Formats , I Station/Calls Formats
.\lI3C (Ir:md fkstg KJYE (92.3) Esy

K:vt<;.r i')3.1) i\C
K:vJOZ (100.7) Cty

i

I

KJOL (!>20) Rig

I
K:-iZZ (1100) i'l"ws
KT:vl:vJ (1340) Spt

,

I
Cumulus Be.;tg KK:-iN (95.1) Rck,

I
: KEK13 (99.9)

(y
I I KMXY (104.3) AC
, i I K13KL (107.9) OldI i KEXO (1230) Spn, , I
,

I I Le\!Oett Bcsto KSTR (96.1) AC
I four Cornl"rs f3cstg KZKS (105.3) Cty
, KRGS (690) Spt

KJYE (91.3) Esy Dl..:an Richard C
KNZZ (1100) Nws
KQIX (')3.1) ;\C Ainvavl..:s C\)mm
KQIL (1J40) Rck

I
KKLY(95.1) ESY :Ylollumt:llt Bcstrs
KEXO ( 1230) Old

" KSTR (%.1 ) ;\OR Warlll:r I:nterprises
KSTR (!>20) ;\C

KEK13 ('19.')) Cly Jan-Dj lJestg Inc
KIlKL (107,9) Old
KDTA (1400) Oy i l3link Cnll1mulllcations

Station Format****

?OOI-
#- of Stations Format

IAbbreviation ,
3 AC t

3 Cty i
I Esv
1 Nws
1 Old
1 Rck
1 RIg
I Spn
2 Spt
Total # Formats 19

1993
/I of Stations FOJ"mJt (

Abbreviation !

2 AC
I AOR
2 Ctv
2 Esv
1 Nws
2 Old
I Rck

Total # Formats I 7

* Source: Investing in Radio 1994, iliA Publications, Inc, (I" Edition, 1994); Investing in Radio 2001,
BIA Publications, Inc, (3rd Edition, 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12·month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
*"''''''' Station Formats are abbreviated according, to Investing in Radio 200t Formats for Radio Stations
abbreviation table.
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\larket Ownership

1993 2001
it of Stations: it of

IndepenJent
O\vners:

II of
Stations:

# of
Independent
Owners:

II (, 14 4

('up ~ Local Cuml1lcrcial Share Owners***

2001
Owner Avg LCS

I

l. Cumulus Beste 54.Y% i

2. MilC Grand Bcste 34.4%)
,

3. LCt! 11ett Bcstg 6.YXI
4. Four Corners .., Il/

J III

II3cst~

TOTAL 9R.4%

I()9'-
Owner

I

:\vg !
LCS I

l. Jan-Di I3cst~ Inc I -U.so!)
2. Dean RIchard C I 21.9°;) I

3 Warner Enterprises , 16.611
{),

4. Airwaves Comm
I

! 1A"·;,

TOTAL \)3.7'1:)
I

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd EditIOn. 2(01)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Fonnats for Radio Stations
abbreviation table.
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Radio Station OWller\hip in Rapid Cit\'. SIl: 1993 vcr\us 2001 (ZOOI .\Ictro Rank: 26R**)

, 1993
I Station/Calls

Owner 2001
Station/Calls

KEZV(IOI.I)
KOT A (IJXOI

Duhamel [3t:Slg Entpr KDDX(IOIl)
KOTA (13XO)
KRCS (93.1)
KKMK (939)
KOUT (987)
KFSX (100.3)
KBHB (XIO)

, KKLS (920)
, I bugo [3cslg ('() KSQY (95.1),
,

KIQK (104.1)

I
KTOQ (1340)

I \Vestern SD Bestng KZZI (95.9)
Bethescda Chrstn ! KLMP (97.9)

I KSLT(107.3)
KI\I\I RaJlo Inc ' KIMM (1150)

KRCS (93.1) I CD Bcslg Cnrp
KI311ll (X10) .

KKMK (93.9) , Southern \tlinn 8cstg
KKLS (920) .

KSQY (951) ASSOCIated Investors ,

KLMP (97.9) , Fischer lkstl.!; Ptnrs ,

KGGG (100.3) \ rl1gstad. Tom
KIMM(1150)

I KIQK(104.1) , Tom-Tom C'omm Inc
! KTOQ (1340) I !

IKSLT (1073)
I ,

! Black Hills Chrislian I

rVlarkct Ownership

6

1/ of
Independent
Owners: 'I

2001

15

! II o!'
Stations:

19')]-
1/ of Stations: II of

[lldepcndcnt
O"vners:

IJ 8

• Source: Invesling in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Invesling in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 2(01)
•• Metro Rank Jenotes the ranking of market by size of populalion based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Top.t Local Commercial Share Owners

ell

2. Duhamel 19.1%)
[Jeste EnlOr
3.. Haugo Bcstg 16.5%)
Co
3. KIMM Radio 4.7%

, Inc ..

TOTAL 95.3W'l;)

,.-;; -=.:.200 I
Owner I-A-:-V-g-,"C"L""C"'S--

-'-1.-cT""r-cia-d"[JC:--es-·t-g-I 55.0%

C

14.1%

Avg
LCS

4. Ingstad. Tom

1993

3. Associated
Investors

TOTAL

i 2. Southern .\1inn
Ikstg

! I. Tom-Tom ('0111111

i [I1C

IOwner

* Source: Investing in Radio 1994, BIA Publications. Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications. Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the u.s. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begirming the
previous Fall through the Sununer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.

**** Station Formats are abbreviated according to Investing in Radio 200 I Fonnats for Radio Stations
abbreviation table.

---_.._--- _._---------------------



Page X2 of X2

Radio Station Owners~!11 in Cheyenne, WY: 1993 versus 2001 (2001 Metro Rank: 282~J

1993
(Station/Calls)

I Owner
I

2001
(Station/Calls)

Clear Channel KCGY (95.1)
KleiN (979)
KOLZ (1007)
KMUS (10\9)

i KLEN ( 106.3)
,

KGAB (650)I
'! KOWB (1290)

I AlTIer General \t1ediu KRRR (99.9)
I

KRQU (102.9)i

KRAE (1480) i KRAE Inc KZCY (104.9)
I

i I KRAE (14XO)I

I
,vfountain Stiltes Rad KIMX (105.5)

KLDI (1210)

I KFBC(1240) Montgomery [3cstg KFBC (1240)

I Christtls Bcstg Inc KJJL (1370)

I KKWY(1630)

KCGY (95.1) j Curt (juwdy [3cstg
KFBQ (97.9) Buck Bcstg Corp i

KKAZ (100.7) Dinnt:en J Tmstce
KUUY (650)
KMUS (10\9) KMUS loc I

KRQU (102.9) LUl1l.l411lSt Jerrold
iKLDI (1210) ,

KLEN (106.3) (Jlue Sky [3cstg Inc
KSHY (1370) Radio Prop VcntufcS

I/- of Stations: it of
Independent
O\VllCrS;

II 9

'001-
# of II of
Stations: Independent

Owners:
16 6

~Iarkct Ownership
1993

1993
Top 4 Local Commercial Share Owners***

2001
Owner Avg

LCS

\ KMUS Inc 50%)
2. Montgomery Bcstg 17.3%

3. Blue Sky Bcstg Inc 13.4%
4. Buck Bcstg Corp 11.6%.
TOTAL 92.3(%

Owner Avg LCS

\ Clear Channel 63.6%
2. Amer General 11.8%
Media
3. KRAE Inc 10.3%
4. Christus Bcstg Inc 6.6%
TOTAL 92.3%

* Source: Investing in Radio 1994, B1A Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BrA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average sh;lre for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
**** Station Formats are abbreviated according to Investing in Radio 2001 Formats for Radio Stations
abbreviation table.
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Herfindahl-Hirshman Index (HHI) Chart for Radio

Radio HHI
1993 2001

New York, NY 532 1392
Los Angeles, CA 521 1408
Chicago, [L 687 1579
Philadelphia, PA 774 1990
San Francisco, CA 572 1594
Boston, MA 833 1859
Dallas-Fort Worth, TX 589 1470
Washington, DC 881 1781
Atlanta, GA 1197 1735
Detroit, MI 756 1943

Charlotte-Gastonia-Rock Hill 1597 3027
Birmingham, AL 1649 2917
New Orleans, LA 1366 3466
Las Vegas, NY 748 2130
Jacksonville, FL 1146 3485
Lexington, KY 1994 3297
Des Moines-Ames, fA 1963 3015
Tucson, AZ 1764 2382
Syracuse, NY 1699 2865
Spokane, WA 1923 2644
Portland-Auburn, ME 1752 3127
South Bend-Elkhart, IN 1503 1909
Youngstown, OH 1720 4064
Linco1n-Hastings-Kearney, NE 1999 3144
Tyler-Longview, TX 1460 2566
Rockford, IL 2485 4722
Fargo-Valley City, NO 1937 4250
Topeka, KS 2541 3540
Wichita Falls, TX-Lawton OK 1942 5032
Billings, MT 2784 3425
Rapid City, SO 2040 3696
Grand Junction-Montrose, CO 2842 4205
Cheyenne, WY - Scottsbluff, NE 3173 4364
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CCC Format Change Study

Arbitron Market # Formats # Formats A Format /:;. Ownership /:;. Stations
1993 2001

New York 18 1() ! ·.... 1 -17 +18
Chicago 1(, 1() , +3 -15 ~1,)

San Francisco I 1(, 18 : ~2 -17 +4,
Las Vegas

,
13 15 ! .... ) 1-4 ~4

I '-

New Orleans I 13 14 ,eI -4 ~2

Jackson 12 , 14 , ·"1 +3 ~12 .
! ' ...

Birmingham ') ! 13 '+4 0 +11 ,,
Tucson I 10 12 i-2 -4 +4,
Syracuse 10 , 13 +3 -8 ~5

!

Topeka 6 i 8 +2 -2 -I !

Fargo 7
!

II +4 -4 ~l

Grand Junction 7 () i-2 -2 +3 ,
Los Angeles 17 I 17 0 -17 +-5
Wichita Falls 5 5 0 -3 +1 I

Billings 8 8 '0 -4 +3 ,

Phi ladelphia 1(, 15 -1 -6 +3
Rocktord ') 8 -1 -2 -2 ,

Synopsis
Arbitron Average # Format Change Average # Station Change
Markets Formats Stations
17 Total 1')93 2001 Average format increase 1')')3 2001 Actual Station

I11.3 12.8 tor 17 markets = 1.5 30.5 36.2 Increase = 5.7 ,

12 increased 1')93 2001 Average increase tor
formats 11.4 13.8 these 12 markets = 2.3
3 remained 1993 2001 I
the same 10 wi
2 decreased 1993 2001 Average decrease for
formats 12.5 11.5 these 2 markets = I



CERTIFICATE OF SERVICE

I, Janelle Hu. herehy certify that I have on this Twenty-Seventh day of March, 2002. sent
via U.S. Mail, postage prepaid, copies of the "Comments of the Office of Communication. Inc. of
the Lnited Church olThrist" to the following:

Wanda Hardy* t-

Federal Communications Commission
445 Twelnh Street. SW.
Room 2-C22 I

Washington. D.C. 20554

Susan Eid*
Legal Advisor
Office oCthe Chaimlan
Federal Communications Commission
445 Twelfth Street. S.W
Washington. D.C. 20554

Stacy Robinson*
Legal Advisor
Ol'fice of Commissioner Abernathy
Federal Coml11unications Commission
445 Twel nh Street, S. W.
Washington. D.C. 20554

* Hand Delivery

+ Diskette Copy wlo Attachments

_.- .- ._._-----------_ ... ------

Susanna Zwerling*
Legal Advisor
OITiee of Commissioner Copps
Federal Communications Commission
445 Twelfth Street, S.W.
Washington, D.C. 20554

Catherine Crutcher Bohigian*
Legal Advisor
Office of Commissioner Martin
Federal COl11munications Commission
445 Twelfth Street. S. W.
Washington. D.C. 20554

Qualex International*+
Portals II
445 Twelnh Street. S. W.
Room CY-B402
Washington. D.C. 20554
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